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Free photographic bro- 


chure on request. Write: 


hath. INC. e@e@ 2516 WEST ARMITAGE AVE. @e@ CHICAGO 47, ILLINOIS 











Another WLS FIRST! 


Varte 
CIRCUS DESIGNS 
AND ART 


acquired and offered 





exclusively by Stensgaard 


now for display 


See April VOGUE ... Pages 106-107; 
April 23rd LIFE ... 4 COLOR Pages 


Custom displays are made only to your 

order from these exciting designs by 

Vertés. Write or phone for appointment to 

see this original art and work with our designers 


in Chicago to create your summer promotions. 


Showmanship in Seling Fags 


These designs after paintingss by Vertés are 
not to be reproduced ...all display rights are 
owned by Stensgaord 
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Su Ou Christmas Show ¢2Dy WL, STENSGAARD AND ASSOCIATES, INC. 


DISPLAY MARKET WEEK P 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
i 


JUNE 23 TO 27...NEW YORK Specialists in Merchandise Presentation « Demonstration «+ Displeys « Exhibits 
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THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 


|-2050 - 1-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


A full report of the plans for the 
annual June Display Market Week will 
be featured in the next issue... An 
important article will deal with display 
ot Jaccard’s, St. Louis, and there will 
be others on display developments of 
interest to all in the field ... In the 
mail May 20. 
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THE COVER 


This colorful display is from Robert- 
son's, South Bend, where Louis Wilcox 
is display director. 
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Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio. under 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your orgonizction and the members of 
your department. 


DISPLAY WORLD 





SS 7 _ we B 








- 3 ie 4 
& - * - . : ‘ : F: 
} . P : , 
‘ . a 
. ¢ $1 - _ . 
: : : 9 : 
x F a : ‘ ‘ 
° _ 
§ 7 
pe 
/ 
’ : 
s 
> . - 2s 
. . > 
é ~ 
: : 
, . 
= ; > 








SILVESTRI is offering you an extensive line of beautiful 
Italian miniature light strings designed by SILVESTRI to 


solve many of your problems. 


Our salesman will be in to see you very soon to show 
you the actual light strings. We feel your store could bene- 
fit to a great degree if those people concerned with the 
Trim-a-Tree Department could also be available for the 
showing at that time. Last year stores reported gross profits 


of more than $10,000 at resale of these strings. 


Special low prices will prevail for those who anticipate 


their requirements by June 1st. 


lf our salesman doesn't normally call on you we would 


be happy to have one contact you on request to this office. 


DISPLAY WORLD 





Announcing a RE? for a. C).. Sale Operators! 
WIN $200.00 IN CASH PRIZES 


for best Line-O-Scribe Signs 


eee PRIZES © @ @ 


am. $100 FIRST * $65 SECOND - $35 THIRD 


TE A ones 
’ ” 


- ff 


—_ se CONTEST CLOSES JUNE 5, 1956 
RULES 


/ 


Contest closes June 5, 1956. 
Entries postmarked June 5 included. 


Send five signs, each different, on cardboard or paper, any 
size between or including 32 x 52 and 22 x 28. Use any com- 


bination of colors of inks and paper or cardboard. 
Entries must be produced 100° on Line-O-Secribe machines. 


Put your store name, address, department manager and oper- 
ator’s names on back of each sign. Wrap each entry separately. 
All entries from one store can be shipped together. 


Send as many entries as you wish from each operator or store. 


You may send sample signs which have been used or make an 


extra set of those you are currently running. 


Mille 


Signs will be judged by impartial judges not employees of The 
Morgan Co. 


i eeecieiititii 


Judges’ decision will be final. Entries become the property of 


The Morgan Co. Entries will not be returned. 


Winners will be announced in DISPLAY WORLD and at the 
NADI Convention in June. 


Each and every operator sending in an entry will receive a Line-O- 
Scribe Operator's Certificate. Cash prizes will go to the oper- 
ators whose names appear on the back of the winning set of signs. 


SEND ENTRY EARLY! 
e P Line-O-Scribe sign machines come in sizes for all stores. 
GE = = Write for free catalog illustrating and pricing all models. 


THE MORGAN CO., 3984 Avondale Ave., Chicago 41 
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Qoow. im Cow Fromeiseo eee Aramatic free-form 


of Masonite Presaw ood 


Cut-out letters. Platforms in irregular 
shapes. Squared floors. ‘When props such 
as these are required, | have found 
Masonite Presdwood superior to any 
product on the market.” So says ‘Tony 
Markus, display director of ‘The White 
House in San Francisco. 

‘That's the way it is all over the country. 
Nothing quite so suitable as Presdwood* 
for so many different jobs. 

‘These smooth, dense hardboards are 


strong and tough; yet you can bend them 
to flowing curves. Cutting is a breeze with 
a portable jig saw. Presdwood panels take 
and hold beautiful colors, for they have 
no grain to disturb the finish. Use them; 
paint them again and again. 

Your local lumber dealer carries 
Masonite Presdwood products—a type 
and thickness for your every panel need. 
Masonite® Corporation, Dept. DW-5, 
Box 777, Chicago 90, Ill. 


MASONITE 
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Tony Markus, Display Di- 


rector, The White House, San 


Francisco 
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PAPER PLATE DISPLAY CONTEST 
Here's A Challenge! 


ENTER NOW! 


ENTER NOW! 


TURN PAPER PLATES INTO PAPER MONEY — 800 DOLLARS IN CASH PRIZES 


Lord and Taylor window decorated with two sizes of white paper piofes. 


Here's your chance to introduce a dash of fame and fortune 
into your life and earn extra money for your vacation. A 
contest is to be conducted to find the displayman with the 
most ingenuity and imagination in decorating windows. These 
talents are to be applied in creating a window featuring paper 
plates. We don't care how you do it! The paper plates can be 
used either as decor for the window or as a straight merchandis- 
ing piece. We're interested in the effective use of paper 
plates in the windows in any way you deem fit. All we ask 


. use them! 


You'll find that paper plates will lend themselves to an 
infinite variety of decorative themes. They not only come in 
a number of sizes and shapes but in bright pastel colors as 
well. Attractive patterned plates in plaids, checks, wood-grains, 
polka-dots and floral designs are also available. You can use 
any paper plates you wish. There are no name brands, or 
product identifications in this contest. 


As a hint to the budget-minded, Lord and Taylor decorated 
four windows with paper plates last Summer at a« sensationally 
low cost. 


The judges, to be announced later, will be well-known free 


lance display consultants who know your business and will give 


an impartial judgment on all entries. Entries will be judged 
on originality and imagination displayed in decorating the 
window with paper plates. 


To get your paper plates, check your local sources of supply: 
paper wholesalers, variety stores or supermarkets. The Paper 
Plate Association, c/o Theodore R. Sills & Company, 270 Park 
Avenue, New York City will be delighted to assist you in any 
way possible. 


So let us hear from you. Send in your entries to this unique 
contest and win yourself extra vacation money. 


Samples of the many paper plates cvailab/e 





OFFICIAL CONTEST RULES 


|. This contest is open to all retail store Display Directors and 
Display Managers 

2 ach entry must be registered under an individual name 
Awards will be made only to registered individuals 

3. Entries will consist of 8 «x 10 glossy photograph of window 
utilizing paper plates as either decor or merchandise 

One or more photographs may be submitted 

5. Each photograph must have ON THE BACK of it: (a) the 
name of the displayman submitting photographs: (b) name of store: 
(c) location of store: (d) date of installation of window: (e) brand 
of plate used, for our own information 

6. Contest will be run for two months: May Ist through June 
30th, 1956. All entries must be postmarked no later than midnight, 
June 30th 

7. Entries (photographs) are to be sent to: The Paper Plate 
Association, c/o Theodore R. Sills & Company, 270 Park Avenue, 
New York City 

8. Decisions of the judges will be final 

9. The sponsors reserve the right to reproduce the photographs 
of all winners giving full credit. All entries and photographs will be 
the property of the Paper Plate Association and will not be returned 

10. Awards will be made July {Sth or as soon a6 practicable 
thereafter 











PRIZES 


$500 first prize 
$200 second prize 
$100 third prize 


Contest is sponsored by the members of the Paper Plate 
Association, Ine, 


Alfred Bleyer & Co., Inc. 
Continental Can Co. 
Fonda Container Co., Inc. 


Paper Art Co., Inc. 

S. Sofier, Inc 

Sanitary Products Corp. of 
Kleen Products America 
Mullen Container Corp. Superior Paper Products Corp 


Premier Industries Sutherland Paper Company 
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EXPANDED METALS INTRODUCE NEW OPPORTUNITIES FOR CREATIVE DISPLAY DESIGN 


FOR INTERIOR DISPLAY ... use these 
meshes in countless ways: for ledge, floor 
and counter units; functional and orna- 
mental screens, partitions and backgrounds. 
Easy fabrication permits almost any shape. 


FOR WINDOW DISPLAY ... advantages 
of these new see-through metals are many. 
Backgrounds, decorative pieces, units of 
almost any design for displaying merchan- 
dise—these and many more! 


FOR EXHIBITS ... new U.S.G. Expanded 
Metals serve many needs. In temporary or 
permanent exhibits, the versatility of these 
meshes helps stop people and sell products. 
Paint metals or not, depending on need. 


to carry out display ideas...in new 


meshes that are lighter, more 


attractive, stronger than solid sheets 


A new expression . . . for everyone concerned fixtures that utilize their beauty and charm. 


oo 2 2 2 5 a Ek Eh HA on 


MAY, 


with design, manufacture and use of materials 
for effective display! Four new U.S.G. Expanded 
Metals—RONDO, FESTOON, WAVELENGTH AND 
ARMORWEAVE— join long-popular EXPAND-x* to 
offer design possibilities unlimited. These dra- 
matic new meshes, versatile enough to carry the 
main design theme or to serve as ornamentation, 
promise new versatility in display aids and 


UNITED 
STATES 
GYPSUM 


sTavTes 


pioneering in ideas for industry 


*T. M. Reg. U.S. Pat. Off. 


1956 


Cold-drawn from solid sheets of metal —alumi- 
num, or carbon steel, and, in some meshes, 
stainless steel—these new expanded metals are 
strong and rigid, yet lightweight and easy to 
fabricate .. . easy to use in preparing displays 
and exhibits. Whatever your product or use, 
U.S.G. Expanded Metals will help to make it 
more appealing, lighter, stronger, better. 


MAIL COUPON TODAY! 

United States Gypsum, 

Dept. DW-1, 

300 W. Adama St., 

Chicago 6, Illinois 

Please send free booklet—‘"*THE 

SHAPE OF THINGS TO COME” 
all about these new metals and the 

future of design, 
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clean-edged cut proves Upson Wall Board’s superior fiber quality 


BRAND "B”’ 
WALL BOARD 


Upson wall boards are quality through 
and through. Try the cutting test shown 
above and see for yourself! Note Upson 
wall boards cut clean and smooth .. . proof 
Upson wall boards are made from superior 
materials. Wood fibers, in fact! And Upson 
wall boards are manufactured with skill 
and experience. 

Test its quality and toughness. Actually 
holds nails 25% better than other fiber 
boards. 

Beauty? You can sandpaper edges to a 
glass smooth finish or even bevel them! 

And Upson paints easily, economically. 
No blotter effect. You can discover this by 
putting a drop of ink on Upson. There’s 
virtually no soaking in. 

Upson offers two surfaces at no extra 


UPSON 
WALL BOARD 


cost. One side is softly pebbled in a rich 
cream color. The cther side is smooth. 
By every comparison Upson wall 
boards, whether *", 4” or *%” have no 
equal. You will do better work—-get better 
displays -- with this most popular of all 
display materials Upson wall boards. See 
your lumber dealer or write The Upson 
Company, Lockport, New York. 





WALL AND 
CEILING PRODUCTS 
SIDING, SHEATHING 











94% wood fibers laminated for great strength 
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Only Du Pont “X-12"’ Flame Retardant 
protects paper and fabric 


without dulling color 





Want to make mirror magic? Do it with Japanese 
lanterns. They're the secret of this dramatic display 
at the Du Pont Textile Fibers Department Exhibit, 
recently held at the Merchandise Mart in (Chicago. 
To protect their delicate beauty, these lanterns 

were treated with Du Pont “X\-12° Flame Retardant. 


“X-12” is the ideal fire retardant tor displays, 
because it's the only fire retardant that gives 
maximum protection against flame and afterglow 
without dulling the color... o1 changing the tex- 


ture of paper o1 fabric. 


SEND FOR OUR COLORFUL BROCHURE viving the 
complete “X-12” story. Treated swatches allow you 
to conduct your own flame tests, Clip coupon for 


your ¢ Opy. 


DuPont X-12 


FLAME RETARDANT 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


' 
| 
| 
| 
! 
| 
| 
| 
| 
| 
| 
| 
: 


Kk. |. du Pont de Nemours & Co. (Inc. 
Grasselli Chemicals Dept., Room N-2539, Wilmington 98, Del. 
Centlemen: 


) 


(] Please send me your booklet on “X-12.” 


Name 





Firm 





Address 








City Zone 
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MERCHANDISE 
PRESENTATION 


The National Association of Display Industries is now planning several unusual features 
for its annual 


CHRISTMAS MARKET WEEK 


JUNE 23-27 


NEW YORK TRADE SHOW BUILDING 
NEW YORK CITY 


Displaymen, retailers, display jobbers and display manufacturers are cordially 
invited to attend this complete display of Christmas display equipment, materials 
and accessories. 











Make your reservations early. A large block of guest rooms has been reserved 
for this event by the Hotel New Yorker, opposite the trade show building. 


NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 


203 N. WABASH AVE. CHICAGO |, ILL. 
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EVERYONE 


VISITS 


3rd FLOOR 


FOR THE ALLIED'S SHOWROOMS 
FARSIGHTED AND 


ECONOMY MINDED ALLIED DISPLAY MATERIALS, INC. 


241 WEST 23rd STREET 
DISPLAYMAN new. VOaRK 114. Me Y: 


A Between 7th and 8th Aves. 








FIRST GLIMPSE 





AT 


CHRISTMAS, 1956 | i \ ( 2nd FLOOR 


























A COMPLETE LINE 
OF 


MAIN FLOOR SUMMER DISPLAYS 


READY FOR 
SEE THE FALL FESTIVAL were 
DELIVERY 
NEW IDEAS FOR . 


FASHION PROMOTIONS 


BACK TO SCHOOL BASIC 
COLLEGE NONSEASONAL 


CAREER SHOP MATERIALS AND 
SOLE DISTRIBUTORS FOR PROPS, DOMESTIC 
Frederick Shipman's Patented Mirrors AND IMPORTED 
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Hditors Comment 


Since the display department is probably the first division in 
the store to be affected by the varying pressures of the business 
barometer, displaymen should find of particular interest the release of 
the Domestic Distribution Department, Chamber of Commerce of the United 
states, on “Distribution Trends." It is well worth studying in detail 
and can be obtained from the Chamber at Washington 6, D. C. (30¢ per 
copy). The following excerpts, however, convey the gist of the study: 


In general, 1955 was the most prosperous year ever experienced by 
this nation...With but few exceptions, economists and businessmen 
expect 1956 to be a better year than 1955. However, it is unreasonable 
to expect that the rate of growth in 1956 can be maintained at the 
extraordinarily high rate achieved in 1955. It is generally expected 
that the momentum generated in 1955 will carry over into 1956 so that 
the first quarter and possibly the second quarter will reflect record 
activity over the corresponding quarters of 1955. 


Few will venture predictions on what is in store for the second 
half of the year except that there are enough uncertainties to indicate 
& slowing down or leveling off of the high rate of activity of 1955 and 
early 1956. It is felt by some that the crest of the boom has been 
reached and that there will be need for a readjustment which may 
possibly be accompanied by a "moderate" decline, or at least a leveling 
off in the latter part of the year. 


It is quite possible that the plus factor in the economy in 1956 
will more than offset the expected decline in auto production and housing 
starts and that the overall average for the year will be better than in 
1955. But even if there is a moderate dip in economic activity in 1956 
the economy will still be operating at a high level -- the second highest 
in history. 


High levels of income and purchasing power are expected to continue 
throughout 1956. Consumer income is expected to increase anywhere from 
5 to 5 per cent, which in dollars would range from eight to fourteen 
billion. Consumer expenditures are expected to show around the same 
percentage increase as incomes. While durable goods expenditures are 
expected to increase, the rate of increase will not be as great this 
year as last. Spending for non-durables will probably show a larger 
percentage gain than that for durables. Consumers are expected to 
continue to increase their expenditures for services this year. The 
annual rate of personal savings is expected to be higher for the year 
1956 than it was in 1955. 


While installment credit is expected to show some increase this 
year, it is not expected to show as sharp an advance as in 1955, 
particularly if there is a letup in demand for automobiles. On the 
other hand, less use of installment credit for auto purchases in 1956 
might be reflected in a shift to a greater use of credit for other 
durable goods and for nondurables. This represents a merchandising 
potentiality that could be exploited by retailers in 1956. 


Retailers in general expect that 1956 sales will be better than 
1955. For the first half of the year retailers (Please turn to page 56) 














This 


HOW T0 get top 


MEN'S WEAR 


DISPLAYS! 


new book shows you how to rig and form 


men s wear apparel professionally and expertly 


RIGGING and FORMING 
Men's Wear for Display 


By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new book on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 

Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at its very finest and this definitely means more sales. 

Every phase of forming and rigging men’s wear for display is 
answered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 

The displayman will fiad the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 


Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Flat For Easy Use 


price $10.00 postpaw 


Now Ready For Immediate Delivery 





COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form: 
hanging; rigged half-shell over cout on form: combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; hall. 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board: turntable 
all shown with step-by-step photographs and simple, easy-4to- 
follow instructions. 


Order Your Copy NOW! 
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DISPLAY WORLD, Cincinnati 1, Ohio 
(] Please send me postpaid a copy of RIGGING AND FORM. 
ING MEN’S WEAR, for which $10.00 is enclosed. 


' 
' 
' 
‘ 
' 
: [) Please send me a copy of RIGGING AND FORMING 
‘ MEN’S WEAR and enter or extend my subscription to 
: DISPLAY WORLD for one year, for which $14.00 is en- 
s closed, a cash saving of $1.00. (All foreign combination 
: orders, except Canada, $1.00 additional.) 

' 

’ 

‘ 

| 

’ 

’ 

* 
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STREET 
CITY 



















of intensity and coverage. 


subject of lighting is 


highly technical 

(One thing I'd like to do now, how 
s cut through the maze of theories and 
technical aspects and state the reason for the 
existence of display lighting 





Allied Electronics Company, Cleveland 


Twenty or twenty-five years ago the average displayman had 
only a general white “wash” system available for his windows. 
Today he has a series of spots and floods in varying degrees 
They offer him precise control 
is well as effective colored lighting. 


not shocked by its simplicity, for | can do 
this in a mere 13-word sentence. The reason 
we need display lighting—and good display 


lighting—is as follows: To enable customers 
to look at merchandise and see what we are 
selling. Period 


Any thought you might add to that would 


be superfluous. But merely because it has 
been put simply is no reason to forget it. In 
fact | hope, in the years to come, if you re 
member 


just that 


anything of what I have said it is 


lor it is surely the most important 














































































consideration, and is the reason why it 1s so 
important for display people to knew and 
understand the problems techniques of 
display lighting. 

Though the objective of display lighting 1s 
simple, its methods and tools are not. My 
main purpose is to try and acquaint you with 
the problems, methods, and tools of this trade 
And | hope that you will agree with me that 
the subject of display lighting is a fascinating 
and creative one, fully worth your best talents 
and thought. The truth 1s that today all top 
display importance of 
good display lighting to their work. I have 
heard one highly competent display director 
claim that lighting to him is about 50 per cent 
of the effectiveness of any display. That 
might be disputed. Certainly a mere 15 years 
ago the best displayman would have claimed 
this was a 49 per cent exaggeration. But to 
the good displayman today, lighting is the 


and 


people recognize the 


Display Lighting For Today 


By MARK M. WOHLWERTH, Sales Manager* 


wants 


tool he uses to put emphasis where he 


it in a display. It sets the mood desired and 
creates the illusions called for. 

This tool of lighting is a mighty subtle one 
for example, a powerful white spot hitting a 
mannequin in a window says “Look at me!” 
Another spot aimed at a window sign says, in 
a quiet but positive way, “Read me!” An 
amber spotlight on a prop or background says 
“| am creating 
mind!” In 


to the shopper's subconscious, 
the illusion of your 
another window a blue spot says, “I am cool 
and I represent evening to you!” So, then, 
these little “genii’” of brightness and color are 
capable of saying what you direct them to say. 

Incidentally, you will find that most of what 
| will talk about this evening is window dis- 
play lighting. The reason for this is that | 
feel mterior display lighting is a subject all 
its own and one, incidentally, that is far less 
developed in science and application than win 
dow lighting. Interior lighting might well be 
the subject of a future discussion. 

One of the most frequently asked questions 
about window lighting is roughly as follows 
“True, | realize we need window lighting, 
but how much do we actually need? In other 
words, much light is enough light?” 
Maybe the practical answer to that is that 
we need just 10 footcandles more light than 
our competitor. is that 
we need just enough light to overcome day 
time window reflections 


summer in 


how 


tut the true answer 


This. in turn, means 







—Above, windows of B. R. Baker Company, 
Cleveland, without lighting. Note the bad re- 
flections and general duliness .. . At the left, 
several “Beamspots” with PAR-46 lamps, plus 
a few R-40 floods for wash lighting make the 
difference. Critical reflections are minimized, 
merchandise is seen, and the windows have 
warmth and interest . . . (All photographs by 
courtesy of General Electric Company Lamp 
Department, Cleveland )— 


DISPLAY WORLD 





—At the right, this picture comes from a test 
laboratory set-up at General Electric. Only 
natural light is used and the overall effect of 
the display is bad . . . Center, wash lighting 
has been added — better than no artificial 
lighting but still rather dull . . . Below, PAR-46 
lamps have been added to the wash lighting 
and the result is far better— 


we need as much light inside the window as 
sunlight creates outside the window. But the 
unabashed fact is that there is no artificial 
light source available that is capable of holding 
a candle to the sun. This logically leads us 
to the factual conclusion that there is nothing 
on the market capable of actually eliminating 
window reflections; but there are a number 
of lamps available which are capable of com 
bating daytime window reflections. We will 
discuss these lamps a bit later on. 

ssentially, reflections in a display window 
set into force a principle similar to that in- 
volved in building a mirror. <A mirror is 
nothing more than a plate glass with a dark 
background. You stand in front of a mirror 








and turn a light on and your image is then 
cast in the mirror \ display window, in 
turn, is nothing more than a plate glass with 
a dark background (which is feebly lighted in 
contrast to the power of sunlight). In front 
of this window is sunlight, and the image 
of passilig trathe, ot the white building AaACTOSS 
the street, is thereupon cast into the window 

| think it appropriate at this point to bring 
up one important mistake | find many display 
people make in lighting their windows, besides 
the common one of underlighting them Chey 
often light their windows purely for the effects 
created at night. With the sun down, these 
windows are beautifully lighted with effective 
white light carefully trained on merchandise 
and resplendent colored lighting mixed in 
These same windows during daytime are as 
ineffective as they are effective at night. The 
pity 1s that in most cities—one or two of the 
largest excepted the buying trafhe passes 
these windows during daytime store hours 
only. The nights are left to a few stragglers 
and window shoppers who couldn't get in the 
front doors of the store if they wanted to! 
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So, then, you put your best foot forward u 
lighting for day-time eftects That means 
light sources powerful enough effectively to 
minimize window reflections, as well as lamps 
powerful enough to project color successfully 
during day-time ( olored light sources aré 
less powerful than comparable wattages of 
white light, and theretore have a tendency to 
wash out or disappear altogether when mixed 
in with white artificial light and outside sun 
light 

setter to understand lighting mechanics and 
tools, we should have a brief fill-in on lhght 
ings background. It is important to realize 
that the entire field of lighting ts still a very 
young one, but one which has made rapid and 
sometimes amazing advances (jas burning 
light sources were still the vogue in 1909. And. 
though I-.dison’s first practical electric lamp 
was invented /6 years ago, the first modern 
tungsten filament gas-filled lamp was not an 
nounced until 1910 [his ts a mere 46 years 
ago, which in the history of time is not so 
very much. Fluorescent lamps and PAR-type 
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Spring In Los Angeles Display 


IE WING and 
dj plays at the 
stores, one finds the 
first touch of the 
work has 
her within the 

Mr. Dich 


Mroadway 


beauty of 
different 


exhilara 


absorbing the 
thie pring 
local 
tion of the 


new sCASOn 


Nature been dome very well ror 
store: 
Simison 


Holly wood 


the bread-and-butter corner of the publi ity 


display manager of the 
which is leo ated on 


departments of the movi studios out here 


at Hollywood and Vine 
around pink 


developed his 


there rOsScs air exterior oft 


i2 windows was set off with wax pink roses 
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By DICK JACHIM 


This 


street 


followed 
floor 


rose 


in eucalyptus garlands was 
into the 
the pink 


were 


mterior of the where 


roses in garlands and trees 


ledges and above the en- 
both of the Hollywood 
vard and the Vine street sides 

In the center of the floor, a booth 
painted in pink and adorned with garlands 


placed on 
trances. on boule 


Was 


~—Upper left and lower right, by Dick Simison, 
the Broadway-Hollywood .. . Upper right, by 
Duren Jones, Bullock's-Westwood . .. Lower 
left, by James McCracken, Sears-inglewood— 


of roses. Full sheet (22 by 28) floor type 
card holders, with the base in a flower box, 
were at the entrances. The card used was 
pink, with the lettering in a deeper tone. The 
decorations silhouetted against a soft green 
floor reflected a_ fresh spring 
throughout the The same theme, of 
course, was carried out in the windows, as 
the photograph of the bride display shows. 
In this window pink roses were placed on 
the back wall and followed down to the floor 
to the edge of the window. 


atmosphere 
area 


The background 
was in pink, giving it a tone-on-tone decor 
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—At the right, by Duren Jones .. . Center, by 
Stanley Thompson, The May Company-Down- 
town... Below, by Meredith Rose, Coulter's— 


The card in front of the mannequin was 
white with a stained glass design on the 
left The hand lettering was in green 
Touches of this rose decoration were carried 
out in strategic points throughout the rest 
ot the floors 

Bullock’s-Westwood, where no newspaper 
advertising is done and display is depended 
upon heavily, had an unusual millinery dis 
play. Mrs. Joyce Teague, publicity director, 
and Mr. Duren Jones, the display manager 
a newcomer here, being formerly the interior 
display manager at Hudson's in Detroit 
used a humorous approach, developed be 
cause of the many changes in women’s hats 
this year and the great amount of conversa 
tion which this has created (fifth illustra 
tion). The theme used for copy on the cards 
read, “Kveryone Is Talking About You 
Hat!” The display depicted the different 
problems ith publi created by a woman 
wearing a hat. To accentuate the hats in 
all displays, white on all backgrounds and 
white gowns on the mannequins were used 
‘| Oo pive the hac kgrounds chara ter, however. 
hlack-line sketches were drawn on them 
The comic characters used in the different 
scenes were cut out of 4-inch plywood 

In the three windows on the Le Conte 
avenue side, the first showed a small shop 
with its display of hats in the window. The 
next one showed the interior of the shop 
with a mannequin sitting and trying on hats, 
and the third window showed the = stock 
room with the stock boy cut out of ply 
wood ready to carry out to the customet 
an exaggerated pile of hats in hat boxes. On 
the Weyburn side, the main window was 
made into three sections, as pictured. The 
first showed acate scene with an exasperated 
waiter holding a tray above his head, hay 
ing dithculty getting around the hat worn 
by the manequin sitting at a table. Scene 
two showed the difficulty a hat can create 
in an elevator, especially if it is in a hat 
box, as it is here The cutouts used here 
were ot two gentlemen leaning over to make 
room for the box in the mannequin’s hand 
The last window showed the inside ot a 
theatre with two cutouts of men behind thi 
seated mannequin wearing a large hat 
Scenes on the order ot those in the window 
were displayed throughout the interior \t 
the entrances were placed tull sheet card 
holders with white background cards 

Another interesting display at Bullocks 
Westwood was that for women's § shoes 
Lsing three windows, the background was 
in yellow as were most of the accessories 
(ne window second illustration had all 
navy blue shoes displayed at intervals on a 
huge rattan figure Institutional copy im 
blue lettering, reading “I Always Buy My 
Shoes \t Bullock's Westwood,' was 
printed on the stack of shoe boxes. The 
three white flower pots in front and to the 
right of the window held oversize artificial! 
daisies. The other two windows used thy 
sane approach except om displayed all 
patent leather shoes and the other beige to 
brown In all of the windows, clear lights 
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N these two pages are shown ideas 
which lend themselves to adaptation 
for promotions coming up in the near 
future 
The annual “Moomba” is an event ob 
served in Melbourne, Australia, and involves 
sheep by the thousand — as well as provid 
ing opportunities for displays with an out 
door setting. The one pictured here is by 
Frederick Asmussen, The Myer Emporium, 
of that city 
The teatherweight character of men’s suits 
for summer was dramatized as shown in the 
second photograph, the work of Hermann 
Schlipphacke, Kauthof, Cologne 
\n unusual men’s wear window at The 
{( rescent, Spokane, teatured versatile denim 
sports slacks in various colors. White metal 
ladders and boards were assembled to show 
halt-figures on the top ladder. White fish 
net and accessories added finishing touches 
The background was in a natural oak finish, 
and the floor was covered with gray car 
peting. J. Howard Schneider directs display 
\t the upper right of this page is a dis 
play of tootwear for Father's Day, showing 
a large number of styles in limited space 
It is by Tom Comerford, Lit's, Philadelphia. 
Leading off the second page 18 a display 
case inspired by the name of a manutactur 
er’s cosmetic “Torero Pink” — and based 
around a bullfight poster. The main display 
motifs were furnished by two banderillas 
gaily decorated. The display was by Luke 
Maletich, Gimbels, New York City 
\t the upper right, the famous Sports Shop 


—Upper left, by Frederick Asmussen, Myer 

Emporium, Melbourne .. . Directly above, by 

Tom Comerford, Lit Brothers, Philadelphia . 

Center, by Hermann Schlipphacke, Kavufhof, 

Cologne . . . Left, by J. Howard Schneider, 
The Crescent, Spokane— 
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Forward 


ot Hochschild, Kohn & L_o., Baltimore. pre 
sented “Have a Wonderful Time” in a tie-up 
with Holiday magazine lhe background 
was an 8 by 18-foot matchstick screen 
Bamboo poles with bamboo shoots were 
erected to support the signs. A large blow 
up ot an envelope was used, with Holiday 
covers instead of stamps. Bamboo display 
ers with vari-colored pillows were used to 
show accessories. The floor was black, and 
the valance in a drape effect was ot black 
branches with pink leaves. Amber flood 
lighting was relieved with white = spots 
James Burnside is display director 

\ store-wide promotion teaturing oe¢ 
Your West” was a vacation theme at The 
( rescent, Spokane Natural scent prints 
distributed by Standard QOjul of California 
were used, supported by metal poles in 
burnt sienna and by natural-finish dowels 
Cholla pina in its natural color was added 
as atmosphere typical of coastal scenes. Lug 
gage, accessories, and travel pamphlets 
were grouped in each window, and the same 
theme was carried out throughout the stor 

School bells were actually heard riligitip 
at Jenny's, Cincinnati, when the final display 
appeared ; the sound of bells on a special 
sound track was broadcast trom the publi 
address system over the window lhe lamb 
was complete with spectacles, and other 
lambs were painted on the path leading to 
the little red schoolhouse in the background 
Sweaters and blouses were draped over a 
cart wheel in the right toreground. Russell 
(. Kehrt heads display 


—Directly above, by Luke Maletich, Gimbels, 
New York City ... Upper right, by James 
Burnside, Hochschild, Kohn & Co., Baltimore 
.. » Center, by J. Howard Schneider .. . At 
the right, by Russell C. Kehrt, Jenny's, Cin- 


cinnati— 
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Drama In Manhattan Display 


. 


LN) ry ihe recent Manhattan di 
play have achieved a= strikingly 
dramatic quality with a minimum 

propertsi an effect created by sim 

ft che signi, cleyvet arrangement, and 

ive lighting 

a series of windows at Franklin Simon, 
vyhere John Lak is display director, the 
simplicity of the setting was enhanced by 
continuing the design in suggested details 
painted on the backdrop (first photograph) 
in each window Mr, Liles arranged a spiral 
taircas a simple round metal trame, 
painted white, curving out to the tront of the 
window to torm the risers, and diminishing 
toward the backwall, where the painted de 
sign took over to carry the staircase tar into 
the distance. Glass treads were laid upon 
the metal risers The floor of the window 


By CLARA BALDWIN 


x 
& 


was white, and the background a sky-blue, 
with a puff of white cloud painted near thx 
staircase to indicate still further depth 

In the window which is pictured from th 
series, the banister for the stairs was made 
ot a garland ot green ferns, dried weeds, 
and daisies, tastened at intervals atop up 
rights of bark-covered tree limbs cut oft 
with the branch stubs still protruding. The 
staircase spiralling away on the wall had the 
same type banister painted on it 

To either side of the window area, and 
in the back of if, Mr. Liles had set two trees 

in effect, but which were actually branches 
standing upright, with green ferns fastened 


—At the upper left, by John Liles, Franklin 

Simon & Co... . Upper right, by Gene Moore. 

Bonwit Teller Directly above, by Jack 

Cobb, Henri Bendel's . . . At the left, by Tony 

Hanson, Bloomingdale's . . . (All photographs 

by courtesy of Virginia Roehl Studio, New 
York City) — 
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—Directly above, by Sidney Ring, Saks-Fifth 

Avenue ... Upper right, by Paul Vogler, Lord 

& Taylor ... Center, right, by Joe Miller, 

Milgrim's . . . Below, by Louis Villela, B. 
Altman & Co.— 


on them as though they were leaves Large 
chiffon scarfs behind the trees and then 
tastened to their branches added a note 
sottness \ mannequin stood in ftront 
each tre Both mannequins wore navy 
prints with navy accessories, except tor a 
white hat On one ot them. 1h arl heads, and 
gold bracelets 

Navy shoes and bags were arranged on 
the glass steps, and pointed up the copy 


which re ad, “Perfect basis for Spring s pret 


tiest look! Our polished navy shoes 

One of the most starkly simple settings 
and one ot the most dramatic was arranged 
by Gene Moore, display director for Bonwit 
Teller Mr Moore used single pieces ol! 
modern sculpture as foils tor single manne 
quins in his windows, and enhanced these 
settings with dramatic lighting. The floor 
was covered with brown paper chips, and the 
walls were a blue-gray, lighted with blue 
For the window shown, the copy read “Bon 
wit’s variations of the costumed look by 
Pattulo Jo Copeland” on one side and 
“Winged Figure,’ a variation in sculpture 
by Stuart Harwood” on the other The 
mannequin wore a gray suit with a white 
hat. white gloves, and touches ot white at 
the neck and slhleeves of the suit. She held 
a black umbrella horizontally in her hands, 
and wore black patent pumps. The sculpture 
vas of a natural color, of weathered wood, 
the wood held together with wires, and stood 
thrust upright in the brown chips on the 
oor as though a rocket ready for flight 
()ver it Mr Moore threw a _ rose-colored 
light which cast long shadows on the wall 
behind the figure, heightening the drama of 
the display 

Another exceedingly simple, yet very et 
fective, setting was arranged for by Jack 
Cobb for Henri Bendel The whole setting 
was done with various colors of seamless 


[Please turn to page $3) 


MAY, 1956 





by Be ehring 


Display Designer and Consultant 
New York 


Thi independern t- Day display ot ladies snoes 
mode up of three detinite units in an interesting 
arrangement. Shoes hang on red and white rib 
pDons against Qg light pbive pac kground, The connon 
ball is blue with white lettering. The cannon has o 
decorative design in blue and white. Copy card 


is showr if lower tront ot window. 























nis QTtractive aispiay of « hinawoare is made vp 


' three detinite units. Rose trellise: are delight 


tully arranged and serve to display china and tine 


iner A riser, the length of the window, displays 


1 row of china in groups of three. Copy card 


Py wr nm i¢ wef center ot window. 


P, romotions . . 








One definite unit is noted in this lingerie display. 
It is dramatic and appealing. The mannequin, in 
her nylon gown, appears to float on air. The 
background is made up of a synthetic cloud effect 
dotted with stars. A painted outline of buildings 
is seen in the lower section: copy card is placed 


above it, 
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COMING UP 


Men res ore nterestinaly aist iayed in rhis 
sketch. The washable, lightweight summer tie: 
appear TO nang trom sot Hlutty clova units whic hy 
successtully stress these ine quaiitie ( Opy cara 


is shown in tower tron? QO? winds Ww 


This display consists ot two definite units in an 
interesting arrangement to show straw hats that are 
as light as a breeze. The sailboat is paper sculpture. 
Pennant above may carry caption. One copy card 
is shown at lower left of window, the other at the 
right. 


This nauti« 0} gispiay onsists of several elements 
aading up To pienty ot masculine appea if wan 
ettective oresentotion ot men's swimm ng trunk 
displayed among suc h props os on anchor lite ring 
tishing ner. etc. Copy cora is snown af iower right 


ot window 

































By IRENE MILLER 


The most desirable kind of beginning for a display is simplicity: 
simple ideas are seldom costly to reproduce; simplicity is 
always convincing particularly the kind of genuineness 
that puts the customer into the display with the feeling 
“This is me.” That is the most convincing form of selling. 


the tinal analysts making the most ot commission If omitting the convincing ele- 
what you've got determines the results ment in a display makes it a stage setting 
vhat vou ve pot to work with enough without a Star, it makes neo difference how 
folding money for a whole new store; a elaborate the props; the display is a taslure 
omplete remodeling, or only enough small when it does not produce action, because 


change ior a small change ota display to that is the leading role ot display 


make it sell better, Money or lack of it ts The very nature of display is change, and 
not the deciding tactor tor results can bye more than just a change ot scenery. “Beat 
good or bad either way. Poor results are ing last year’s figures today” is, ideally, as 


often the penalty of omission rather than much the responsibility of the display di 





—At the left is a view of the main floor of 
the Clayton store of Scruggs, Vandervoort & 
Barney, St. Lowis . . . Every inch of display 
space is made to do a selling job, as seen be- 
low... (All photographs by courtesy of Retail 
Reporting Bureau, New York City)— 


vision as of the merchandising division. It 
is not Casy nor is it always possible to find 
the right star to make every display a box- 
office hit. There is no foolproof tormula or 
yardstick, unless it might be the willingness 
to assimilate and remember ideas so that 
they are on tap when needed or useful. And 
so, It is reasonable to venture, the sin of 
omission in display is overlooking a star 
available for your use in the form of a pro- 
jected idea or thought-starter. Such as 
ideas presented in words and pictures, serv- 
ing as thought-starters, for your use if and 
when they meet or are adaptable to your 
need 

For instance, the best display idea in the 
world for selling sleighs wouldn't be worth 
a nickel to the store in Miami, unless the 


Put The Shopper In The Picture 


picture served as an idea and the words as 
a thought-starter by calling attention to the 
fact that the star of the sleigh display was 
the toy dog posed riding the sleigh with the 
boy. The idea tor the store in Miami might 
be in having a toy dog riding water skis 
with a boy. 

lhe start of most displays is Obvious once 
you see it, instead of just looking at it. And 
the most desirable kind of star is simple for 
two good reasons — one, simple ideas are 
seldom costly to reproduce : 


; two, simplicity 
and/or genuineness is always convincing 
Particularly the kind of genuineness that 
puts the customer into the display with th 
conviction “this is me,” or my tamily, or my 
kind of living. That, as we all know, 1s the 
most convincing form of selling 
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SO let's take a close look 
and fixturing in the Clayton store of Scruggs 
Vandervoort & Barney, in St 
what we can see 


at displays 


| ours. and see 
with the above in mind 


This overall view of the main floor lower 


level immediately reveals the primary ob 


jective maximum display of maximum 


Sti kK. thie 


and the 


encouragement ot selt selecting, 


development of selling displays 
propped to put the customer into the display 
home with 


look ny 


right at 
( lothes. 


ven the dog is here, 


two boys displaying play 


family, and 
The dog adds thie 


touch and this display would be less 


like everybody's even to a pet 


rug on the floors homey 
dppe al 
the display 


ing without it. The rug unify 


warmth as well as genuine atmos 
What the 

buying 
this selft-suthcient 


sport . 


and adds 


phere boys are wearing is put 


within easy reach ot customers ap 


proaching boys’ furnish 


ings 
scxrepate c| 


selling unit shirts are siz 


and piled on the counter top 


belts and ties are mass-displayed on self 


service vertical fixtures: dress shirts and 


open-displayed on bin-type count 
this 


socks ate 


ers, and on the opposite side of unit 


open-tront and two-level fixtures 


self selection ol boys’ undet Veat LO the 


left, men’s furnishings get the same open 


Sin ks 


shirt not only readily accessible, but serving 


handed treatment. with colorful and 
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invite the 


—Some of the unusual treatments used by the 

store are pictured above; for example, the 

“ironing board” fixtures at the upper right and 
the belt fixture at the lower right— 


te show cott thie Vv icle colot ratipe | hve 


mans plaid sports shirt, on a torso torm 


atop thi stock 


propped with active sports accessories, pet 


; 


unit at the extreme lett. 1 


sonally relating the customer to the met 


chandise and making it more desirable be 
CAUSE the props repres¢ rit desirable Da titre 
in the middl 


inv unit deo. s this 


distance a girls weal ell 


same thing, with the 

Hiere the two 
daughters are having a dolls’ tea party, the 
dolls seated and the girls 
off their clothes 
grouping 
the display 


approach as the boy's unit 


standing te how 


\gain the tamuily situation 


1s elevated, with a rug to ground 
Note that the 
lett middle distance, 
the tratte 


ment of open end seli-service nxturing | 


f andy Countet 


uses the advantage cl 


aisle intersection for the 


place 


maximum use ot vertical space, the notions 


and sundries unit, right rear, pyramids sev 


Wig boxes and waste paper baskets around 


the base of the pillar and uses the flat dis 


play surtaces thus gained tor loose arrang: 


ments ot yarns and dressmaking hindings 


There just isn't an inch of space wasted in 
aisles 


this entire floor expanse, The roomy 


are not AN eCXITTAVAVATICE the pr 
room tor tull use ot self-selection merch; 
di nip by planning space tor customers, to 
lhe carpeted floor een here, and ceiling 
through 


thy if 


uniformly present 
store An 


tands out im this view is othe 


spotlighting are 
out this new Innovation 
continuou 
ribbon of light balcony 


[he added 


, ' i} 
‘AY Thrall) copie rhe 


outlining the ledwe 


llumimation is ftunctional m more 


upper tev | hop wre 


located on thi halcony floor and it is the 


husine to attract attention 


tiie port Ve; department 


left rear ot the lower level 


demonstrate how simply and ettective 


matl area achieve mdividuality 


hop personality by the use 


yvooden structure 


that give 


wered ceiling and at the atiie 


unihes the specialized area ihe structure | 


open ; | top, with cro beam 
? 
} ole 


rixtures at thre 
talyle 


rorinitiv 


square aperture upports are put to 


as display right, wit 


ratiiniv hoard haped pierced ry 


he upright vhich form a trame for the 


<ture display of sportsweat lhough small 


’ 


1ti Aatfteca tiie custome! is (oti display Via 


a torm backed avainst a stock rack to econ 


mize space and is centered in the department 


to identity and attract veaters and blouse 
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Chicago Display Scene 


MON(G, the first spring windows 
hy John Moss, Marshall Field & 
was one which introduced a new not 
in othe display oft children’s apparel, both 
frocks being import Field's has a piano 
department in which color plays a role in 
keeping with todays trend L hi Piano in 
the window was an oliv: green, with deepet 
wreen embellishment + hie window cara 
read When practicing the piano becomes 
quite a strain, a green one and the em 
broidered look will take out the pain 
lack cord suggested the lines of a must 
taf lhe scale was done in green letters 
lhe high chair and stool had green seats to 
match the theme of the window, set in black 
yvrought iron. It was reported to be a su 
ful window 


Another series of windows at kield’s was 


devoted to hats. One that used a shop as 
theme had hats on screens and a manne 
quin appeared to be trying one on, While 
this was eye-catching, it was the great array 
of pastel tints and various shapes of hats 
attached to the slender limbs ot elm or 
birch trees that arrested the passers-by 
tach window offered one tint 

Field's large corner window at State and 
Randolph was devoted to the bride (fifth 
photograph). Last-minute touches to the 
bride's costume were being made; on the 
table in the foreground was a partially com 
pleted sweater, and seated on the floor a 
cupid played with a blue-trimmed garter. 

This Moss window created as much inter- 
est in the furniture the store’s own prop 
erty from regular stock bedspread, velvet 
coverlid, even the Oriental rug, as did the 


—At the upper left, upper center, and at the 

left, by John Moss, Marshal! Field & Co. ... 

Upper right, by Corl James, Mandel Brothers 

. . « Directly above, by Reed Schlademan, 
The Foir— 
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—Right, by Carl James .. . Center, by Jack 
Boghosse, Goldblatt Brothers . . . Below, by 
Clement Bradley, Carson Pirie Scott & Co.— 


apparel, which were carried out in the same 
colors white with romance blue in ad 
joming windows for the bride's trousseau 


The old-time cobbler seated in the window 
at The Fair was used by Reed Schlademan 
about which to build the announcement ot 
a new line of shoes tor the store. The 
background was painted to suggest the olde 
portion of a small French town, and was 
washed with light through a soit rose-tinted 
filter to carry out this effect 

The name of the shoe brand was on an 
old-fashioned wrought iron sign The tree 
was bare, but apparently ready to break into 
bloom, and was surrounded by packing 
crates The shoes were well arranged as to 
style and type 


Carl James chose leap vear as the reason 


tor building two windows devoted to young 
apparel at Mandel Brothers. The manne 
quins in one stood betore swinging doors, 
behind which the man kept at a safe dis 
tance. The simulated brick wall was orna- 
mented with an old carriage lamp. A dark 
background was used as a toil for the frocks, 
which were in pastels 

| he lower limbs ota tree, protuse with 
green leaves, was the theme of the second 
leap year window, in which the masculine 
mannequin was literally up atree. The copy 
in both windows read: “Mandel’s Leap Year 
(Charmers will Catch That Man 


The mannequin frocks were in navy with 
contrasting white and pale gray or yellow 
accessories In addition to the usual 
items, both hosters and snoes were lis 
played on the rocks at the base ot the tree 

Recently teatured hy lack Bognosse at 
Goldblatt’s was the “Sew-a-Rama.” There 
was also a parade ot live models at certain 
hours to show how easy it was to make one 


own apparel or draperies 


Che window pictured tilustrates how 
Boghosse pleated the background to give th 
effect of a drawn curtain, the plain being 
contrasted with a print lhe drapes across 


the window were held in place bv a tall 
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wooden standard, and the background ot the 
window held one of the newer teatured sew 
ing machines as well as trimmings tor the 
draperies. The copy spoke about “A Decora 
tors Dream. 


stressing the importance of navy as thw 
smartest apparel color, Boghosse used (not 
illustrated) a background made of navy 
signal flags in colored denim, with a ladder 
with heavy white cotton rope holding the 
units im place. On the sail in the lower 
right-hand corner the window-card read 
“Its a Navy Spring. Colored accessories 
were featured in different tones each 


\\ madow 


Hearts and diamonds playing cards blown 
up to torm the major portion of the back 
ground tor a toundation window at Carson 


Pirie Scott & Co. had a red velvet drape 


| PP ieas furn of page i} 
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Easily Adapted Ideas For The 
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Smaller Store By JIM KILEY 


HE “Keep Cool” theme is important in 
summer displays and promotions and 
the first setting was especially de- 

signed to tell this story. 

(A) The large half-section of a sun, cut 
out of wallboard or plywood, can be covered 
with suitable material and all manner of 
summer accessories can then be draped and 
displayed on it. 

The palm trees for the necessary tropical 
atmosphere can also be cut out of wallboard 
and painted in suitable colors 

A good idea further to enhance the dis 
play would be to connect a large light socket 
with a bulb on the floor in back of the halt 
sun so the area around the garment teature 
displayed in the center will be high-lighted. 

\n electric fan could also be concealed 
on the floor in the same location so that the 
palm tree leaves cut out of heavy paper will 
flutter: this suggestion of a cool breeze will 
lend itself to the “Keep Cool” theme. 

(B) The hard lines in any store should not 
This unit can be used to pro 
mote the more tools in the hard 
ware department. The smiling man tacked 
in position over the perforated center panel, 
with his arms loaded with hand tools in the 
definitely do-it-yourself category, will attract 
attention to all the other 
played on both the panel and on the pine 
board stepup shelves. Power sanders, saws, 
electric drills, and the like also can be dis 
played on these shelves. 

Note that the cutout was drawn so that it 


be negle« ted. 


sale of 


tools open dis 


New Location 
For Noel 

Noel Mfg. Company, Inc. has moved to 
its new location at 3 West 18th street, New 
York City 11. The new plant is double the 
size of the previous one, permitting Noel 
to greatly expand its lines of display lighting 
units, transformers, flashers, line cord and 
(hristmas tree outfits, to 


special lighting 


include motion units. 


Detroit Firm Moves 
To Larger Quarters 


Bromel Associates, In Detroit 
and stage presentation firm, has moved to 


display 
expanded according to 
sromel, president. 
and plant are 
square foot building at 460 West 
Detroit 1. 


new and 
Harold 


othices 


quarters 
The new general 
located in a 40,000 
Canfield, 


New Mannequins Pictured 
By Store In Ad 
Livingston s, 
full-page advertisement 


Iii. 


local 


took a 


news 


Bloomington, 
in the 
paper to show its complete new line of man 
nequins bought for the 
(Charles J. Hostick, display 
shown adjusting one of the figures 


taste season 


director. was 


Vilardi Transferred 
By Bond Stores 

Anthony Vilardi has been transferred to 
Ohio by Bond Stores and will head display 
for both the Middleberg Cleveland 
downtown units 


and 
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— neenmmemn ere eree coven 


appears that the saw is actually cutting into 
the center panel. 

(C) This ladies’ swim-wear display cashes 
in on all the publicity now 
popular sport of skin diving 

An actual mannequin or figure, 
wallboard or plywood, suspended 
from the ceiling as indicated An old chest 
with an aged finish is placed on the floor, 
which is covered with olored 
pebbles: a concealed electric hack of 
the trunk will flutter the blue 
paper streamers to give the necessary undet 
water effect. 

Note the 
easily be 
hoard and lengths of 
cotton thread from the window ceiling 

This eye-catching motion display will 
catch the attention and direct it to the bath 
ing suits on the figures 


given to thy 
cut trom 
Cal) he 


sand and ( 
lan in 


green and 


' 
which can 


fish 


pieces ‘>! 


modern design 
cut out ot 


suspended on 


wall 


blac lh 


s{ rap 


(10) This sereen displayer has many uses 
the sketch shows it 
lor a ladies’ fashion accessory display. It 


used as a center piece 
can be built easily out of lengths of scrap 
pine board or plywood and then painted in 
a soft pastel tint to tie-in with the garments 
on display. 

The sun 
summet! 


is always a good prop for any 
interior display; these 
four eye-catching cutouts were gleaned from 
my scrap-book. They cut 
wallboard and be used in many summer dis 
plays the one at the bottom of the page 
being suitable for rainwear displays 


window or 


Call he out OT 


Virginia Roehl Sails 
For European Trip 





Italy, France, Denmark, and England are 
on the itinerary of Virginia Roehl, head of 
the New York City photograph 
studio of the same name, who sailed April 
9 on the SS. Christoforo Colombo, The trip 
will combine pleasure and Miss 
Roehl is accompanied by het husband, Her 
bert Rog rs 


display 


business 


Hirsch Succeeds Argow 
At Paterson Store 

Formerly with Plymouth Shops and Fa 
mous Shops, New York City, Aaron Hirsch 
is now in charge ot display for [he Mart, 
Paterson, N. J. He replaces Stanley Argow, 
who held the position for nearly 20 years, and 
who resigned in order to become 
ager display director for 
Women's Shop, of the same city 


store man 


Marcy's 


ana 











SOURCE SERVICE 

If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 


Editor, DISPLAY WORLD. Cincinnati 


l, and it will have prompt attention. 








SHOW MORE... 
SELL MORE... 


WITH 


TIER TURNTABLES 


VUE-MORE 


tables give you three-level 


display im pac t. enable 


show mer- 


with 


you to more 


chandise, motion 
that makes ‘em stop, look 
and BLY! Silent, smooth running, 
dependable VUE-MORE Tier Turn- 
tables cost less than ‘oc a day to oper- 
ate, are ready to use right out of the 
packing box. There's an in-stock model 
for every size and type of display 
Write today 
for illustrated catalog and price list. 


New Sales Aid FREE! 


ea 
This 


sales-maker, designed 


for every budget need. 


dramatic new 
to help you sell more 
Tier 
available for mailing 
list of cus- 
tomers. Write NOW 
for FREE 
and complete details 

of the exclusive new VUE-MORE mer- 


chandising program. 


VUE-MORE CORP. 


A Division of Brevel Products 
Dept. DW 4 
601 West 26th Street, New York 1 


Turntables. is 
to your 


samples 
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Display Has Changed In 25 Years 


By W. L. STENSGAARD, President, 


W.L. Stensgaard & Associates, Inc., Chicago 


William L. Stensgaard founded W. L. Stensgaard & Associates, Inc.. 


25 years ago in 1931. 


of the most complete in the display and exhibit field. 


Today the seven-story plant in Chicago is one 


Here “Bill” 


looks back over the last 25 years at the changes that have taken place. 


le Lh yk 


backward and recall the “good old days, 


[| is customary on anniversaries to 
those days when everything was so much 
back 
im my own display business, 
to bh 


over my 25 years 
I find it difheult 


Display was a 


better In looking 
kind to the memories 
AaARY 


quarter century has suffered enormous grow 


static thing 25 years and im the last 


itig pains to become an mnportant dynam 

selling tool. 
Who in the 

look back 


selling business today can 


with any nostalgia at those mu 


seum-like department stores? Who can look 
back at those stylized window displays and 
refer to “the good old days" 

Perhaps one of the biggest changes in the 
display busimess in the past 25 years has 
heen the recognition of displays importance 
in the selling picture. Display has grown 
up from that ugly duckling of 25 years ago 
to become an accepted member of the met 
chandising tamily 

I think of 


period in the 


these years as the adolescent 


growth of display, and cet 





no mdustry has had a more difficult 
Display grew up through some ot 
the most difficult periods this nation has 
ever known the depression, World War 


[l. and the Korean action 


tainly 
period 


When I went into business for myself in 
1931, | convinced that the last 3 feet, 
where the customer meets the salesman and 
was in 
worst 


Was 


the product, counted the most It 
this area where selling was at its 
And, it I may be permitted a word on to 
day's display, it is the area where today’s 
selling too frequently is still at its worst; 
it is here where it can be most improved. 


ago, imterior display 
exhibit Many 

heavy wood bases 
Merchandise 
poor 


Twenty-five 
were 


years 


counters mere cases 


remember those cases 
topped with plate glass boxes. 
hard to see because of 


in them was 


DISPLAY 











—Opposite page, upper left: 


a Stensgoard 


display of almost 25 years ago — static, but 
with life added by the large illustration 

Upper right, later illustrations became bolder, 
more stylized and eye-catching; the merchan- 
dise was presented in an almost forbiddingly 
formal manner . . . Lower left, the 
was replaced with a more casual treatment 
. . « Lower right, 1956; the display attracts 
with interesting shapes and special lighting— 


lighting and the only person with access to 


thie good 


formal air 


s was the clerk. You had a feeling 
that the merchandise was not to be touched 


until you had paid for it and received a re 


ceipt. These counters were handsome pieces 
ure, made by skilled woodworkers, 


of turnit 


but they were not selling displays. 


Behind 
that kep 
them we 
glass do« 

Windo 


productive 


point of 


merchane 


the counters were ne 


at drawers 


t the goods out of sight. Above 
‘re shelves, usually protected by 


Ts. 
7 


WS £) years ago were 


just as un 


They were either stylized to the 


no return or so cluttered with 
lise that a prospective customer 


could see nothing that might interest him 


Windows, 


except at Christmas time, seldom 


were coordinated with interior displays 


(One of the biggest improvements has been 
in the coordination of windows and interior 
Kven a bigger improvement has 
development of department store 
ith manufacturers and their adver 


display 
heen the 
tie-ins W 
tising, 


If anye 


tailers and manufacturers beg: 


their res 


ye wants to point a finger at dis 
play and say that at this certain point it 
came of age, it would be that time when re 


in to pool 


ources, when they began to coor 


dinate their selling tools into one operation 
We learned through red and black ink that 
one selling tool is not enough 


One ot the major changes in the past 25 


Years 
hetter he 


in fact a change so ere 
called a revolution 


self-service and self-selection 


If VM As 


not a new idea. It has 


at it might 


has heen 


heen used 


in village market places the world around 


for centu 


ries. But when we became too civ 


ilized for outdoor markets and moved indoors 


we hegal 


1 to demand certain niceties. such 


as clerks to wait on us. About the only 


remnant 


Fuller br 


of the self-selection idea was the 


ush man 


This idea. which was to revolutionize dis 


play, firs 
‘30s in 2 


t was tried during the 


roce;ry stores ‘| he acce 


success of self-service selling 


depresst mn 


‘ptance and 


in grocery 


stores led to it being tried in almost every 


other ret; 
Self-se 


iil field 
rvice selling met with 


SUCCESS in 


many other fields of retailing, not only be 


cause if 


was a less expensive 


method of 


selling but because it sold more goods, The 


glass curtain that had separated customers 


from the 
Td) he ral: 


goods they wanted was 


sed 


heginning 


The revolution did not happen over night 


in tact, 
tC bre ak 


ce ided t 


lhe move took five years 


cide d to 


hang thet 


MAY, 


it is still going on It 


old habits. I remembe 


takes time 


r when we 


o take Hickok belts out of show 


ases and put them on selt~s lection counters 


take mens slacks off 


n up by sizes and colors 


Please turn to page HY 


1956 


We ree ently de 


tables and 


‘| his VW it] 
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The Bliss SEELINGRILL revolutionizes all con- 

cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 





The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @e LONG ISLAND CITY |, NEW YORK 
EXeter 2-3890 


*T .M 
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hollowing tracing the growth ota 


display at Stix, Baer & Fuller, St. lLouts 
appeared in the store's house organ led.) 
lil, question has often been asked, 
Where do you obtain your display 
leas lhe answer might well be, 
from everywhere [here isnt an artist 


cle erving of the name who doesnt have an 


art file, or an active idea morgue. This can 


consist of everything trom books on art to 


newspaper and clippings of ideas 


that 


magazine 


trike hi or her tancy lhe extent to 


| 


which such files are put to use depends upon 


thy mdividual Lisitiw th idea soOuUTCC. and thi 
concerning the prob 


found lf an art file 


ease with which ideas 
lem im question can bh 
Consist olf a drawet piled high with clip 
pings arranged in no particulats 
ihed 


ior which it 1s 


si (yur rice ‘it 


not class then it wont serve the purpose 


When you can 


you. the 


intended 


make an art file work ce) extent ot 


its coverage is limited only by your imagin 
ation 
When thi January W hit Sal displays 
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From Sketch To Window 


ball 


display art fil 


’ 
were Stix. baer & 


bye ing prepare d tor 


| 


ers January promotion, the 


was called upon to produce something that 


didn't smack of the usual linen closet, swan, 


sail boat, (1 sCa gull approach. Instead, 


the display pictured herewith resulted trom 


thorough familiarity with the contents ot 


the file and the knowledge of how to find a 
folder containing “White Sale’ ideas 

In the beginning, the display in question 
was a Bell Telephone advertisement, involv 
ing a stylized house lhe advertisement 1s 


a far crv from the lanuary Wihte Sale win 


—Upper left, the display draftsman delineates 
the design idea; the project was confined to 
one drawing which covered complete con- 
struction data Upper right, the houses 
take on form in the display corpenter shop 
: With the houses built and given their 
first coat of paint, the job of securing various 


items of decoration was storted Lower 

right, each White Sale window included, 

among regular merchandise, many accessory 
items— 





dows, but it represents the point in question 
Liking the idea of the house, and picturing 
it an ideal medium for white sale merchan 
dise, the problem of converting the adver 
into a window for white sale mer 


Fuller's 


tisement 
chandise was given to Stix, Baer & 
The procedure enum 


resulted as a normal 


creative display staff 
herewith then 
sequence of events 


With the 


in the development ol 


erated 


first 
idea oc 


idea established. the step 
the design 
Here the idea 


was translated into a group of four rooms and 


curred on the drafting table 


House $17e6 also 
different 


houses were required: one large house was 


one entrance area. were 


determined since three sizes oO 


built and displayed on a platform at the top 


ot the up-escalator on the domestics floor: 
this house merchandised bath towels, bath 
mats, shower curtains, etc The smaller 


houses appeared on ledges in the domestics 
department where they displayed sheets and 
The 
[Please turn to page 44] 


cases and table linens. houses on the 
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Look what's happened to Hardboard 


Weyerhaeuser Industrial Hardboards 


help increase production efficiency 


Look at all the ways Weyerhaeuser Standard Weytex* can be used to 


help produce quality products at basically low cost. In the chest of 


drawers above, smooth clean-cut panels of Standard Weytex have been 
used for (1) top, (2) end panels, (3) drawer bottoms, (4) back, and dust 
stops. These panels provide a fine smooth surface for finishes that do not 
check, split or splinter and help to produce a better finished product. 


In your production processes, Weyerhaeuser Standard Weytex helps 
you to do finer work in sawing, drilling, routing, and shaping with 
normally used woodworking equipment. Can also be die-cut and 
punched. It will take planing or routing without the surface or edge 
becoming fuzzy. Longer intervals between tool sharpening means less 
down time—increased production of finished parts that can be cleanly 
and accurately cut. 

Whatever your product may be, if you can use a panel material, look 


into the advantages of Standard Weytex! Get the full story now. 
"TM. Reg. 


Weyerhaeuser Sales Company 
DEPARTMENT ltiM-56 


First National Bank Building * St. Pauli |, Minnesota 
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Standard Weytex is smooth on one side 
and has a screen impression on the other, 
Panels are light tan in color with a pleas- 
ing fiber pattern. 


@Takes all types of finishes including 
wiping stains, lacquers, air-dried and 
baked-on enamels. An ideal base ‘uw 
plastics, fabrics, veneers. 


@ Excellent gluing, laminating character- 
istics. No delamination nor peeling. 


® Splinterproof, sliverproof. No grain to 
raise, check or croze. 


@\ideal for: furniture parts, automotive 
foundation parts and panels, sliding 
panels, cross banding, core material, 
mirror backs, cabinets, toys and games, 
TV backs, displays, signs, containers and 
many other uses. 


@ Available in the following thicknesses: 
1/12", 1/10", 1/8", 3/16", 1/4". 


















—This is Lawrence J, Sealy, 
who recently became national 
display director for the 10. 
store chain of Regal Shoe 
Company. Formerly he oper- 
ated his own display business 
in New York City, where he 
will make his headquarters for 
Regal— 


—Pictured in sunny Phoenix are Ed 





Durkin (left), display director of 
Korrick's, of that city, and Jerry Ger- 
ard, who covers the Pacific coast 
and Arizona for Decorative Plant 
Corporation, New York City— 





Photographs for this page are 
always welcome, the more in- 
formal the better. Address them 
to Editor, DISPLAY WORLD, 


Cincinnati |. 


























—A. Gronlund, display director for Illum, 


Copenhagen, is presented with the medal he 
won in DISPLAY WORLD's 1955 International 


Display Contest. 


The presentation is made 


by Svend Ilium, managing director of the 


—Matched luggage sets were presented as door prizes at the display room of Duplex Display & 
Mfg. Company, Philadelphia, during NADI Market Week in December. Seen from left to right are: 


M. A. Remus, Ferro-Craft Company; 
Martha Turi, Just Plastics; Al Sharon, 
Art R. Cohen Company; Hearry 5S. 
Meyers, Duplex; Charles Ferrick, (win- 
ner), Forbes & Wallace, Springfield, 
Mass.; Cogswell Cromwell, (winner), 
Davison-Paxon Company, Atlanta, and 
Mrs. Faye Feldman, Foye Perm Displays. 


—John O'Neil is now the general manager of 
Metal Goods Corporation, St. Louis, and will 
have complete charge of all production and 
sales of the firm's Christmas decorative, dis- 
play, and handicroft moterials. He was for- 
merly in executive positions with various St. 
Lovis companies— 





Danish company— 


—W. Arthur Gray, display di- 
rector of Lansburgh's, Wash- 
ington, D. C., receiving the 
round trip ticket to Scotland 
which he won in a nation-wide 
display contest sponsored by 
McGregor sports wear. With 
him is Frances Vernon, reser- 
vations agent of BOAC. His 
two-week trip will include 
visits to Berlin, Paris, London, 
and Berne— 

























You'll find a thousand and one 
ways to increase sales and profits 
with L. A. Darling’s metal display 
equipment. Everything you need 
for modern, distinctive merchan- niall . 
dising display is illustrated in ae Be ar" \ we 
Darling's all-new, easy-to-use 

180A catalog. It’s the largest, most 

complete Metal Display Equip- 

ment Catalog ever printed. Write 

Department 5, L. A. Darling 

Company, for your free copy. 
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Garment Racks Over-Counter and 
and Costumers Elevation Units 








Men’s, Women’s, Children’s mannequins !n durable 


plastic — with a complete range of styles and decor. 


ig 


; 
4 - 
Orryus...... ov. cee *ee @2@eeeee se | 


Plastic and composition— 
for every display requirement. 





: & 3 " 
Wpitte Toclay FOR FREE CATALOGS! DARLING 
| COMPANY 


— 


Distributors in all principal cities 














allahan 


\ collection of the most extensive collection of Irish tweeds 
ever to be assembled in the United States was opened in Febru 
ary by the Hon. William Norton, deputy prime minister and min 
ister for industry and commerce in the government of Ireland. The 
exhibit, which was housed in the newly opened Irish Products 
Center at Ireland House, 33 East 50th street, New York City, was 
designed by Henry Callahan. The latter was for many years 
window display director of Lord & Taylor, and is now in charge 
of display tor Schenley's 

Calling attention first to the subtle blending of primrose yellow, 
moss-green, and wild Irish fuchsia, the tri-color theme of the 
exhibit as developed by Callahan who donated his services 
the deputy prime minister went on to point out the seemingly 
endless shadings and blendings of colors which are the hall-mark 
of Irish tweed, as seen im the scores of different patterns 
weaves hand-loomed by the 12 tweed mills 
exhibit. 


and 
represented in the 


The grandtather's clock seen in the first display is the property 
of Callahan, and has been in his family for many generations. 


DISPLAY 





mahar AW 
puts the 






































. make vour Fall window and 


interior displays really pay off 
You'll be playing “Autumn Leaves” to the tune of your cash register, if you 
select your Fall display materials at Maharam, the display center of the world 


Here's Fall at its vibrant-hued best! Rich-toned backgrounds and flooring» vlowing 
varlands, scintillating sprays. Never before have we had a collection destined to generat 
such excitement, Never before such dazzling effects, such subtle textures, such 


high-voltage colors. 


Make the most of Fall. Visit our dramatic display set-ups and reap a 
harvest of ideas for your own. Consult our talented creative staff They are ready 


and eager to assist you in putting sales power into your windows and interior 


Centect your lecel jobber or write te 


mahar AA/Wr 


FABRIC CORPORATION 
NEW YORK: 130 West 46th Street 
LOS ANGELES: 1113 South Los Angeles St. 


CHICAGO: 115 So. Wabash (Wurlitzer Bldg.) 


MAY, 1956 







































16 DESIGNS FOR 
Window and Floor Displays 


—adaptable to any 
retail business 


ee 


By the famous 
Easi-Bild* Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 





Shadow Bex Stacks O'Shelves Pyramid Shelves Tilt Board 

with shelves 

From cut-out display letters to a range of You simply trace the pattern onto the 
display designs-—you can now have smart, Homasote and cut out with a simple saw 
modern display fixtures for little more orf jig saw. Each pattern contains full-size 
than the cost of the materials (about 10¢ templates, step-by-step directions, com- 
per square foot). No special tools or skill —pjete materials list, complete assembly 
are required to build these displays. and finishing instructions 


The patterns are made by Easi-Bild, 
the originator of Do-It-Yourself Patterns 
[he primary material used is Homasote 
Board—available in '"%2" and *Yse" thick- 
nesses and in Big Sheets up to 8 x 14 


Homasote is strong, durable, flexible and 
7, Va 4 ' » _ " : 
economical. It works easier than wood, $1.00 each. Write us for further details 


The Homasote Stores Display Book 
contains 16 designs which can be used 
in dozens of combinations. The complete 
book is available from Homasote dealers 
at $7.50—or the individual patterns at 


can hold. dealer. Kindly address Department 57. 


*yT M. Ree. Basi-Bild Pattern Co 


HOMASOTE COMPANY 


TRENTON 3, NEW JERSEY 


| 
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Gustave Rubner Dies At 59; 
Headed Well-Known Firm 


Gustave Rubner, one of the display field's 
hest known personalities, died in a New 
York City hospital on Thursday, March 29 
He was head of Gustave Rubner, Inc., ot 





—Gustave Rubner — 


the same city, and tor the past 25 years had 
heen a guiding force in the manutacture of 
decorative papers and fabrics. He was con 
sidered an outstanding creative mind in 
this and allied fields. He was 59 years old 
at the time of his death 

A member of the National Association of 
Display Industries, Gustave Rubner took an 
active part in the organization and was a 
well-known figure at all its Display Market 
Weeks. 

His outside interests included active and 
pioneer work in the Zionist movement. He 


was a respected member of his community 


— 


and gave generous support to all philan 
thropic activities. 

He is survived by the widow and fou 
children, 

Speaking for the firm, B. Barondess said 
“We of the company join with the family it 


a deep expression of our sorrow at this 
great loss. The business will continue un 
der his name, with every attempt being made 
to carry out the traditions, policies, and 
ideas so well set down by the late Mr. Rub 
ner, 


Sylvan Freund Returns 
From Nassau Vacation 


Sylvan Freund, Decorative Plant Corpora 
tion, New York City, and Mrs. Freund hav: 


returned trom a vacation spent in the 
Bahamas. 


O'Clare Takes New Post 
With Bloomingdale's 


Dana ©’'Clare, who has operated his own 
display consultant firm in New York City 
ior the past nine years, has joined Blooming 
dales in a newly created position; he will 
serve as executive assistant to Helen Wells, 
director of store design and display. 
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May our designers at Zaria 


plan with you: 


A new look for your store... 
department... Christmas... 


or a special promotion. 


a your budget is our business! 


Tw> “WH¥d VYOONY> ‘AVM VIOYN3 Preéi “Ur 


* 


* ZARIA DISPLAYS + 327 SIXTH AVENUE . NEW YoRK 
CHelsea 93-6933 4 & ; 
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AUTOMATIC 


F TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 


| 


i 
/ 





GUN TACKER 


Use where lighter, shorter staples are needed. 
Ideal for mounting crepe paper, cloth window 
dressings ond wall posters. 
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GUN TACKER 


Use where banies longer staples are needed. 
ideal for assembling floats, store exhibits and 
show exhibits. 





HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 





ONE-HAND OPERATION— 
Frees other hend to hold material being tacked. 


FASTER— | 
Automatically faster than hammer and nails for | 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angie. 


VARIETY OF STAPLE SIZES— 
Arrow stapies come in 12 sizes, ranging from 
3/16” to 9/16" leg lengths, for every purpose, 









Sold through jobbers 
Write for catalog 
Marow fasrencer Lo jnc 


“,. 


| By Stensgaard 


New Catalogue Released 


Inc - 346 


has issued a 


W. L. Stensgaard & Associates, 
North Justine street, 
new catalogue of 
display properties. 


Chicago, 
vacuum-formed plasti 

(ne of the new props is simulated French 
wrought iron grillwork of white plastic. 
Four units are available: a 67 by 
10-inch panel, a 3 by 10-inch panel, a 30 by 
WH-inch “L”-shaped corner panel that is 10 


basis 


Chicago Club Hears Details 
Of Beverage Promotion 

Members and guests of the Chicago Dis- 
play Club at a meeting on April 4 heard a 
talk dealing with the promotion and mer- 
chandising of beverages; the speaker was 
George Simpson, sales promotion manager 
of the Central Division of Hiram Walker. 
A smorgasbord dinner preceded the program. 


Gill Southern Associates 


inches wide, and a W by 10-inch square sec 


Opened In Florida 


on. = bhese WB be combined ~~ em @ Hiome offices have been opened at 

| numerable designs for window and interior Alamanda drive, North Miami, by 
displays. Southern Associates. The firm provides 

The catalog lists many other vacuum- complete lighting and staging service 

| formed plastic items, including dimensional exhibits, displays, fashion shows, and 


letters that are available in three sizes - like. George Gill, head of the firm, has been 
22, 4, and & inches. Copies will be sent on serving the display and theatrical industries 
| request since 1931. 





TRADE PERSONALITIES No.156 by ~Lappror 


Bonn in viENNA (1903), HE 
GRADUATED FROM COMMERCE 
ACADEMY AND OPERATED AN 
IMPORTING BUSINESS THERE UNTIL 
HITLER INVADED AUSTRIA. HE THEN 
STARTED AN EXPORT BUSINESS IN PAAIS, 
BUT SOON CAME TO NEW YORK CITY AND 
OPENED A WOOL MILL IN RHODE ISLAND. 
HE SOLD THIS, AND BEGAN 
SEQUINS, TRIMMING AND SPANGLES WITH 
MACHINES DEVELOPED WITH HIS ASSOCIATE, 
FRANK JAGER. THIS GREW INTO A HIGHLY 
SUCCESSFUL BUSINESS AND THE FIAM ADDED 
MIRAOR- PLATED FLEXIBLE GARLANDS AND 
OTHER DISPLAY DECORATIVES AND NOVELTIES, 
MANY IMPORTED. HE I$ (MRS.HAHN 
DESIONS SPORTS WEAR) AND HAS ONE 
DAUGHTER A JUNIOR 
BARNARD COLLEGE. WH 
SPARE TIME HE HAS 1S SVENT 
STUDYING THE BIGLE AND THE 
TALMUD AND TRAVELING IM 
MEXICO AND EUROPE. 


Alfred 
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UNION NOVELTY COMPANY, INC. 
NEW YORK cITY 

























DISPLAY 
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The large 64 photographic illustrated 
manual, each with explanatory copy, gives 
for the first time the full story of only 
the fine details that go into professional 
It is a story told in an 
step by step 
manner so that even the beginner can 
understand and follow these proved meth- 
ods. Once you have mastered this im- 
portant part of Men’s Wear Display, you 
will find that many of these fine details 
are adaptable to virtually all rigging . 
from knotting the tie to forming a 


coat forming. 
interesting, easy to read, 


sweater. 


Good coat forming is your best 
salesman your leading and 
least expensive medium for siimu- 
lating sales. “HOW TO FORM 
A COAT professionally” is in- 
dispensable to beginners . . . valu- 
able even to experts. ORDER 
TODAY AT OUR RISK, 


“HOW TO FORM A COAT profes- 
sionally” has been ordered by hun- 
dreds of the nation’s finest men’s and 
department stores. Here are several 
UNSOLICITED opinions you are sure 
to agree with: 


*DISPLAY DIRECTOR: “I have just 
received your display book, ‘HOW TO 
FORM A COAT -— professionally,’ and 
find it an excellent, comprehensive 
manual for instruction of new display 
help, as well as refresher material for 
trained display personnel.” 





Step 
24 





"9, 
» 








Illustration 


'4 actual size 


This procedure shows another purpose for 
cupping the tissue triangle ac desired, 
again following the lines of the coat 
model. Stroke chest contours gently, 
smoothing fabric as you go. Here you 
can increase or decrease the amount of 
fabric in chest by moving right hand 
slightly forward or backward as in above 
illustration. 


*DISPLAY MANAGER: “Your book is excellent and leaves nothing to 


guess at. It should be of great help to 


small, throughout the country.” 


*“MERCHANT: “I believe this is one of the greatest books written for 
the actual help of many smaller stores throughout the country, as well 
as many of the larger ones. I highly recommend this book for every 
man’s store for their own study as well as their Display Department.” 


all men’s stores, large and 








igging is Made EASY © 





By Paul Barber's Authoritative Book . 
pe “How TO FORM A COAT professionally” 


only $5-% postpaid 








“The best $5.00 investment I ever made. 
look like a million. 


My forms now 
No merchant in this line can afford 


te be without it,” writes Mr. Leonard Cohn (Merchant), 


Patchogue, New York. 


* 
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HOW 19 
FORM A 
COAT 


PO ¢S signa ff y 


tie ee 


by Payi Barbe, 


index 
“GOOD COAT FORMING MEANS GOOD BUSINESS” 


“THE GUIDING TOUCH OF SKILLED HANDS" 


Deals with the intangible miele ot good ca 
available in the past onty thir 


it forming 
ugh many fare of 


actual experience and prote onal training 


“A GOOD BEGINNING TENDS TO MAKE A GOOD 
ENDING 


[he proper tools are necessary for good coat forming 
“THE SINGLE-BREASTED COAT" 

“TROUSERS AND SLACKS” 

“THE DOUBLE-BREASTED COAT” 

“THE TOPCOAT” 


“THE OVERCOAT” 


DISPLAY IDEAS & PROMOTIONAL SERVICE 


sionally. 


"CLOTHING MANUFACTURER: “I think you've done an excellent 
job with your ‘HOW TO FORM A COAT~—professionally’. We highly 


recommend it; it’s a swell idea.” 


NAME 


"SALES CONSULTANT: “You've done an outstanding job on your 


book. It should be a ‘must’ for every man’s store that has clothing 


for sale.” 


"Names of those submitting above opinions furnished upon request. 


1956 


ADDRESS 


SEND ME AT ONCE 


BISSANTZ BLOG., WICHITA 2, KANSAS 


COPIES OF 


Payment enclosed $4.50, postpaid (foreign included) 
Bill my store $5.00. postpaid ($5.00 outside U.S.A.) 
C.0.0. $5.00 plus postage in U.S.A. only 


STORE NAME 


CITY & STATE 








“HOW TO FORM A COAT profes 
| understand book may be returned for credit within 10 days if I 
am not completely satisfied 
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FROM SKETCH TO WINDOW 


[Continued from page 24] 


iling floors were finished full-round, The 
lor the windows were finished on just 
u since only the front of the houses 


; thi : mdows would he SCT) 


(once the design had heen established and 
finished, made 


te the 


tive dra Vitig prints were 


nich were sent display shop tor 


construction. During their construction, the 
for the 


windows and interior dis 


designer and displayman responsible 
mstallation of the 
pia tollowed 

W itl 


them through production 


all houses built, they were then placed 


im the paint shop tor finishing. With the 
paint applied, they were next sent to the 
display production department where details 
were added lhe display production staff 
processed the root details from wallboard 
and aluminum wire. Paint details were 


miroduced on the roots while the various 


elements requiring painting were still in 
production 


ihe house 


tyooni 


were designed and built in see 
lor ease of transportation and installa 


tion. Cince m the windows, the various se« 

tion were bolted together and nail and 
crew-holes touched up The tace of the 
vertical members was covered with satin 


ribbon which picked up the same color used 
stacks of merchandise displayed 
hecvinee 1 hie 


color used in each of the tour windows 


around thie 


imi ae ribbon also echoed thie 


a if 


Lhe entire background of each window 


ef covered wit el wallpaper that had been 


produced ( pecially bot the event 1 hie 


hackground color of the paper was charcoal 
yray, the copy, “January White Sale being 
if} Vriite L bi COPY if) each window C«jt} 
sat iota gla panel on which plaster cut 


cuit letters were Ta tened an Copy covered 


the merc] andise mi eae hy display lt changed 


Vit} eacn 
goods. Th 


mcrct ands W al 


window, and covered each line of 


departmental location of the 
lettered on a window shade 
small window represent 


vhich hung im the 


nig 1 entrance to the house. 

hour window were merchandised { dine 
vindow displayed towels and shower curt 
tain \nother displayed bedding \ third 
presented an arrangement of sheets and 


Case lhe fourth window was filled with 
table linens While the background and 
floors in each window were white, and the 


wallpaper background a charcoal gray, the 


colors of the houses changed in each win 


dow. One window was done in pink, one in 


vellow, one in blue, and the tourth was in 
yreen 

The entire display was created, designed 
and produced hy Stix, hhaet A Fuller's cre 


ative display staff 


Wray Leaves Baldwin's 
For Thalhimers 


Kkov kK. Wray has jomed 
Salem, N. ©C.. as 


promotion 


| hyaalhoarne Ts \\ it} 


ston display director He 


wae formerly § sales manager of 


Baldwin's, Lynehbure, Va 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y., TR §-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 


an 








Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fail 


promotion Ask for information. Recommended by 
N. . GS. A. 





Arts & Flowers Displays, Inc. 
43 West Séth St. Ci 7-6848 


Manufocturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Kalmo Textiles, Inc. 
1273 West 44th Si. 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 


JU 2-5185 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 

130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Disploys & Mannequins. 


MECHANICAL BOOKS 





50 West 22nd St. OR 5-1280 
Mileo Mannequins 
7 West 36th St. WI 7-7618 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


Miya Company, Inc. 
39 East 28th Street MU 5-35)! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 


Artificial Flowers — Bambooware 
Bird Ceges, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 











Louis Schneider Corp. 
6 East Second St. OR 4.3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 





Nat Siegel, Inc. 
39 West 37th St. WI 77-8465 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twin KLE Displays, Inc. 








113 West 27th Street CH 3-2937 
ARTIFICIAL FLOWERS For the UNUSUAL 
Display Settings, Novelties, Units 
Frankel Associates, Inc. . Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 


56 West 45th St. MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


*Trade ark of 
Trade mar See it demonstrated 


Celastic Corp. 








Victor Haida Displays, inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 








David Hamberger, Inc. 
136 West 3! st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


Walters Industries, Inc. 
156 Seventh Ave. AL 5-2308 
Sculpt-O-Gias, Puffed Giass, Ange! Hair, Fiocked 


Branches, Floral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire. 


BASIC DISPLAY NEEDS 








D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 





It’s Always MARKET WEEK in New York 
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ore ready * 
in equipment on 






years of service T° 


the top stores 


of the nation. 
















For The First Time in the 
display industry! 


BATTERY OPERATED 



















































STOP and GO! 


- it dE. a 

4 STOPS IN 1 REVOLUTION! 
Semple unit $6.95 @ Same unit mounted in a 
turntable $6.95 P.P 


Runs on two flashlight batteries with a toad of 
6 ibs. for 5-8 weeks continuousiy! 


“SUPERTURNA” 


Another versatile battery-operated Turntable 








Runs on 2 ordinary rose batteries for §& 
weeks with a toad of 6 ib 
Sample Unit: $9. ‘s Postpaid 


NADI News 


By JOHN F. BOWMAN, Managing Director 
National Association of Display Industries 


June 1956 Market Week: Scheduling and 
(hanges in the 
building and additional 


Industries announcement 


» sixth floor will be 
hibits of members 
first through the 





been developed on the second floor which, in 


_ has meant further changes in the 

assignment planning on the 

fourth and fifth floors. 
All exhibit areas have 


been rescheduled at 


facilities on the second and first floors pro 


June 1956 Clinic: 
» original plan to cover national ad 


This has been changed 


problems of design and planning of suburban 
Topics, personnel, and 
general data will be sent to all NADI mem 
bers in a special release 


and specialty stores 
Distribution of in- 
direct mail and general advertising. 

ne of the most enjoyable events 
of the past month was attending the annual 


company with Mr 


Wagner, and the Warren Gallaghers we ob 


Halpern of Lustra-( ie 


MAIN PEATURE: INTERCHANGEABLE Pilates! : : 
-8 Larry Charrot of the | 




























“LILLIPUT 913" 


' 


WEEKS with a toad of 4-5 ibs. Can run ver- 
tically. § RPM 


Semple unit with batteries $2.40 postpaid 
Ask for quantity discounts 


HERTVY COMPANY, INC. 


REGO PARK 74, NEW YORK, 





Gustave Rubner: 


at losing a valued friend. 


Progress on events in the 
Selling display 





Runs on TWO PLASHLIGHT BATTERIZS 3-4 


\pril and May in widely scattered communi 
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stage are proposals from California, Mon- 
tana, (,eorgia, Texas, New Y ork, Florida, 
Ohio, and Tennessee. These would be 
state-wide activities. Also on the fire are 
proposals from Hammond, Ind.; Milwaukee, 
and Rochester, N. Y., for local programs. 

Membership: A recommendation that 
Chic Display Company, of New York City, 
be accepted as an active member has been 
forwarded to the members of the NADI 
board of directors for action. Also in proc- 
essing are applications from Leo Starer of 
Milwaukee and Arturo Productions, Inc., of 
New York City. Present membership ts 118. 

Elections June 1956: The nominating com- 
mittee of the NADI has been at work for the 
last two months preparing a slate of candi- 
dates for the annual elections in June, 
News from Al Mendle, chairman, indicates 
that the candidates for the various ofhces 
and membership on the board of directors 
will be ready for release early in May. In 
addition to the names submitted by the 
nominating committee the floor will be open 
at the time of the meeting for any other 
combinations. Among the proposed names 
for the slate are: Norbert H. Austen, Edgar 
kX. Moser, Trowbridge H. Stanley, Albert 
Bliss, Irwin H. Rhodes, Sidney Newhoff, 
Richard J. Adler, C. H. Woelky, Sylvan 
Freund, Fritz Oltmanns, and I. T. Vierheller. 

All five officers and three members of the 
board of directors are to be elected at the 
annual meeting in June. Specifically, these 
include the president, first vice-president, 
second vice-president, secretary, and treas- 
urer — plus the expiring terms of board 
members. 

Business: Most reports on the spring and 
Faster sales are good. Some softness de- 
veloped in the decorative and allied fields 
but they were more than made up in the 
fixture and other hard lines. In a general 
opinion it seems that there was an advance 
in dollar sales tor the display industry dur 
ing this period, Diversification is a large 
factor for some manufacturers. For others, 
particularly the import items, the fight is to 
maintain control of sources and hold off 
cheaper (and lower standard) items. 

General: Applications for space at the 
June Market Week total 78 from NADI 
members. Three non-industry groups have 
requested space if available the Red 
Cross, New York State Employment De- 
partment, and American Heritage Founda 
tion. The latter have been rejected 

Estimates now is that 98 NADI members 
will show their lines at the New York Trade 
Show building at the June Market Week 
Dates for the event will be June 23-27 in- 
clusive. 

Correspondence: The NADI office has 
frequent requests as to advice on schooling, 
opportunity and placement in the display 
field. Some of the requests come trom a 
wide range of people. High school, college 
and university graduates are included. 
Within limits the replies have been made to 
each but the information is still scanty. 


DISPLAY WORLD 
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Its our —-{%& th year serving you and we re mighty proud. Come. on down and celebrate this festive 


occasion with us. It’s ‘open house’, market week and every week. 
We'll be so very happy to greet our many friends and show you more than 40,000 square feet of the most 


modern production facilities waif ‘til you view our ‘pace setting’ original displays 


DECORATIVE PLANT Corp. 


136 West 24th Street, New York City, N. Y. 
VISIT 24th STREET...NEW YORK'’S COMING DISPLAY CENTER 





_ Attention Display Directors 








DO YOU KNOW? 


RIBBON and STREAMER Widths 


43 Bulkton SEAMLESS COLO 


ROLL SIZE 
@ 2" x 100 yds... 


ARE A 


LIST PRICE 


eres 
@ 4" «100 yds..... 


» ++ $2.95 


VAILABLE IN 





ROLL SIZE LIST PRICE 
@ 6" x 50 yds.........$2.25 
@ 8" x 50 yds.........$2.95 


Use Bulkton Seamless Ribbons and Streamers 


in your next display! 


BULKLEY DUNTON & CO., INC. 


CORRY 2-8257 





Bulkton Display Division 
CORRY, PENNSYLVANIA 




















10921 BRIGGS ROAD 


> 


Spot Your Displays with 


BEST WONDER SPOTLIGHTS 


Throws 4 concentrated beam of light on interior displays, 





store window displays, signs and wherever good light is 
needed Has fine Fresne! Glass Lens, highly polished 
reflector, asbestos cord, universal mounting bracket, gela- 
tin color hoider and 3 assorted gelatin colors. Biack 
wrinkle finish. Adaptable to BEST manual or automatic 
color wheel 

Best Wonder 

SPOTLIGHTS, each. $10.75 

1000 WATT 


MODEL, each.... $14.50 


Prices Do Not 
Include Bulb 


ALSO 
BEST automatic Color Wheels 
BEST Pee Wee SPOTLIGHT 
Display Lighting Accessories 


- 
Ee eeneed 
‘N 


Write For Litereture 


The BEST DEVICES <. 


CLEVELAND 11, OHIO 












0S RIVER 





Force Attention, increase Advertising Value 





ROAD 


FLASHERS 


Since 1900 





RIVER GROVE, ILL. 








CHICAGO DISPLAY SCENE 


[Continued from page 29} 


across the back to set them off and beneath 


this was a mural wallpaper suggesting a 
forest setting. 
The window arrangement was especially 


designed by Clement Bradley to show the new 
garments. The new black and white tile 
Hoors being installed in all the windows of 
the store are shown clearly in this picture 

In any window presentation Bradley makes 
a point of not just the featured 
merchandise, always well displayed, but to 
this he other this repro- 
duction, flounced skirts, 
also using 
more small, neat cards, carrying price and 
department location, than done 


showing 
adds items. as in 
the full 
(arson’s is 


showing 


shoes, and gloves 


has been 
previously 
The tollowing are not illustrated: 

“Forward Fashions sackward 
Look” the John Moss, 
Field's, offered as the first spring song in the 
State street All the mannequins 
had their backs to the shoppers, and in each 
the one or two figures were shown 
plaster 


have a 


was theme which 


windows 


window 


in conjunction with a huge head, 
given an antique finish and the appearance 
of having been unearthed from ancient ruins 


With the approach of May and the moving 


season a turniture window which Moss of 
fered was done in tones of green to blend 
with the mahogany and the walnut woods 
which were used. The addition of pictures 


in many of the windows, always with a color 
relationship, has increased business on this 
the 


scenes 1 


merchandise. and furniture window of- 


fered several oils In addition to 
wall decorative mo 
the turniture 


accen?t by 


the usual drapery ideas, 
tils, 


Was 


lamps, and Case goods, 


definitely given an satin 
spreads which repeated the theme of green 
and suggested the finer touches tor the 
modern room 

smart a window 


sell 


Reed Schlademan, The Fair 


“We wanted to show how 


could be, create a smile and yet mer- 


chandise,.”’ said 


Store, in speaking of a men’s underwear 
“We took the idea of the variety of 
the BVD 


men of}. 


display 


types im line and used cartoon 


figures of props.” 

\ natural pine screen in the background, 
to the lett, suggested that the cartooned men 
were emerging trom behind it. The cutouts 
were of cardboard, outlined in black, each 
one dressed in the BVD type that was sug 
gested. There was, beginning at the lett, 
the doctor and his bag, the lawyer with his 
law book, the merchant, and lastly the fire- 


chief. The back of the window repeated th 
letters BVD and on each were the lettered 
words, “doctor, lawyer, merchant, chief,” 


with natural lighting over-all. 

Spelling out “Wash and Wear,” each lettet 
on a diamond-shaped card next to the win 
Carl James at Mandel’s 
extensive arrangement ot 
the 
washboards in 


showed an 
shirts, and 


dow, 
dress 
with 13 
red, yellow, 


stressed “wash and wear” idea 


such colors as 
orange, green, blue, purple, rose, etc., against 
Shirts 


opened te 


a dark green background were 


shown in boxes. on torms, and 
expose the fine workmanship 
shirts 


were on sale just inside the door. hack oT 


To complete the presentation, thes¢ 


DISPLAY WORLD 











itself. The arrangement 
interest that the window 
used to promote this idea for two continuous 
weeks 
“(Carson's 


window 
such 


the shirt 


was of was 


is on the March” posters are 
placed within the store, in doorways, and in 
windows to indicate the tremendous reno 
vation and remodeling job that is being done 
by that store. Clement Bradley, display di- 
rector, may lose some of the larger window 
space but will gain some long narrow en- 
trance windows which will permit the fea- 
turing of a single item. 

As a pre-Kaster event the entire battery 
ot State street windows was given over to a 
display of hats, all of on 
triangle tiers, the widest one being at the 
feet of the passers-by. Each hat had the 
designer's name just beneath it. 

\ll windows used the same decorative mo- 


designer these 


tit of a cupid holding high above its head 
sheer flowers and long feathers, and this was 
off for the background against 
which the hats were shown. The background 
lighting was in very soft tones of rose, blue, 
green, beige, and turquoise, while the hats 
had brilliant illumination to show details 
and fine workmanship. 

“Starlite Aqua” was the name of the door 
of a set in the window presenting 
this for children. Each of 
the door had a display window showing the 


screened 


"ete Te , 


new color side 


latest in this color for children’s apparel. 
The aqua tone was repeated in the softness 
ot the illumination, with window and door 


outlined im silver. 


New Metal Merchandiser 
Marketed By Darling 

A new self-selection type 
chandiser that takes no more 
conventional counter or island unit, yet pro 


all-metal mer- 


space than a 
vides four times the display space, has been 
developed by the L. A. Darling 
Bronson, Mich. The unit. a double-faced 
gondola, takes only 60 by 60 inches of floor 


(Lompany, 


space. Each side features three perforated 
metal shelves 12, 16, and 2) inches wide 
and a metal base platform. A 2-inch 


ticket strip on shelves and platforms simpli 
hes pricing. Shelves are adjustable in height 
to accommodate different size items, fastening 
on brackets that lock tight at any height in 
metal “Vizusell” uprights made exclusively 
by Darling 


Contest Winners 
Are Made Known 

Winners in the 1956 National Sew 
Save Week display contest have been an 
nounced by the National Needlecraft Bureau, 
the intries were classified in 
groups, with identical prizes in each; these 
were $250 tor first, $100 for second, $50 for 
third, and $10 for honorable mention. 

In the large department store group first 
place went to John Houswood, Adam, Mel 
drum & Anderson Company, Buffalo; 


and 


sponsor. 


second. 


Frank L. Vest, A. H. Heironimus Com 
pany, Roanoke, Va.; third, George H. Wag 
ner, brandeis, Omaha 

Small department stores group first 
Lou Westbrook. s W Anderson & Co 
Owensboro, Ky second, Fk. DVD. Carlson 
Shriver s, Im Sioux Falls = 1) third, 
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Translucent glass panel formed with Cast 
resin, etc., from which panel and design itse!l 


POUR YOUR OWN GLASS PANELS 








Liquid 
were meade are shown at right. 


las-impregnated fabric. 




















[ \ 
/ e\ a Iimpregnati 
/ { \\ \ Castoglas. 
=" ~| have been created by 























Casting. 


wai. This translucent partition with its abstract design im colors of 
< ; reds, blues and yellows, attracted a lot of attention at a seafood exhibit 
lhe two photos below illustrate how the panel was made and how the 


_’! wr « 
— * J z 
~— three-dimensional design was applied 
money 


The process is surprisingly simplk 


fibergias fabric with 


ts herd in 30 minutes. 


Wol ker ‘ 





vibrant 


You'll be amazed at the striking 


~ | effects you can produce with this new medium at little cost in time and 


txcellent display units 








a 
Dp. 


Castogias paste extruded from paper 
cup forms three dimensional design. 


Panels 
crack at 
the shade 
moisture. 
tart 


drilled, nailed glued 
rust, 
helow 


are unattected 


ql 
aT 

if} 

by 


corrode 


won t 
Y) of 
and 
alcohol, oil and most acids 
with our standard display kit con 
taining quarts of Castoglas 
fralbys ic. filler. 


two 
resiti, fiberglass 
colors and complete imstructions 
lo save postage, matt $10.00 with 
ordet kit (Cat. No. DK-1) 


Money-back yiuararitee (Or ask 


for 


for free literature and sample 


WRITE TO: DISPLAY DEPT. G-75 


Drape it without any previous experience 
f with these materials No heat o1 
| Js pressure is required and all work 
| an is done with hand or small power 
ee >) tools (astoglas resin, whether 
ha laminated, molded. extruded of 
cast, sets hard in about 30 min 
‘Shape utes Just hefore if hardens, if 
can be shaped and draped and 
OT eee free-formed by hand or in special 
| — jigs lt can be cut with wire 
( td }-- . shears, hand or power saws and 
| =O 
_____——s—-«|”~—s «The Castolite Company, Woodstock, Illinois 
Cast it 


@ Producers and Distributors of Liquid Plastics and Fiberglass for Laminating, 
olding and Coating 

















(,rady Harris, Belk-Leggett Company, Dur 
ham, N. ¢ 

Honorable mentions went to the following 
Bill Le Veque, Adam, Meldrum & Anderson 


(University branch), Buffalo; Clayton Wil 


son, M. E. Blatt Company, Atlantic City 
(,eorge H. Wagner: George L. Heidt, Crow 
ley s, Detroit: te Kalasky, Joslin’s, Den 
vert : (harles Merrill, Kann s, Washington 
1). ¢ Pat Gregory, Meyer Brothers, Hous 


ton: L. » 
Rochester, N. Y.: & J 
Harrisburg, Pa Andrew 
incinnati 


Pomeroy 
Koll 


lair, 
Matzer. 
man s, ( 

Ruth Brummett, Belk-Simpson 
(Corbin, Ky °F. soya, ( oyle & 
(harleston, \W \a 


{ Cinpany 
Kichard 
Me andor 


.OTl bom 


Cieslinski, MeCurdy & Co. 


Falk s. Boise: 7 | Meyer, Fandel’s. 
(loud, Minn r. W Wells, Hanger 
Krother, Lancaster, Pa.; William Stripli 


Jacome's lucson ( | Jatchelor Ni 
mans, knid, Okla.: A. |. Stewart, Perk 
| unberlake f oOmpany, \\ i hita Falls Le * 
L.. O. Swadner, M. Schachne & Sons, Chi 
cothe, Ohio, and Sam Whigham, Wein 
Stores No 5. Hiouston 


Oklahoma Displayman 


Dies At 
hoor the 
lohn 
Alt 


recentls 


Toot 
{ wty 


44 


sf 
| 
‘> 
fiw 


\ 
v> 


Lal 


past I5 years in charge otf disp 

," rown ¢ OMI Pans (Jklahoma 
red VW lohnson died im that 

be ‘a +4 VYCca}l old 
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MOTION MANNEQUINS 


Cenvert your own — or new ones. 


Reconditioned Mannequins 
CHILDRENS . 


to choose from. 
lutely new! A terrific money saver. 


LADIES 
Hundreds 


WRITE 


110 W. 30th Street, New York 1, WN. Y. 


FOR MANNEQUIN 


WIGS 


NYLON OR HORSEHAIR 


Also 


PEan 6-3585 








ofA UALS Ey 


GLASS MIRRORS 





shape. 


vour original sample. 


Write today for informetior 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 26th St., N.Y. 16, N.Y. 
LExington 2-8835 


t 


no matter 





DONT PAINT 
— PARAFLEX 


PARAFLEX 


surface, 


glase mirrors cover any 
what the size or 
Send for an estimate or send 
We will cover 
it for a very nominal charge. Samples 
wt all times are your exclusive property. 




















and Catering Exhibition, W. & A. Gilbey, 


fe the company's exhibit at the 1956 Hotel 


Ltd., whose centenary talls next year, 
tried to recapture the effect of sun and 
warmth found in the wine-growing areas 

A prominent place was given by the Lon 
don firm to vintage clarets and hurgundies, 
the labels of which were overprinted with 
the name of the hotel or restaurant where 
they are served. These wines and the rest 
of the wide range of wines and spirits on 
display were mounted in the side arches 
against a background of vine leaves and in 
the front display unit of mahogany and 
bleached ash 

The inner wall of the frontal unit carried 
amap of kurope on which were shown the 
main centers trom which Gilbey’s ships its 
products. Immediately in front of this a low 
bar-table and four chairs tormed a reception 
arTCa 

To the rear ot the stand a 12-by-16-foot 
plattorm carried a bar counter made trom 
dished slats in ash whose curved tront was 
upholstered in straw matting. The rear wall 
had a built-in fitting for wine storage. The 
whole was overhung with a pergola in 
natural ash, bearing vine leaves lighted trom 
above and carrying along the front a series 


of small 7-gallon wine-casks 


It is here that Gilbey’s made available 
facilities for wine tasting under professional 


M ondolite candle 


glasses against which the clarity of wine 


conditions, imcluding 


can be judged \ turther teature of in 


—Wine and cheese tasting wos a feature of 
the W. & A. Gilbey's exhibit at the 1956 
Hotel and Catering Exhibition, London. The 
exhibit was designed by W. M. de Majo— 









ine Exhibit 


terest was Gilbey's straight-sided wine-tast 
ing glasses which have been especially made 
for the company for the last 100 years. It is 
planned to market these for the general pub 
lic im a modified form later in the year. 
Wine tasting was complemented by cheese 
tasting at the exhibit; the English Country 
(heese Council gave visitors the opportunity 
of trying eight of the famous English 
country cheeses 

The exhibit was designed by W. M. de 
Majo, consulting display designer to Gilbey 


Scott-Atwater Plans 
Display Contest 


Scott-Atwater Manutacturing Company, 
Minneapolis manutacturer of outboard mo- 
tors, has announced that $7,800 in prizes will 
be awarded during its 1956 dealer display 
contest 

A grand prize of $300 will be awarded for 
the best dealer display featuring the theme 
“Put Lite in Your Outboarding with Scott 
Atwater’ to tie-in with the Scott-Atwater 
advertisements in Life during 
March and April 

Four prizes oft S300) will be given to the 
national winners in each of four divisions 


magazine 


based on motor sales. The second prize in 
each division will be $100. ‘The third prize 
in each division will be $50 

In addition, $75 will be awarded for the 
best display in each of Scott-Atwater’s 52 
distributorship areas 

Scott-Atwater will provide dealers with 
giant window streamers, newspaper ad mats 
and giant reproductions of its Life ads 
S1.800 will he 
awarded to distributor salesmen whose deal 
ers win prizes and tor salesmen having the 
most dealer entries 


Special prizes totaling 


DISPLAY WORiD 








Paper Plate Association 
Sponsors Display Contest 


Kight hundred dollars in cash make up 
the three prizes being offered in a national 
display contest sponsored by The Paper 
Plate Association, care of Theodore R. Sills 
& Co., 270 Park avenue, New York City. 
First prize is $500, second $200, and third 
$100. 

The contest is open to all retail display 
managers, with entries in the form of 8 by 
10-inch glossy photographs. It continues 
from May | through June 30. No restrictions 
are made as to the manner in which paper 
plates are used in the decor, and the awards 
will be made to those who show the most 
ingenuity and imagination in their use. 

The association points out as an example 
of how its products can be employed in dis- 
play that last summer Lord & Taylor, New 
York City, used four Fifth avenue windows 
in which fluted paper plates were attached 
to the background to form an over-all pat- 
tern. The total cost of the displays was 
less than $10. 


Store Fixture Group 
Elects Kaufman 


Kxecutives from 42 companies attended the 
first annual convention of the newly formed 
National Association of Store Fixture 
Manutacturers in Chicago, March 22-23. The 
main feature of the meeting was the formal 
launching of activities of the group as a 
full-fledged and permanent organization. 

Officers elected are: president, Richard 
F. Kaufman, American Store Equipment & 
Construction Corporation, Muskegon, Mich. : 
vice-president, Karl Weber, Weber Show 
case & Fixture Company, Los Angeles: 
treasurer, William S. Wrykcoff, Edinger 
W yckoff, Inc.., Stroudsburg, Pa Robert L 
Strauss is executive secretary. 

It was brought out that the Chicago head 
quarters will function as a clearing house 
for technical information, and that it plans 
to collect and disseminate industry statis 
tics. It will also conduct surveys and do 
research on matters pertinent to the 
industry 


Herzberg-Robbins 
Names Braunstein 


B. ie Robbins, Herzberg Robbins, Inc., 
New York City, announces that the firm’s 
line of wigs, mannequins, and mannequin 
parts is now being represented in the mid 
West by Joseph Braunstein. The latter was 
connected previously with Magnani Manne 
quins and Timely Service 


Paul Barber Rejoins 
Martin's, Louisville 


Following the retirement of Arthur Lotz. 
display director of Martin's, Louisville, Paul 
Barber has rejoined the store in that capa 
city. He lett the company several years ago 
in order to accept a position in Wichita 


Kaufman Returns 
After Operation 

I. J. Kaufman, display director of Appel's, 
Louisville, has returned to his job after a 
recent operation, 
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Add Convincing 
Realism with 
Texture-Flex Replicas 


Now, you can have convincingly-realistic display 
settings and backgrounds with Texture-Flex replicas 
and texture sheets. Texture-Flex looks so real and 
so authentic, it cannot be distinguished from the 
originals when viewed from but a few feet away. 

Illustrated on this page are just a few of the 
many replicas and settings you can build using 
Texture-Flex materials. 

Extensively used in television and theatrical 
scenic work, Texture-Flex displays and texture sheets 
reproduce the depth, color and character of the 
originals with startling fidelity because they have 
been moulded from actual samples of stone, bark, 
brick, wood, hedges, etc. 

Texture-Flex offers many advantages. The ma 
terial is light, flexible and unbreakable. It has long 
life and is excellent for semi-permanent displays. 
Easy to handle and use, Texture-Flex sheets can be 
folded for storing in a small space. Best of all, 
Texture-Flex displays are economical. They cost 
1/10 to 1/2 that of comparable plaster or papier 
mache displays. 

Get all the facts about Texture-Flex. Write for 
Broadside No. 67 showing the complete line 


Garrison-Wagner Co. 


2018 Washington Ave., St. Louis 3, Mo. 
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isPlay 
oriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be giad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do mot find 
your needs listed on this blank, write a sepa- 
rate letter. If we do net have the informa 
you want on file, we'll find eut for you. Avail 
yourself ef our service facilities without cest 
or obligation. This service includes an analysis 
of any display problem. 

() Air Brushes 

= yt meg Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colers 
Biack Light 
Bulletin.Directery Boards 
| Card & Mat Board 
Cardwriters’ Materials 
| Coler Lightin 
| | Composition 
| Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
| Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
') Dye, Rug and Carpet 
| Enlarging Projectors 
Fabrice and Trimmings 
') Flags and Banners 
Fieat Decorations 
Foils 
Glass Specialities 
Grass Mats 
Hosiery & Shoe Forme 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
| Photographic Blowups 
) Plastics 
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") Piywood 

') Price Cards -Tickets 
) Price Ticket Holders 
Ribbons 

') Sale Banners 

‘| Show Card Colors 

[) Show Cards 

(|) Show Case Lighting 
() Show Cases 


) Socks Window 
() Signs--Brass— Bronze 
) Stenes Card Holders 


[) Signe—Electric 
() Sign Printing Machines 
() Sleeve Forms 
[) Stere Designing 
(') Stere Equipment 
[) Store Fronts 
Tackers 
Time Switches 
{) Turntables 
[) Veneers (Imitation) 
) Wall Board 
) Wigs 
C) Window Lighting 
) Do you wish a copy of their catalogue? 
De vou plan to remodel your store seen 
De vou plan te hutld « store seen? 
AIL To 


DISPLAY WORLD 
CINCINNATI 1, OHTO 


oe eee Ree eee eee ee 
Firm 

Display Manager 

Street 


City State 
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PUT THE SHOPPER IN THE PICTURE 


[Continued from page 27] 


the use of 
the counter showcase at the right and the 
counter table at the left, which is drama- 
tized by a background panel with shadow- 


box display. 


gain specialized importance by 


For compactness, individuality, 


and stock-on-the-floor selling power this 
treatment of a small area has more usable 
ideas than square footage. The structure 


idea alone suggests practically endless uses 


4s a way to create a small shop in any 
wide open space. Here, not only the mer 
chandise, but the space itself, is merchan 
dised 

The belt fixture that takes small space 


and accounts for large sales is well worth 
a picture and a few words. It ts 
plainly showing belts hung on 
hooks to right and left of the central six- 
stock that 
base for the vertical display of belts on a 
There is 
the 


self-ex 
planatory, 
drawet unit also serves as a 
nothing 
form 


fixture 
this unit: 


multiple tier 


static about even has 
motion 

The same type of structure is employed to 
create the French Room area, and the up 
utilized as an opportunity to mer 
Instead of showing 


the pierced table top has 


rights are 


chandise luxury met 


chandise, sunken 
flower pots with flowering shrubs as an ap 
hats 
sic 


feminine 
And the 


mirror 


pealing background for very 
displayed on tri-arm fixtures 
tor tull 
“shelf 


millinery 


wall is utilized paneling, 


with an attached a fitting 


table 


serving as 
Tor iry on 
\ long shot of the gecessories departments 
thy 


and, while 


brings seasonal display motif into pes 


sper tive. cles orative, the Japanese 
artificial fruit 


lo begin with, the 


lantern blooms and trays of 


serve a definite purpose 


lapanes¢ lanterns are symbolic ot a store 


wide color promotion, and have a complete 
color coordination promotional function, be 
the Ming 


Cessories are 


cause orange millinery and a 

displayed on black table fix- 
black and the 
coordination 


with black 


ol Japanes« 


drapery 

Ming 
The tilumination is in the form 
The fruit 
colors, it 
suggests the season which, in turn, suggests 
tor early tall. Pillar decorations 
the pick up the 
orange and black color coordination, and are 
lruit groupings 
cuted in appliqued felt as backgrounds tor 
float displays of coordinated color ready-to 


tures. with fabri 


color theme 1s orange 


lanterns. too not 


only suggests harmonizing also 


an idea 


throughout store Japanese 


translated in stylized exe 


Wear 
The level casual clothes 
parel department 


lower sports ap- 


shows how pale blue and 
white brick pattern paper decorates the stock 
case wall, and how effective and integrated 
rattan woven panel ends add interest to the 


glass-topped floor racks. (Counters and wall 


racks are lined in light green. Floats are 
built at the ends of racks tor mannequin 
display. All mannequins put the customer 
in the display the way the store wants the 


thre 
ized, hatted, and even promoting fur 


customer in picture; ie., fully acceso 
stoles. 
here 


as seen Panel ends on practically all 


floor racks are wedge-shaped; in the Campus 
Shop the wedge design is repeated and put 


te good Wwse to create cre ulat T at k qtie losures 








utilizing pillars as selling spots. The wedge 


design also is used to make a partition 
wall look designed-in and is utilized as a 
method tor closed rank rack display. The 


wedge forms struts with a flying 
that gives the massed 
hanging stock display a mobile effect. 


Meet the customer in the lingerie depart- 


Serve AS 


huttress semblance 


ment, relaxed and comfortable on an otto- 
man, as a change of pace from the stiff 
postures m contradiction to the character 
of the merchandise, that so often is shown 


on figures standing at military attention in 
what should be the most gracious, feminine 
of all departments. Note that the Japanese 
lantern color symbol graces the back wall 
gracefully swagged 
plastic 
stock in 
manageable size units with minimum muss- 
ing and handling. The torso forms, on top 
of stock units, are stylized and featureless, 
with the graceful pose contributing to the 
full attention accorded the displayed mer 
chandise. Actually, 
the shape of forms 
in line and design. 

The layette shop spells its name in blue 
wallboard applied like ribbon, with painted 
highlights and shadows. The scalloped ledge 
conforms with the script lettering for soft, 
Chairs are upholstered in 
blue to match the lettering. The four-level 
fixture at the left attracts 
bringing to customer 


of this department, too 
ceiling to stock wall, 
slide with ease and 


from where 


bins segregate 


are fixtures in 
impersonal, but fluid 


these 


appealing effect 


self-selection 
unit sales by 


attention a variety of gift items and decora 


double 


tive nursery accessories. Two surprise ad 
ditions to this small department give it dis- 
the block the 


right, announcing nursery furniture, the sur- 


tinction one elevated at 
prise being that this is not dimensional it 
is flat, but so cleverly executed it fools the 
eye. The other is the mobile hung trom 
the ceiling ventilator, that effortlessly but 
effectively entertaining animation 
and eye attraction for this department 


achieves 


Arnold Constable Stores 
Compete In Contest 

Prince Matchabelli's early 
tion of regular two- and four-ounce colognes, 
in special flower-decorated cartons with but 
terfly lapel-pin perched on each, inspired a 
contest among the display managers of Ar 
nold Constab.e’s five branch New 
Rochelle, Manhasset, and Hempstead in New 
York, Hackensack and Trenton in New 
Jersey 

Window and interior displays were judged 
on the most effective selling presentations 
utilizing the theme of the promotion, “Catch 
the Spirit of Spring with Cologne by Prince 
Matchabelli,” and featuring butterfles. The 
first and only prize of $100 was awarded to 
Oke Nordgren, display the 
Hempstead branch. 


spring promo- 


stores 


manager of 


Changes Are Made 
By The Broadway 


Ward Landram, formerly in charge of dis 
play at the An 
geles, is now with the downtown store. His 
place with the Crenshaw unit has been filled 
by Bill Thornton, who had been with the 
Broadway-Pasadena. Paul Galbraith now 
heads display tor the last-named store 


Broadway-Crenshaw, Los 
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MANHATTAN DISPLAY 


[Continued from page 23] 


paper mounted over trames (third illustra 
tion). The floor and backwalls were it 


«i 


e 


deep, bright blue, while the trames, t} 
shape of halit-high double-sectioned screens 
were in bright tones with the deep blue pre 
dominating \t the lett the screen taces 
were pink, blue, and yellow. The center 
grouping used blue and yellow at the top, 
with — pink, and blue at the bottom, 
while the step on which the mannequin stood 
was im the deep blue. The third grouping, 
on the right, was of pink with two sections 
of yellow. The three mannequins in the 
setting wore suits of navy blue with navy 
blue shoes, pointing up the caption, “It's 
navy time.” The mannequin to the left, 
seated atop the screen frames, wore a white 
hat and navy blue gloves. Both the other 
two mannequins wore navy blue hats and 
white gloves 

Several ot Manhattan's display directors 
recently used banks of blooming potted 
plants to create a garden effect tor then 
windows. Among them was Tony Hanson 
at Bloomingdale's, where he is now display 
director. Mr. Hanson added an extra touc! 
by a charmingly gallant and very sophisti 
cated Easter rabbit. According to the 
legend, “The sophistication of black blooms 


anew in your Easter silks.” The floor was 
strewn with white pebbles. The boxes, tubs, 
and pots in which the flowering plants grew 
were all painted w hte and in the window 
pictured, all the hloom were whit w hiite 
azaleas, white tulips, white hydrangeas. 1 he 


rabbit was white, too, with long pink ears 
He wore a yt llow Coat, green tie, and had a 
trim of green on his coat and running down 
the seam of his trousers, with flowers at his 
ankles. He was holding a bouquet of white 
flowers, the stems wrapped in green papet 
\ design was painted on the white wall in 
yellow and buff, with details in black. lwo 
mannequins in the setting wore sophisticated 
black silks. One of the two wore a brown 


fur cape draped over her shoulder, and wor 


black gloves, hat, and patent shoes Lhe 
other wore black slippers and carried a 
black bag, but her hat and gloves were 
white. She wore pearls at her throat 

“We went to the animal fair S.F.A.’ 


kaster outfits were there! verything from 
our second floor” said the signs in a charm 
ing series of windows at Saks-Fifth Avenue. 
and Sidney Ring, the display director, had 
plenty of clever beasts caged for the fair 
The cages were simply heavy woolen yarn 
pulled taut from a base covered with white 
felt on which the different animal names 
were lettered in gold in French The 
yarn was held at the top on a couple of 
cross bars with bright colored knobs at each 
end The walls behind the cages were a 
bright sunny yellow. Gravel was arranged 
in patterns on the floor around simulated 
cement walks. (Child mannequins in natural 
poses and wearing Saks’ Easter outfits stood 
in tront of the cages on the walk Im the 
window pictured, the animal is La Giraffe 
according to the sign, and was made of yel 
low telt with red spots of felt applied, 
pasted to a cutout of the creatur: Two 
birds rested on the giraftfe’s long neck. which 
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One of a series of beautiful new Decorators’ Screens 
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DISPLAY DESIGNERS AND MANUFACTURERS @ PORTSMOUTH, OHIO 


| MOTION MANIKIN! | 


Styling. Simple American Mechanism — Standard Fit- 
tings. Head turns — arms open and close — can be 
made to turn all around (optional). Weighs only 29 Ibs. 


FLAIR ease MANIKIN 


15 W. 18th STREET NEW YORK CITY 11 
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BAMBOO SCREEN 





PANEL SIZE 


18" x 68" 
Single Panel $ 8.50 ea. 
2 Panel Screen 17.75 ea. 
3 Panel Screen 27.00 ea. 


PRICES QUOTED F.O.B. N 


CHIC Dink, 
293 SEVENTH AVENUE 
NEW YORK 1, W. Y. 
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gLe ic 
TURNTABLES 


The action display way 
to boost your sales! 





————— 





Medel $M-10. 


ROTO-SHO JR. Costs a 
day to run! Revolves 3 times a minute. 
build-up display fixture permitting full use 
play space. Carries 10 Ibs. A.C. only 


of dis- 


Medel 712. ROTO-SHO. 
Revolves 3 times a min- 
ute. Carries up to 200 Ibs. 
Lights turn with table! 
Tables in 944", 14”, 18” 
dia. A.C. only. 


95 


List 





Medel KAM-1. ELECTRIC 
CHRISTMAS TREE 
HOLDER-TURNER 
Lights and tree turn 
times a minute! Carries 
up to 15 foot tree, 200 
Ibs. Costs only “ce daily 
to run. A.C. only 


Delivery out of stock in 24 heurs! 


$ 









Get FREE illustrated literature showing 
build-up fixtures, prices. Write today’ 





KASSON DIE & MOTOR CORP. 
Formerly General Die & Stamping Co 
32-14 Nerthern Bivd., Leng island City 1, N.Y. 
Integrity Since 1919 
Makers of fractional horsepower motors; 
skeleton and ceiling turntables for display industry use. 
Quantity discounts available. 
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was thrust out of the bars of his cage. One 
bird was a shocking pink, also of felt, but 
with a real feather tail in matching pink. 
The second bird was made the same but in a 
vivid blue. ! 
Other animals in the series included “La 
Lion” made of yellow toweling with a head 
of looped carpeting. Rose-colored felt mice 
played on his head. Another “Le 
Singe,” with monkeys made of tawny towel- 
ing and wearing rakish hats of felt. A 
fourth had a blue ostrich of felt adorned 
with pink plumes, while in the corner of the 
cage a pink baby ostrich was emerging from 
a yellow egg. A fifth was a tiger made of 
orange felt with stripes of red, and the last 
was a kangaroo made of blue toweling with 
felt trim and felt flower in its hand a la 
Ferdinand; there was a pink felt baby in 


was 


the kangaroo’s pouch. 

Lord & Taylor had flowers of a different 
sort in a strange, exotic setting to play up 
the legend “There's a bloom on the beauti- 
ful black costume its lustre highlights a 
new social importance for Spring the 
dresses, the suits, the coats all in our 
designer collection on the Third Floor.” 
Paul Vogler, display director, covered the 


floor with coal in which were embedded tiny 
winking lights. Balustrades toward the back 


of the window were in a charred tone of 
black, and the urns on the posts were also a 
dull black and filled with more coal, Black 
plants, hung with pendants of shining jet, 
bloomed with large black roses and gray- 
green leaves. The wall behind the black 
setting was in sky tones. The five manne- 
quins wore black costumes relieved with 
touches of white, and one wearing a black 


and white capelet had a red flower pinned 
to it. Along the ledge Mr. Vogler 
arranged black shoes and bags, with white 
handkerchiefs, perfume bottles and compacts, 
and white and red flowers. 

Miller, 


used an essentially simple setting to achieve 


window 


Joe display director for Milgrim, 


a display with a surrealistic effect. The 
floor was black and so were the furnishings: 
chairs, mirror frame, and costumer. For 
contrast, Mr. Miller hung white moire drapery 
behind the setting as a backdrop Two 
headless figures were suspended in the win 


One in a gray suit was poised in front 
mirror as though admiring her hat, 
was hung from wires the proper 
distance the scarfed throat as though 
a head were between. Gloves were arranged 
in their proper place, hand held a 
nosegay which was visible in the mirror. 
The second figure wore a black dress with a 


dow. 

of the 
which at 
above 


and one 


fur scarf about her neck and was busy with 
her hand on the costumer she was facing. 
She also wore gloves, pink cones, where 


hands should be, and had a large red flower 
fastened near her fur scarf as though trail- 
ing from the tiny hat wore suspended 


above her. 


she 


(,lass head forms were arranged at inter- 
floor and on the chairs. Several 
of the globes thrust into brass lamp 
bases standards, and each globe 
spring hat. Other hats were on the costumer 
pegs, others on the floor, and one hung 
from a corner of the mirror frame. A black 
bag lay at one end of the copy strip, which 
black with white lettering and read: 


vals on the 
were 
wore 


as a 


Was 





“The new indispensable look — more hat.” 
A pair of black sandals balanced the bag at 
the opposite end of the strip. Beyond, on 
the floor, lay a second card which read 
“ — and keep this under your hat — A soft 
and shining coiffure by Ferrantelle.” 

A sharp contrast to the sophisticated coal 
black setting mentioned above was a fairy- 
tale type of display at B. Altman, where 
Louis Villela directs display. The caption 
was “Our story-book fashions by Helen Lee 
of Youngland promise a sunny Easter with 
bright yellows and lemons.” Six little girls 
in yellow or yellow-and-white frocks from 
the story-book fashions were grouped in 
informal poses, as though caught at play on 
aster, in a festive setting with a garland 
of yellow flowers and feathery green foliage 
suspended from ribbon-wrapped poles. The 
poles were painted white and the satin rib- 
bon was yellow. The floor was covered in 
a carpet of green grass and the back wall 
was a deep green. But the most exciting 
part was the large birdhouse — also yellow 

around which hovered three of the young- 


sters and a host of multi-colored birds. The 
one boy in the display held a bunch of 
flowers, as did one of the little girls, stand- 
ing toward the front of the window. 
Displayman Kills Wife, 

Commits Suicide 

The bodies of Benjamin Ragsdale, 57, 
display manager for Salm’s Department 
Store, Evansville, and his wife, Helen, were 
found shot to death in their home in that 
city recently. Investigating officers stated 
that apparently Ragsdale killed his wife 
and then committed suicide. 

Ragsdale was seriously injured in an 
automobile accident in 1952 and had been in 
failing health since that time; recently he 
had been under the care of a physician for 


a nervous condition, but had been working 


regularly at the store. 


Throp Heads Display 
For Buffum's 

Succeeding Rauch, who 
named sales promotion manager, 


has been 
Bob Throp 


Leo 


is now in charge of display tor Buffum’s, 
Long Beach. He was formerly with the 
Santa Ana branch of the store 


COMING UPI 
National Baby Week April 29-May 5 


Child Health Day May 1 
National Correct Posture Week May 1-7 
National Sports Festival May 1-31 
United Cerebral Palsy Month May 1-31 
Be Kind To Animals Week May 6-12 
National Hearing Week May 6-12 
National Family Week May 6-13 
Let’s Go Fishing Week May 12-19 
National Frozen Food Week May 12-19 
National Luggage and Leather 

Goods Week May 12-19 
Mother’s Day May 13 
National Cotton Week May 14-19 
Armed Forces Day May 19 
Memorial Day May 30 
Dairy Month June 1-30 
Let’s Play Golf Week June 9-16 
Father-Son Week June 10-17 
Father's Day June 17 


National Swim For Health Week June 24-30 
Independence Day July 4 
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The Prom dress promotion window 
is from the Fair Store, State 
St., Chicago, designed by Reed Schlade- 
man. 

Fair Store executives have said that 


shown 


this window evoked more complimentary 
remarks and comments and sold more 
merchandise than usual. 

The animated effects in the 8 different 
dresses shown, were achieved by the 
use of the “Multi Purpose All-Adjusta- 
ble Clothing Displayer,” giving the ef- 
fects of sitting, standing, dancing and 
flying in mid air like angels, bringing 
out the character and individual beauty 
of each garment. As many effects can 
be created as can be imagined by the 
artist using the Displayer, at only $39.75 
each. 


Many U. S. department stores who 





Sensational Attraction 


tried the Displayer the first year, are 


now ordering in great quantities tor use 
in their lingerie, sportswear, and all 
ready-to-wear departments as 
Children’s and Men's departments 


well as 





For illustrated literature on the 
“Multi Purpose All-Adjustable Clothing 
Displayer, write to Ilse Frankel Dis 
plays, 1751 James Miams 
seach 3Y, Florida 


\venue, 








baked in. 


i Exclusive new type of stem wrapping — plastic 
cohesive tape — water and dirt proof — not 


affected by hot or cold. 


Completely washable (See illustration at right) 
M Beautifully sculptured — Translucent. 
Heat and Sun Resistant — Odorless. 
words cannot 
describe the incredible life-like beauty of 
Placed alongside the 
real thing, the average person would have 
difficulty telling them apart. Kendra folli- 
age is perfect for all commercial displays 
Many varieties 


Pictures cannot show ... 


Kendra Foliage. 


and interior decoration. 
and sizes available. 





Pure vinyl plastic — not coated — all colors are 


Write for illustrated brochure, price list. 
eo KENDRA STU 
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Kendra foliage 
may be washed 
under a faucet — 
as shown at left. 
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At Our New Showrooms 


THE MOST EXCITING 


SUMMER 
AND FALL 
CREATIONS 


=<VER DESIGNED 














Visit, Write, Phone 


or our salesman will call in person 









david hamberger, inc. 


136 West 31 Street 
New York City 





























MOTION setts re coovs 








Display your merchandise in a dynamic way — 
in motion——on a ROTASELLER. Motion not only 
stops the sidewalk shopper... it ups the 
chances for a sale by showing the goods from 
all sides. To sell ‘em, show ‘em. 


ROTASELLER IS BEST 


ls a better Turntable because it's better made. 
Top plate lifts off has holes to attach large 
Masonite or plywood circles. New Departure 
Bearings. Top plate and base extra strength 
Reynolds Aluminum. 200 lbs. capacity. Uncon- 


ditionally guaranteed for $74.95 


one year 


ROTASELLER REO (Rotating 
Electric Outlet) 


for ROTASELLERS immediately. 
STOCKED BY LEADING DISPLAY JOBBERS 


ULRICH BROTHERS 


2923 Agnes Street, Corpus Christi, Texes 
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(Continued from page 14) 


are optimistic, expecting increases of from 3 to 5 
per cent. For the year as a whole the gain in 


retail sales is expected to to be moderate in 
comparison with the high rate of increase in sales 





last year. Some forecasts have indicated that . 
retail sales in 1956 will increase around 5 per 
cent over 1955 for a total volume of 195 billion. 


New construction and modernization and 
improvement of stores is expected to continue its 
previous fast pace. In 1956 it is expected that 
10,000 new chain stores will be built and that 
possibly an additional 15,000 will be remodeled. 


_«+eIindependent grocers anticipate the construction 


of 8,327 new grocery stores in 1956. 


About 15 


per cent of these will be in shopping centers. 


About 25,500 stores are expected to buy new 


equipment this year. 


| New, 





$ 9.95 
' 
' 
; 


Stores nation-wide report increased sales paid | 


As for shopping centers, expansion will 
continue since peak development is not yet reached. 
planned shopping centers will be considerably 
different from earlier unplanned centers. Many 
lessons have been learned from the past. New 
trends will appear in location and design. Retail- 
ers are developing better knowledge of merchandis- 
ing and sales promotion. Competition will increase. 


Quality of merchandise will be improved. 


The downtown areas proved in 1955 that they 
were far from dead or on the way out...But there 
is still much to be done to improve the downtown 
areas. The sales potential is more than worth the 
effort. There will be no letup in efforts to im- 
prove downtown shopping districts. Many new plans 
and programs will be started. Some of these are ; i 
three- to ten-year projects, so results may not 
be immediate. 


In conclusion, the year 1956 can be a better 
year for most businessmen. A lot depends upon 
how aggressive and progressive they are. Competi- 
tion will certainly be keener. Prices may tend 
upwards slightly and face some consumer resistance. 
But there are many avenues open to the businessman 
to increase his sales this year... 


Cordially yours, 


eS ie 


DISPLAY WORLD 





LOS ANGELES DISPLAYS 


I ( ontinued from page 1g] 


were used trom the left side to create a 
shadow of the display on the back wall 

Mr. Stanley Thompson, display director 
ot The May Company-Downtown, used the 
clever theme “Look! What Fashion Is 
Domg Behind Your Back” and turned the 


backs of the mannequins for the public to 
view in all eight windows on the Broadway 
side. The windows were in variegated colors 
to the 


reigned to focus attention on the 


Simplicity 

fash 
lett 
the 


match merchandise 
new 

as shown in the photograph. To the 
of the artists sketch of 


styl This display was carried 


IOs, 


card was an 
displayed 
well sections 


out as in the ready-to-wear 


where the merchandise could be purchased. 
\ visit Mr. James McCracken, dis 
director of the Roebuck & Co. 


store in Inglewood was timed to view a pro 


with 


play Sears, 


motion of women’s and men’s apparel in an 


Oriental gold tabric called “Burma Gold.” 
With Mr. MeCracken was Mr. Richard 
Barclay, tashion and merchandise manager 
ot the Los Angeles (sroup, who elaborated 


on the designs and advised that the Group 
is stressing greater emphasis on style mer 
chandise and that this promotion is another 
were 1] 
thatched 


step in this direction. There sepa 


rate womens garments besides a 


straw coolie hat, exotic Burma gold brace 
let, button of drop earrings and handbag in 
this promotion, which resulted in many mul 
Besides the 


displays were used in the interior, as shown 


tiple sales windows, extensive 
in the third photograph, with a male man 
the 
swim trunks and mandarin collar sport shirt 

all Other 
displayed on the floor In 
off the 


appeal! 


nequin ready tor beach in his boxer 


matching accessories 

the center. 
platiorms floor 
Poles” like 


The upper platform showed a 


were 
two 
“Key 


hamboo 


set OT) 


to 


were 
decorated 
mannequin 
dressed in the Temple Scroll print, Shinto 
Sheath black “Hi-Tiders,” 


rattan parasol. A thatched straw 


with holding a 


coohe hat 


covered her head. Immediately below th 
plattorm against a rattan background hung a 
surma gold print fabric handbag. In th 


center was the card that was used extensive 
ly to announce this promotion. It was of 
red background with an Oriental design 
near the top in black or gold. Size 7 by 11 
price cards were placed on the “Key Poles” 
besides the merchandise displayed. In _ the 


bac kground were rattan screens and trop al 


plants 

Meredith Rose, display director at Coul 
ters in the “Miracle Mile” area, heralded 
spring promotion time in the true spirit by 
getting his theme from the jonquil. In th 
background, hung from the ceiling with 
wide yellow satin ribbon, was an oblong 


piece of glass on which the theme “Jonquil 


Yellow” was painted in that color. Below 
this to the right on a yellow brush streak, 
painted in black, were the words “First to 
(sreet Spring.” The walls were done in 
moss green. Lhe mannequin to the right 
was dressed ina ZOowWn ot a white tabric wit 
wide yellow diagonal stripes ihe price 
ticket by her foot was white with a touch 
of yellow in the center as a background 
tor the black numbers. The back lighting 
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WW BACKGROUNDS 


DISPLAYMEN everywhere prefer Hansen as their favorite tool for 
installing windows. This window in ART SCHACHTEL’S MEN SHOPS 
was dressed with distinctive paper tacked on walls and floor with 
Hansen one-hand Tacker. Saves TIME, STEPS, MATERIALS! 





With its rapid zip-zip action — driving slender two-pointed staples 
fast as you grip — its ability to stay on the job — its ready portability 
— its easy-to-service take-up jaw feature — Hansen 
is the preferred tool for putting in windows that attract REQUEST 
ond sell. Install displays BETTER, FASTER with HANSEN. BOOKLET 


A. L. HANSEN MFG. CO. HANSEN ]) 


$041 RAVENSWOOD AVE CHICAGO 490, ItLk 


A REAL MERCHANDISER 


The best Flower Cart 
ever offered in the low 
price field. 











OY 


Comes in beautiful lime 
green or satin black, 
brass trim. 
Height 
Width overall 
Bed size 
Shelf size 
Length overall 36° 
Bed height 29/2" 
Complete as shown. 
FCC40 $59.95 
Cart only $39.95 
SEE YOUR JOBBER 


FERRO-CRAFT 


MORGANFIELD, KY. 


70" 

25" 

202" x 29" 
16" x 28" 
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~ jena Hight fo brighten your spring displays 


prtheoay 
at : 





hy! rare , 
4 ak it) Realistic, sparkling bright grass mats at 
Hi) pre it Neat ‘ Art RK, Cohen’s lower mail order prices. {2 | 
ial ry Aly Ly PHAN ify) xtra thick, 72 row turf, securely stitched #3 | 


lds fhe ny 4\n BS w'¥ i, to durable burlap base. Uniform and even. 

AE y ) ' 7 i s* . } . 
q ui aes vA Niel, | "" Finest quality. Order now for spring. 
fy: Hy Ha eu 4 yh AY 


75 


N\ hi A asthe. a nN, 3 ft. x 6 ft. size 


2 


cede iceee ha : 













i ie Ai wal ih “ | @'! My 

) is vat ilis'h,) teh H Ph at Mo} $42.00 dozen : 
PAT t 18, (4) Fi NB. 3H x 10 ft $7.50 Sft.x iSft $18.75 | As 
i ap ta aS ia WAAONT 3 OO Oe $11.25 6 ft. x6 ft $ 9.00 Pe 

aft. «Ott $22.50 6 ft. x 10 ft $15.00 
Sit «5ft $ 6.25 6 ft. x 16 ft. $24.00 ; 

5 ft. x 10 ft. $12.50 36 in. Dia... $ 2.95 

60 in. Dia $ 8.40 

e e Special sizes to order —any length or width 
SPRINKLINGS—3 Ib. carton $2.50 
810 PENN AVE. (cover approx. 40 sq. ft.—1 in. thick) 






PITTSBURGH 22, PA. MAIL ORDERS FILLED PROMPTLY 








Metal Displays peel ss oy 








METAL PRICE STRIPS 


. “Tamperproof”’ for Handrails, 
*. Weed and Glass Shelves 





DET CORT MN IHL TS 


DISPLAY LIGHTING | 


for POINT of SALE Os scien eabenenall 
® STORES @® WINDOWS : 


© COUNTERS 
Send drawings for quotations to Dept. DW Animated Demonstrators 





w& SERVING CHAIN STORES SINCE 1925 


STAMFORD Ce Sl 


> i Ww Aov pean eee een a. ey Ae | 
w METAL WORK OF EVERY DESCRIPTION 








IF IT’S SNOW 


SNO BLOCI< WE HAVE IT 


RFAL/ETIC SNOW 7 4. Frostee Sno Blocks 
Frostee Sno Fiakes 
Frostee Sno Chunks 


STYROFOAM ITEMS 
White - Colors 


e Balls 

e Letters 

@ Novelties 

e Shredded Snow 


FROSTEE SNO CO. 
Antioch, til. 


















—This display is by Jack Grotewiel, Fedway- 


W estwood— 
was yellow. The large window was banked 
with big baskets of fresh jonquils. The 


same color scheme was carried out on the 
fashion floor 


Back to Westwood we go to view our final 
promotion at the Fedway store where Mr. 
Jack (,rotewiel is the display director 
Many interesting display experiments go on 
here. The final photograph is of the latest 
window display in a program one and one 
half years old, dealing with the same subject 
and with no advertising budget. The item 
is scatter pillows. The walls were dark gray, 
the background decorated with red and black 
manzanita trees. The load of pillows was 
placed on the back of a small donkey who 
seemed indifferent to the command ot her 
young master, a boy mannequin painted 
black and richly costumed in satins 


Further to enrich the scatter pillows, gold 
netting was placed carelessly over them, 
with a sprinkling of gold coins and jewels 
In front, set on a pillow, was a jeweled 
ceramic vase. The composition was de 
veloped around the slogan “You Needn't Be 
A Prince To Enjoy Graceful Living. We 
have Treasured Scatter Pillows at $2.98.” 


Blue and red colored lights were directed 
rt 


| on the sign and the boy, and the reflection 


against the jewels made the whole window 
sparkle 

Mr. Ed Irvin, the store manager, was kind 
enough to take time to give us his views on 


| this promotion: “We feel very strongly that 


an interesting window such as this has a 
very definite effect on the selling of the mer 
chandise presented. Approximately a year 
and a half ago we set up a definite program 
of promoting decorator pillows through win 
dow display to get growth in this area of 
our business. This program has been ful 
lowed with varying types of windows, each 
one creating an impact by assortment of 
sizes and colors within a fabric. The sales 
results have been very gratifying; from the 
first period measured, we have increased 
sales a full 700 per cent.” 
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MAY, 1931 
\ Display Executives Club was formed by 
Chicago displaymen. Limited to 12 in num 
ber, the group met once a month tor an tn 


tormal round-table discussion of current dis- 
play problems. Members were William 
Campbell, Carson Pirie Scott & Co.; J. H. 
Richter. The air: cae lanes and A. Fk 
Johnston, Sears. Roebuck Ww { o.: \. H. 


Kagey, Mandel Brothers: W. L. Stensgaard, 
ot the display firm of that name: |. Pollari, 


Chas. A. Stevens & Bros.; Carl V. Haecker 
and Carl Balcomb, Montgomery Ward & 
Co.; J. D. Williams, Williams-Marshall Dis 
play Company, and Howard O6chler, Wie- 
boldt Stores. 

Michael Dai was appointed display man 
ager for Roland's, New York City. He had 
been in charge of the apparel display divi 
sion for Montgomery Ward & Co. in the 
same city 

The Chicago Display Club elected the fol 
lowing ofhcers: J. H. Richter, The Fair, 
president; A. k. Johnson, Sears, Roebuck & 
Co., vice-president; Merrill Long, Montgom 
ery Ward \ ( o., secretary treasurer. 


MAY, 1946 


Arthur L. Charni became display di 
rector for The Bailey Company, Cleveland, 
succeeding the late Frederick Olson 
Charni had been with McCutcheons and B 


Altman’s, New York City, and Kresge’s, 


Newark. 
The National Baseball Week display con 


test was won by Jack Hybarger, Leonard’s | 


Department Store, Fort Worth 


First prize of a $100 War Bond was won 
by Russel T. Roe, Fandel’s, St. Cloud, Minn., 
for his entry in the window display contest 
sponsored by the Girl Scout national equip 
ment service, 


Ten people won awards of $1,000 each in 
the national display contest sponsored by the 
Reynolds Pen Company for its ball-point 
pen. They were Max J Blythe, W oods 
Drug Store, Hopkinsville, Ky.; J. Ek. Berger, 
Kastern Columbia, Los Angeles; Arthur 7] 
Stewart, Columbia Outfitting Company, San 
Francisco; George T. Robey, Arthur T 
Kverts Company, Dallas: Guy Kornegay, 
Zindler’s, Houston: A. R. Underdown, Jr., A 
C. Underdown & Sons, Philadelphia; James 
V. Galloway, Megels Company, Tulsa; P. J 
Westland, The Hub, Steubenville, Ohio; L 
Kk. Gloim, Ryan Evans Drugs, Phoenix, and 
A. J. Palmquist, Sunrise Pharmacy, knum 
claw, Wash. 

Leslie Dorsey joined Hudnut Sales Com 
pany, New York City, as display manager 
He had been with Oppenheim, Collins and 
De Pinna, of the same city 

Jack Henry became display tianager tor 
Nancy's and Mimi's, Hollywood, replacing 
Kenneth Helmboldt, who joined Meier & 
Frank Company, Portland, Ore., as head of 
display. Henry had been in charge of dis 
play for Saks-Fifth Avenue, Beverly Hills 

Charles Ellis, who had been with the firm 
prior to the war, returned to McCurdy & 
Co., Rochester, N. Y., as display manager. 
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il is hardly anything in the world 

that some man cannot make a little worse 

and sell a little cheaper, and the 

people who consider price only are this man’s 
lawful prey. 


John Ruskin 


ous @ 


| EAST 53 ST., N. Y. 





PL 3-7490 


“Fashion-in-Motion” Mannequins 


GUARANTEED * EXCLUSIVE . IMPORTED 














A NEW WORLD IN DISPLAY 


CON-DON Company, 


NEON SIGNS 


YOU CHANGE 
Quickly, 


Anytime! 





Sensational U-CHANGE Neon Signs 


Change words, or prices in your message simply by substituting 
letters, or figures from your U-Change stock. Electric 4 

SAFE, as simple to put together as children’s blocks. Buy as many, or 
as few letters and numbers as your business requires. 


ase units are 


for further information write 


Box 447, Dania, Florida 
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Ready for a Big Season! 


America's Largest Manikin 


Refinishers & Wig Stylists 


NEW YORK ~ 1t52 West 26th Street 
CHICAGO -— I! Seuwth Desplaines 
DALLAS — 3007 Canton Street 
LOS ANGELES —— 312 East Ird Street 
SAN FRANCISCO — 1190 Bryant Street 


NEW MANIKIN RENTALS 















Creative Men and 


Women 
Work Here! 


25 OPERA PLACE 
CINCINNATI! 2, O. 






General Display Bidg 


When travelling, stop in Cincinnati, be 


ovr guest at our showroom and tactory. 


FALL and 
BACK-TO-SCHOOL 
PROMOTIONS 


Write us for a representative to see you. 


DESIGNERS and MANUFACTURERS 


@DECORATIVE SET PIECES eFOLIAGES 
@ ARTIFICIAL FLOWERS @PLANTS 


Your ONE Source of 
All Display Needs 


ces 


(as 


@ Racks 
DISPLAY 


@ Fixtures 


®@ Mannequins 





@ Disploy Materials 
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Contest Report 


month of March 


Hl. gold medal tor the 
Te DISPLAY WORLD ’s International 
Display Contest for 1956 has 
ented to Russell 


he ¢Ti pre- 


Kebrt, Jennys, Cincin 
nati, for the entry pictured above 

window 
hot-house, full of 


and potted plants 


Kehrt turned this into a reproduc 


tion of a fashionable hats 
Silhouetted against a wood 
en frame covered with glassed screen were red 
broad 


Flower pots on the floor displayed 


azaleas, white chrysanthemums, and 


leaf ferns 


navy blue shoes, bags, and spring flowers 
The floor was covered with peat and natural 
moss 


\s betore, 


out the entire 


the contest will continue through 
year and is open to any dis 
world, it is not 


DISPLAY 


The contest 


playman anywhere in the 


necessary to be a subscriber to 
WORLD in order to compet 
has 99 different merchandise and service classi 
fications, making it possible for display people 
in practically any kind of enterprise to enter 
At the conclusion of the contest on Decem 
her 31. 
he judged : 
will hy 


places, respectively, in each classification 


1956. entries in each classification will 
medals 
third 
First 


gold, silver, and bronze 


awarded for first, second, and 


place in each division will carry with it three 
points, second two, and third one. The person 
who scores the hig he st number of points if) 


the entire contest will receive a heautiful gic 


plaque as sweepstakes prize, and the next 


three highest will receive, respectively, gold. 


sjlver, and bronze plaques 
Lhe contest 


which was conducted im 195 


received a total number of entries amounting 


: ; 17 ‘ | 
ti) + (4% coming rom all part ‘) t he vorid 


—The gold medal for the month of March in 

DISPLAY WORLD 's International Display Con- 

test for 1956 has been presented to Russell C. 

Kehrt, Jenny's, Cincinnati, for the display pic 
tured above— 


[he top award was won by Earle W. Pratt, 
Strouss-Hirschberg, Youngstown, Ohio: othe 
major winners were Heinz Richter, Kaufhof, 
Krankfort, Germany; Harold McLaren, The 


Bon Marche, Seattle, and J 


Meerman, Essen, Germany 


Musolf, Cramer & 


gold 
best entry re 


\s in past contests, each month a 


medal will be presented for th 
that 


awards have no bearing on the 


ceived during tine [hese monthly 
final results of 
the contest 

In the past, the contest has closed each year 
on December 1. first time 
it will be extended through 1) cember, 1} order 
that photographs 


entered in more profusion. The 


This year for the 
(Christmas display may be 
contest will 
in January, and the results 
published nm the 


be judged early 
| ebruary Issiie, out on 
January 20 


Entry m the affair 1s 


means of 
preferably 8 by 


10 inches in size, although smalles 


made by 
black and white photographs 
Ones will 
unmounted 


should he 


store, city, 


be accepted. Pictures should be 
(On the back of the 
listed the displayman’s name, his 
address, and the 


it is to he 


photograph 


classification under which 


entered No photographs can ly 

returned, and all entries become the property 

of DISPLAY WORLD tor use as seen fit 
Ihe gold medal for the best during 


\V olten 
Amstet 


entry 
Woot) hy I 
Bienkorf. 


the month of january was 


herwer. N. V. Magasin ce 


dam. Holland. while that for lkebruaryvy went 
to |. Howard Schneider, The Crescent, Spo 
kare 


Editor To Address 
Cleveland Group 


1 by Display 


meeting on May 


( lily ot f le . « and vill hold «ll 


Z 1 he pucst 


DISPLAY 


luncheon 
speaker will he Hk. ¢ Kasil 


WORLD 


eqctitot 
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Vertes’ Circus Designs 
Acquired By Stensgaard 

Exclusive display rights to the new, colorful 
designs by the world-famous French artist, 
Vertes, created for the Ringling Bros. & Bar- 
num and Bailey circus have been acquired by 
W. L. Stensgaard and Associates, Inc., Chi 


Cagzo 
Vertes has transformed the circus parade in 


to a flower pageant. The first showing of 
his circus designs and art was in the April 
issue of Vogue magazine. Life magazine on 


April 23 carries four pages of these new 
designs. 

The W. L. Stensgaard organization has 
not announced the many different uses or 
programs in which these Vertes designs may 
be used, but they will be offered first to 
regular clients who may review and consider 
their use in connection with promotion pro 
grams. Arrangements will be open for others 
to see and consider the use of this art for 
display 


Shutters Now Available 
On National Basis 


Woodcraft Quality Shutters, 1190 Pershing 
Circle, West Englewood, N. J., has extended 
its facilities so as to supply its 44-inch louvered 
shutters on a national basis Having either 
movable or stationary slats, the shutters are 
of best quality pine and can be either painted 
or stained as desired. Details will be sent 
on request, 


"Decro-Wall" Prices 
Are Reduced 


Prices of “Decro-Wall,” the three-dimen 
sional vinyl wall covering that simulates brick 
or stone, have been reduced hecause ol sales 
in a volume unanticipated. Maharam Fabrics 
Corporation, 130 West 46th street, New York 
City, is the exclusive distributor for the 
product in the display field. 


Aristocrat” Turntable 
Handles Heavy Loads 

Turntable Specialties Company, La Canada, 
Calif., has introduced a portable display turn 
table which can be handled by two men, yet 
will support the heaviest automobile or other 
weighty merchandise. Rotational speed can 
be varied from % to 3 rpm. The operating 
cost is said to be less than 5 cents a day for 
the heaviest model Rental equipment is 
also available. 


Unusual Fixture 
Displays China 

Models Unlimited, 915 Glendale avenue, San 
Diego 2, has placed on the market a display 
fixture called “Cup-n-Saucer Guard” which 
permits the showing of cups and saucers in 
pairs without danger. Made of clear “Plexi- 
glas,” the fixture displays the saucer upright 
without permitting it to roll; a curved sec 
tion at the top passes through the saucer’s 
handle 


Cash Prizes Offered 
For Best Signs 

The Morgan Company, 3984 Avondale ave- 
nue, Chicago 41, is offering cash awards for 
the best “Line-O-Scribe” signs. Top prize 
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MANUFACTURERS—JOBBERS 


GET READY FOR CHRISTMAS! 


Get your stock of the exclusive NOEL Blinker* ready to use, the unit continues to function if 
Lite streamer which uses either small 4%" bulbs one or more bulbs should burn out or loosen up 
or regular size candelabra bulbs, shown below. 


WITHOLT A TRANSFORMER. 


This is just one of the complete line of lights 


for every display write for our complete cata 
Each light burns independently, and the blink log and prices 
ing is smooth, easy on the eyes. Complete Vo Transformer Required 
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42 pc. REVERSITIRSRGL 


Black on one side, White on the 
other. 


18 9x18" Rectangular Grilles 
12-9" "18" Angular Grilles 
12. 9° x9" Angular Grilles 





42 TOTAL PIECES 


DUPLEX DISPLZ 


916 ARCH ST. 


OZDGZD 5 
SSoesor: 











\TONAY Store Directory & 
: | Bulletin Boards for 
ee i Better Selling! 


Let an Acme board create 
impulse buying with its depart- 
mental listings and your adver- 
tisements. Write today for Acme's 
FREE folder ‘Selling Through 
Suggestion,” and the latest cata- 
log on directories and bulletin 


boards. 


ACME BULLETIN COMPANY 


37 EAST 12th STREET © NEW YORK CITY 3 























is $100, followed by others of $65 and $35 


Phe contest closes on June 5, and wimmers will SHOULDER COVERS 


be announced in DISPLAY WORLD and at ee ge green vinyl == pe es 
ce rice tls samples on request. 
the National Association of Display Indus 4 9 


JOBBERS ONLY 
tries Market Week in June Full detail 
rewarding the rules will be found in Morgan's CORONET MFG. CO. 


BOX 35 VARDVILLE, WN. J. 
advertisement clsewhere in this issue , 
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LIGHT WEIGHT PLASTIC 


We are proud to present our newest line 
of light weight fibre glass plastic manne- 
quins. Sculptured for the latest style 
clothes and with the newest style in wigs, 
they are finished to look natural and 
demand attention to the clothes that they 
wear, 


Available in ladies’, men's and children’s 
figures, they are priced within the reach of 
disploymen everywhere. Be sure to see this 
quality line before you buy. 





MANHATTAN MOTION MANIKIN MFGS. 


See your local jobber or write us Have never been connected with any other mannequin manufacturer 


direct if he does not carry this of similar name. 


MONNOQUIN. Your order will have factory and showroom 


our most careful attention. 4 West léth Street, New York City 11 @ CHelsea 3-4705 








: @ Here's a beautiful custom-built 
T UR NW TA R i ES F display on one of those famous 
e Macton Turntables. It's the popular 
Macton Model 1000 that hus a 
capacity load of ONE TON 
yet it will operate continuously 
for two hours for ONE PENNY! 
The Mode! 1000 is equipped with 
a 4 ft. top, but can be furnished 
with a 6 or 86 ft. plywood top 
Why not write today for our 














newest catalog 14-D. See several 
exciting uses of these famous 
Macton Turntables 


MACTON MACHINERY CO., INC. 
STAMFORD, CONN. 





















TAILORED TO YOUR SPECIFICATIONS 


Teli us what you want and we will 
submit sketches for your approval. 


Prices start as low as $25.00 for a seamless 
paper panel 9 feet by 6 feet using 2 colors 


CALL... OR WRITE TODAY! 

















207 EAST 43rd STREET, NEW YORK 17, N.Y 
MUrray Hill 7-6842 












LIGHTING FOR TODAY 


|< ontinued from page 17) 




















































lamps were not marketed until about 1938. So 
these two popular light sources of today are 
still in their teens! 

Appreciating this, we can perhaps see why 
change and development in lighting methods 
and ideas pop up around us almost every day. 
New lamps and fixtures have flooded the mar- 
ket since the last war. Some of these have 
been bad, some good. In total they do, how- 
ever, represent a forward progress that has 
been important. These changes and advances 
have resulted in more and better tools for 
effective display lighting. Twenty or twenty- 
five years ago the average displayman had 
only a general white light “wash” system 
available for his windows. ‘loday he has a > 
series of spots and floods in varying degrees 
of intensity and coverage. They offer him 
precise control of his window lighting as well 
as opportunities for effective colored lighting. 

All this represents tremendous strides in the 
right direction. The important thing to re- 
member is that these changes and develop- 
ments in lamps, fixtures, and lighting systems 
will continue over the years to come. The 
intelligent displayman will be aware of this, 
and make it his business to keep abreast of 
the important developments in display lighting. 
He will know what is new in the field, and 
his displays will certainly show it. 

sefore discussing these marvellous new lhght 
sources or lamps a few words should be men- 
tioned on the subject of an adequate wiring 
system for today’s lighting needs. That is a 
logical beginning point because, after all, the 
wiring system is responsible for bringing in 
the power you need to light a window. 

lt is interesting to note the past trends in 
wiring systems for a _ retail store—further 
pouting up the rapid changes that have taken 
place in the lighting field. Briefly, stores built 
as little as 10 and 15 years ago, find they 
are overloaded today. That is to say they do 
not have sufhcient circuits capable of bringing 
enough current into the store to meet today’s 
demands for adequate lighting and other 
electrical purposes. kssentially, of course, 
electrical capacity brought into a store 
either rewiring for an older store or wiring 
plans for a new one is a management prob- 
lem and decision. The displayman has little, 
if anything, to say about it. But it becomes 
his problem, and headache, when he wants to 
put 2,000 watts worth of lamps in a given 
window, and all it will take is 1,500 watts 
For this reason it would be well to offer the 
following piece of advice to management: in 
wiring a store for today, estimate the maximum " ' 
requirements for all electrical purposes of to- 
day and then double that figure. This is 
based on the experience that, if the trend con- 
tinues, the store will likely need that kind of 
wiring capacity over the next 10 to 20 years. 

tor the lighting system itself, probably the 
most flexible and useful one on the market to- 
day is the pre-wired “trolley track” system. 

This is similar to our own company’s “Slide- 
A-Lite” track system, and is offered by several 
other manufacturers as well. This “trolley 
track” comes in 5- and 10-foot strips, and is 
simply mounted to a ceiling or wall. Current 
is then drawn along two copper busbars which 
are safely buried inside the trolley track. 
There are two types of attachments made for 
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the track. One is a trolley roller unit which, 
as the name suggests, slides along inside the 
track, maintaining safe electrical contact all 
the while. The second is a twist-on attach- 
ment which very simply twist-locks into the 
track for attachment, and is removed by a 
reverse twist of the wrist joth types offer 
unlimited flexibility for the displayman. He 
can add or subtract fixtures at will, and he 
can locate them along any section of the track 
so that he can have complete control of the 
angle and direction of his lighting at all times. 

| recommend this “trolley track” wiring be- 
cause of several reasons. It is very simple to 
install It is flexible to use. Yet it is 
rugged and built for years of hard use. It 
gives you an unlimited number of outlets for 
use today and in anticipation of tomorrow. 
And almost every type of popular display 
lamp used today can be mounted to the track 
with a variety of fixtures offered. I predict, 
too, that most popular display lamps and fix 
tures which will come on the market in the 
years ahead will be adapted to the “trolley 
track’ system. 

A common, and logical, question on any 
wiring system, existing or planned, is the 
following: how many lamps can I| safely use 
in a given window without overloading the 
lines? Let me offer a solution that is both 
simple and practical. In any given window 
you have one or more circuits—or lines 
which bring current to that window. Ask an 
electrician these two simple questions: (1) 
How many circuits are there in “Window A”? 
(2) How many watts can | safely use on 
each of these circuits without overloading? 
The electrician can answer these questions in 
a matter of minutes. The rest is a simple 
formula of arithmetic for you. Determine the 
wattage of lamps you intend using in “Win 
dow A.” Multiply the wattage by the num- 
ber of lamps you'd like to use. If the total 
wattage you plan using will not overload, 
according to the figure given by the electrician, 
you are on safe ground. If your figure will 
overload the circuits you have little choice 
but to subtract enough lamps to reduce the 
wattage, or load, in that window. Keep your 
igure under the recommended load of the 
electrician. It is the only safe way you can 
minimize potential fire hazard 

Today's displayman has quite a variety of 
lamps available for his use. These lamps be 
come his tools to create the lighting effects 
he wishes for his windows. More and more 
we find the trend is towards controlled light 
sources. In other words, if the displayman 
wants to light a given mannequin in a window, 
he wants the light to hit only the mannequin 
The light must not wash and spill carelessly 
onto backgrounds and other merchandise and 
props in the window. Maybe the effect de 
sired is an overall coverage of the mannequin; 
maybe just a dramatic oval of light on her 
Perhaps light is required to cover a 4- by 6- 
inch sign in a window or maybe a 4- by 6-foot 

In any event, within the range of agri 
display lamps today the displayman can find 
the type or types he needs for the effects 
mentioned above. Let me qualify this; he can 
find popular lamps to do most of his jobs 
controlling light; not all of them. I believe 
the future will see the development of addi- 
tional techniques of controlling lighting for 
display. 
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1956 PRODUCTION READY 10 SHIP 
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pe ee INCORPORATED 


1823 MILWAUKEE AVE., CHICAGO 47, ILLINOIS + ARMITAGE 6.3626 











1933 DESIGNERS AND FRODUCERS OF DECORATIVE ARTWARES 











BLOWDOWN 
wooDs 


Giant Blowdown root forma- 
tions, all shapes and sizes — 
cleaned and bleached white. 


Prices range from $1.50 (small 


wall specimen) to massive dec- 
orator pieces up to $150.00. 


Illustrated is a piece 50°’ x 50” 
in size and sells for $60.00. 


Please rush new Supplement catalog 
on all types of display woods — No 





obligation. 
Name Firm 
City State 


Ramont’s FLORAL ARTS STUDIOS, Cisiromnis 

















GRASS MATS 






15 STOCK SIZES @ 6 STOCK COLORS © FLAME PROOF © MILDEW PROOF 
EATON BROTHERS CORP., HAMBURG, NEW YORK 
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FOIL—FOIL PAPER 


PUFFING FOIL—BASE METAL 


All Colors 


Printed Patterns — Striped Patterns 


Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 


15 PERRY STREET, NEW YORK 38, WN. Y. 








Fringe For Your Displays 


3%, 


Cut trom any material 


1! SIZES from %”’ 


Send for sample card 


A. SANSONE 


¥ Hroadway wea, iS a 4 








WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Foreign students. The only thorough 
protessional courte offered in N.Y. C 


REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 


321 WEST 56th STREET, N.Y.C. PL. 7-0064 
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wood letter co. 
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151 WEST 186th Pala NEW YORK I1, N. Y. 











AUTOMATIC WOOD TURNINGS | | 


All Types of Finishing | 
Dowels and Balls in Stock | 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 











“VIVIDSHEEN” FLINT PAPERS 


20 Brilliant Celers 26 inches wide 


25 . reli. ..$1.40 roll 
50 ff. roll. . 2.66 roll 
100 #. roll, . 6.04 reli 


Send for Swatch Cerd | 
THE MULDNER COMPANY, INC. 


197 y Street Brooklyn |, 


N.Y 





— <- eemncnne 








“WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
3190-321 N. Paca St. Baltimore 1, Md. 











USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
$4.00 Per Column Inch CASH WITH ORDER 
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This important control of light I speak of \s you will aote, every spotlight lamp 

available to the displayman willing to take mentioned has a companion type in a flood- 
the time to learn about the lainps on th light And in the case of the PAR-56 there 
market and what each is capable of doing are two difterent floodlights available 
He should acquaint himself with the many \s its name would imply, the floodlight 
types, sizes and wattages of built-in reflector floods” a relatively broad area with light, 
lamps, which are the most widely used fos vinle the spotlight “spots” a relatively smaller 
display lighting. area with more intensity than a floodlight of 

i might preface this list with the comment the same type and wattage Obviously the 
that there are others in addition to those | Hoods and spots vary in brightness according 
hall mention riowever, you will find these to the wattage As well, the beam patterns 
are the most commonly used. For floodlight (or spreads) of the lamps vary as to the 
ing effects, you have the 75-watt K-30, 150 type ot lamp and wattage 
watt K-40, the 150-watt PAR-38, 200-watt Of the various lamps mentioned, the most 
PAR-46, J300-watt R-40, and the 300-watt popular for better display lighting are the 
VPARK-56 medium floor and the 300-watt PAR ‘large’ PAR lamps the Z00-watt PAR-46 
wide angle flood. In the line of popular and 300-watt PAR-56. These relatively new 
snailletate. there are the /5-watt K HO, the lamps are capable oO} producing higher in- 
L>0-watt K-40, the 150-watt PAR-38, the 200-  tensities of light output on a watt-for-watt 
watt PAK-46, the 300-watt R-40, and the basis than the R-40 type lamps. Also their 
HU-watt PAR-56 


distribution patterns are more controlled than 


No.203 4, Capfer— 


THE VISPLAY PARADE 








ee WAS BORN IN BUDAPEST, 
HUNGARY, CAME TO AMERICA 
WHILE YOUNG AND GOT HIS 
FIRST JOB AS A FIXTURE- 
BOY AT MACY'S, NEW 
YORK CITY. AFTER TWO 
WEEKS HE WAS 
ASSIGNED A WINDOW- 
SIZE CASE TO HANDLE 
| DUE TO AN EMERGENCY 
’ AND DID SUCH A GOOD 
JOB THAT HE HAS BEEN 
A DISPLAYMAN EVER SINCE. 
HIS LONG CAREER INCLUDES 
ASSOCIATION WITH THE 
FAIR AND AOTHSCHILDS, 
CHICAGO; HUDSON'S, DETROIT: 
LAZARUS, COLUMBUS; JORDAN 
MARSH, BOSTON AND THALHIMERS, 
RICHMOND, FOR A TIME HE RAN 
HIS OWN DISPLAY COMPANY, BUT 
FOR THE PAST IG YEARS HE HAS BEEX 
WITH ROLLMAN'S AS DISPLAY DIRECTOR. 
HIS HOBBIES INCLUDE STAMPCOLLECTING, 
GATHERING DISPLAY IDEAS, AND PLAYING 


THE VIOLIN AND a 


Andrew= 
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ROLLMAN S -CINCINNATI 
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R-40 lamps. To illustrate their intensities. 
the 2U000-watt PAR-46 spot is about five times 
more powerful than the 150-watt R-40 spot 
though the wattage increase is a mere 25 pet 
cent. The 300-watt PAR-56 spot is about 
ten times more powerful than the 150-watt 
K-40 spot 


Fer your information, General Electric has 
just introduced a 500-watt PAR-64 series of 
lamps. The 500-watt PAR-64 spot is about 
18 times more powerful than the 150-watt R-40 
spot. So you see that extremely fine inten 
sities of light are possible with these larg: 
PAR lamps. And, remembering what I said 
previously, these lamps are extremely effective 
in minimizing window reflections. The reason, 
incidentally, that | compared all these PAK 
lamps with the standard 150-watt K-40 spot 
(in addition to the simplicity of so doing) 
is that the R-40 spot has, up to the advent of 
PAR lamps, been the most widely accepted 
display lamp. Frankly, | feel it is now made 
obsolete by the PAR lamps which are so 
much better equipped to build up the intenst 
ties of light required for effective window dis 
play lighting. In addition, when color filters 
are added to these PAR lamps, excellent 
color rendition 1s possible and the colors do 
not wash as easily as they do with the K-40 
spot. 


These PA lamp carry excellent lite 
ratings and are inexpensive when you relat 
their abilities to produce light to their watt 
ages. The economics involved are as follows 
the most expensive investment a store makes 
in lighting is the wattage that is consumed 
An ordinary 100-watt bulb will cost far more 
during its life in light bills than the iuitial 
cost of the bulb itself. It is for this reason 
that you will find lighting authorities always 
impressed when a lamp is marketed that can 
produce a higher light output than was 
formerly possible in comparable wattage 


One interesting and new development in 
display lighting, and in the constant search fot 
a controlled pattern of light, is the application 
of 6-volt automotive spots These lamps are 
adapted to the 120-volt systems of most retati 
stores through the use ot a step-down trans- 
former. They produce marvellous intensities 
of light in extremely controlled patterns and 
in low wattage. These can not, however, be 
used to replace the large, 120-volt PAR lamps 
since their beam pattern is too small. How 
ever, they are ideal where pin-poimt lighting 
effects are desired. 

Up to this point we have discussed som 
reflections, a bit of the history of the field, 
general hghting theories, problems of window 
wiring systems and popular lamps This 
leaves one “mere” phase of the subject: how 
do we now go about lighting a typical display 
window / Unfortunately, this is the one 
question | can not truthfully answer. For, 
there is probably no “typical” display window, 
and if there were it probably would not be 
exactly like the one you must light. Then, 
too, there are any number of theories on the 
proper way to light a display window but 
the “right” way for you to light your display 
window is determined only by your own spe 
cific set of circumstances That is to say you 
are limited (or unlimited) by such important 
factors as the load your window can carry 
Window lighting system “A” might be ex 


MAY, 1956 


| ---- SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 


MODEL “ef sy Many hove from 50 to 500 or more in use. 


Furnished with printers mnsons Seon tre. // 
metal and wood type. A 


precision built press which Gabardine Vackets 
will last a business life- They’re Reversible 
time. 


MODEL "B” 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 


quality signs at low cost. 


2ign shown above is i4'' « 22'' made on the Model A 142? 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX E-144 ADRIAN, MICH. 
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mple of usage, the “ 
ush pale in this adveriistmaaa ver 
produced entirely with a Paasche VL, — 4 


asche airbrushes are available fot jobs 
g from intricate hair line work to fine dec- 
‘rating Write for complete information. 











PAASE. HE AIRBRUSH LO. 





PAASCHE AIRBRUSH (CANADA) LTD. Divi 1 OF N CITRIC MANUFACTURING COMPANY 


TORONTO 6, ONTARIO , 
1911 Diversey Parkway — Chicago 14, Iilinois 
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Piastic-Coated—Soft "Real Feel” 


Or contact your Local Jobber 





ARTIFICIAL TROPICAL PLANTS 


Waterproof, Wiltproof, Fireproof, Fadeproof 


The exactness of photographic reproductions of natural tropical plants 
in all their exotic coloring plus the qualities of complete top to bottom 


plastic coating. Complete size range from small to giant plants. 


FOR FREE CATALOG AND SAMPLE WRITE 


HARRY MICH MFG. CO., 216 W. Ontario St., Chicago 10, Ill. 


Att'n.: Display Jobbers—Territories Open 











PANTS STAY ON HANGERS WITH 


Lest Pants — Damage — Com- 
plaints — Wrinkles — Cleaning 
Costs when you use CLIPITS! 
anything—tropicals, synthetics, 
all fibres, fabrics and dresses neat, 
wrinkle. free, safe. You'll wonder how 
you ever got along without them! 


LESS THAN Ic EACH IN QUANTITY! 
GET FREE SAMPLES NOW! 





NO 


Hold 









""Jobbers''-——Your inquiries Invited 


HANDIFORM PLASTICS CORP. 
N.Y. MU 3-4536 





389 Fifth Ave. 











A MUST on your Display Program 

for Spring and Summer is our line 

of TRELLIS'S, ARBORS and FENC- 

ING AND the new SENSATION, 
FOLD A FENCE 


Write today for your copy of our catalog. 
it's just “‘chuck full of new items."’ 


JOBBER INQUIRIES INVITED 


ARTURO PRODUCTIONS, INC. 


420 MAIN STREET, ASBURY PARK, N. J. 
WINDOW DISPLAY 


Y \ 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
mer, women and beginners will 
find this course the finest its 
kind. School founded in '905. 
Employers: Free to you 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710.12 N. Cicero Ave., Chicago 41, fl. 


TURNTABLES 


AUTOMOBILE e DISPLAY e INDUSTRIAL 
PORTABLE MODEL FOR AUTOS IN STOCK 
@ OTHER SIZES FROM MM" UP @ 
Write for free illustrated folders 


AMERICAN STAGE owen eS. 
805 Eest 134th St., Bronx 54, N. 



























STUDY 
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RUSTIC 4 
WESTERN 
DISPLAYS 


BIRCH 


Poles — Branches 


CEDAR 
Poles — Slabs 

















Fish Net, Cotton Rope, Star Fish, Sea 
Piumes, Fans, Stones, Sand, Sparkie Gems, 
Woodfiakes, Kubes, Chips 


Contact your jobber. 


NATIONAL DISPLAY MATERIALS 


Div. of Netional Sewdust Co., Inc. 














65 N. 6th Street Brooklyn 11, WN. Y. 
cellent, except that if you are limited to half 
the load, what do you do then? 

Physical size of your windows is another 
important factor, Obviously, a shallow win 
dow with a low ceiling can not stand the heat 
build-up of very large lamps, while a large 


barn-like window requires considerably higher 
intensities of light to wet the 
with smaller 
but 
limited budget-wise 


effects you 
small 
you 


sate 


can achieve lamps m a 


window. Last, certainly not least, 


may be as to how 


many 
and what types of lamps and fixtures can be 


used. So theories are important to you only 
in relation to how far left or right of a given 
theory you will be permitted to go in actual 
practice 

Permit me, nevertheless, to present a few 
of these theories There are three popular 
ways to light a window. One is to wash the 
entire window-—every nook and cranny—with 
a general amount of light. Two is to use 


only high intensity spotlights on feature mer 
signs and props in a window, cre 
dramatic effect of high-lights and 
The third consists of using a com 
of the first two. That ts say, 
flood a window with light and then high-light 


chandise, 
ating a 
shadows 


bination to 


the features of the window with powerful 
spots 

Of these three, only the second and third, | 
feel, are worthwhile lighting systems. You 














remember, however, that | referred to the 
first system flat, general lighting as 
being “popular.” It is only popular in the 


l feel that it 
Typically, a drug 
which displays hundreds of items in a 
window, “price” which 
15 mannequins to a window will use this gen- 
eral of illumination with ne 

they feel they show 
the window and, they 
high-lighting is impossible because there 
is too much to high-light. Taking the case of 
the drug store window, I| agree it is out of 
the question to attempt to high-light the 168 
items in that But to the general 
wash lighting they can add effectively several 
spots aimed at specific merchandise. Surely in 
that window with so many things on display 
there are items, or 
items which you want to draw your customer's 
attention to and a high-light is intended to 
In the of the “price” 
dress shop the same theory applies. 


fact that so many stores use it. 
is ineffective and incorrect. 
store 
dress store 


or a uses 


wash type high- 
lighting. In 
everything that is 


so doing 
in 
arguc, 


window. 


some new more expensive 


draw attention. case 
talking about a 
Main street in Podunk 
or an exclusive Fifth avenue salon, the objec- 
tives identical the 
windows 
the style of 
lighting effects of 
tut spotlighting plus 
them high!y inter- 


In addition, whether we're 


“price” dress store on 
most cus- 


The 


to draw 
tomer interest possible to the 
Podunk store not require 
display nor the elaborate 
the Manhattan 
general lighting can give 


are 


does 


salon. 


esting windows. For in addition to calling 
attention to certain merchandise, high-lighting 
creates an interest and depth perspective to 
any window. Putting it very simply, wash 
window lighting effects are dull, drab, and 
monotonous. High-lighting added makes all 
the difference in the world. 


Many progressive department stores use this 
system of wash lighting, combined with high- 
lighting important in the win- 
dows plus colored spotlighting on backgrounds 


on elements 


| certainly do not want to imply 
that such systems are to be recommended only 


and props. 


for drug stores and price shops in Podunk. 
In fact, General Electric lighting engineers 
recommend this system as being the most 
effective. They point out that in this way 


everything in a window can be seen from the 


outside, but emphasis and interest are still 
drawn where you wish it. Good systems like 
this can vary from store to store. jut to 


create this effect you might use 150-watt R-40 
floods for wash lighting plus 200-watt PAR- 
46, 300-watt PAR-56 and 6-volt lamps for 
the emphasis lighting. Some stores combine 
fluorescence with the K-40 floods. 


I’ve saved the second-mentioned 


intense 


system of 
high-lights and shadows for last be- 
this is my pet. This system offers 
dramatic impact, interest, and depth to a 
window, and ts ideally suited to high fashion 
display. 


Cause 


| do not feel it is always important 
to attempt to light have 
display in a window. [| recently 
saw of our department accounts 
which uses only PAR-46 and PAR-56 lamps 


everything you on 
For example, 


one store 


for its window lighting system. One of the 
windows featured a display of some dozen 
mens hats all mounted on a large board 
which was set at an angle in the window. 
This was all the display. Only five or six of 
the hats were “punched out” in brilliant light. 
The balance were darkness. The overall 


DISPLAY WORLD 





effect was extremely interesting and attractive. 
ne word on the subject of colored lighting 
a subject open to and different 
theories. One faction goes all-out with the 
use of color everywhere in a window. An- 
Just 


debate 


other group says: “No colored lighting. 
stark white lighting. Color distorts merchan- 
dise.” My own tastes fall between these two. 
| know colored lighting can be used to set a 
mood for a display and create unusual effects. 
I like to compare the difference 
black-and-white movie 
movie. 


between a 
technicolor 
There is no question which is more 


and a 


interesting, more appealing, and more beau 
tiful. At the same time, | do not like to see 
colored trained 
window. I feel it changes the color of the 
merchandise, which you should show in 
natural a color as possible. Colored lighting 1s 
best used to “paint” walls, backgrounds, props, 
and signs in a window. I must admit I’ve seen 


spots on merchandise in a 


as 


exceptions to this, and a creative displayman 
can his artistic license at the 
effective use of color on merchandise. 


use times for 
Suggestions and ideas | have offered here 
not hard fast rules, but 
rather intended to give you a basis of opera- 
tion in display lighting. | can acquaint you 
with the tools of the trade and some of the 
techniques used in display lighting. The im 
agination and ideas are something you alone 


are based on and 


can add to the picture. For just as light, 
shadow, and color are important to the artist 
painting his canvas, so are they vital to you. 
lf you use your own good imagination and 
combine it with the practical problems I've 
covered in lighting a window for good mer 


held of 


window 


chandising, you will open up a 
achievement for yourself 
lighting. 


new 
effective 


Pearlescent Sheets 
For Display Use 

A pearlescent cast acrylic sheet which is 
expected to find wide application in display 
is now manufactured by Cadillac Plastic & 
Chemical Company, 15111 Second avenue, 
Detroit 3. Natural mother-ot pearl is dif 
fused through the sheet by a special casting 
The pear! available 
in more than 20 jewel ana metallic colors: 
from 12 by 48 to 
30 by 4 inches, with larger sizes on Sper ial 
order, 


process, cast sheet 1s 


sheet sizes range inches 






Western Floatcraft 
Opens New Store 


A new display store, Western Display 
Designs Unlimited, has been opened by 
Western Floatcraft at 5555 Mission boule 


vard, Riverside, Calif., as the firm’s retail 
outlet. The store will serve Riverside, San 
serdnardino, and Orange counties. Western 
is interested in hearing from display firms 
wishing representation in that area. 


Larger Quarters Taken 
By Window Display Service 

Larry Livolsi, of Window Display Service, 
announces the removal of the company s 
ofiice and showroom from 52 Canal street 
to 241 Bank street, Waterbury, Conn. The 
change of location makes available 
twice as much space. 


about 


MAY, 1956 





—Above is Ripley Gage, of the Oswego, Ore., 


firm of that name. His company has been 

appointed by Doerr & Associates, Portsmouth, 

Ohio, as representative in Washington, Ore- 

gon, and Idaho, featuring a line of displayers. 

The Gage firm will also promote the sale of 

point-of-purchase merchandising units designed 
and manufactured by Doerr— 


Shoe Display Fixture 
Placed On Market 


The S. Matzner Company, 8 Crary avenue, 


Mt. Vernon, N. Y., has introduced a new 
plastic display fixture for footwear The 
device enables the shopper to litt the shoe 
or shoes off the rack for inspection, and 
replace them easily The style number and 


price ticket slip into a transparent window 
and Details he 


the manutacturer on request 


remain fixed will sent by 


Shoe Form Company 
Appoints Heid 

Shoe Form Company, In 
that William G 
up the firm’s New York City 
303 Fifth avenue. He has 
a thorough training 
he 
with 
problems 


Auburn, N. Y., 
Heid will head 
sales ofthce 
completed 
ch 
New 


and 


ANNOUNCES 
at 
just 
period at 
able to help 
thers 


factory 
main office, and will 
Y ork ( ity 


hosiery display 


customers sho 


Velox Ward Resigns 
From Springfield Store 


The resignation of Velox Ward, ly As 
display and advertising manager tor M 
Netter Dry (Goods Company, Springfield, 
Mo., has been made known. His successor 


has not been appointed at this time 


Own Business Opened 


By Robert Rough 

Robert Rough, 16000 Woodvale road, In 
cino, Calif., has opened his own store de 
signing and free-lance display business, and 
service firms in the Angeles area 


| os 


will 


San Antonio Store 
Appoints Allen 

The Ann Lewis Shop, San Antonio, has 
appointed P. J. Allen as display 
He was formerly a free-lance in that area 


manager 















NEW PLASTIC CERAMIC 


HEXAGON 


DISPLAYERS 


Can be suspended from ceiling or used singly 
or in groups for stunning unit displays. 


Size of Hexagon— 


o"' « 8 «x BY," 

Neatly finished on both 
sides 

Approx. weight 25 Ibs 


per carton. Shipped FOS 
San Francisco 
$12.00 carton of 12 
$35.00 for 3 cartons 





At your jobber or order direct 


HEXAGONS 


140 Meson S$?#., Box 310, San Francisco 











COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @ SHOWROOMS 
CURTAINS @ DRAPERIES 


Genuine Knotted Fishnet —8 Colors 
Imported Linen Theatrical Gauze — 8 Colors 
Non-Tarnish Tinsel Cloth 


VAN ARDEN FABRICS MNERS. 


110 Murray Street, New York 7, N. Y. 

















PAPIER 
MACHE 
FORMS 


Selling to 


Jobbers 
Only 





W. H. DISPLAY CO. 


119 AVE. D NEW YORK CITY 9 








Just Received from Europe 
Hand made, half fine 


GOLD LEAF PAPER 


in 24° volls. Used by the finest display men to get 


an unusual and different effect 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, MH. J. 








USE THE 


EXCHANGE 
OPPORTUNITY 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
4.0 Per Column Inch--CASH WITH ORDER 























GRAFOREL 


NEW 3-D CORK LETTERS 
MAKE SIGNS EASY 


make beautiful signe ond displays, easily, 
CHAPFOREL from VYranee. 
letters are ready gummed, need only te be 
12 beautiful faces, 
Send today for FREE sampler 
bavered by leading exhibit builders 


Grace Letter Co., Dept. D-1 


77 Pitth Ave., New York 3 Atkins 4-0850 


Anyene can 


quickly with 
L_MRAPOREI 


moistened, will eiek te any dry surlace 


display letters 


16 eines from 3/16” te 6° 


and cataloe 





tein vf 
mate =_ va Ff 


SAVAG 


PAPER PRODUCTS 





STANDARD MAT-MOUNTS 
* CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write today for illustrated catalog 


SAVAGE. UNIVERSAL 
4860 Leszington Ave 








CORP. 
New ‘York 17, N. Y 








Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 


P. O. Box 2777 Fontana, Calif. 








LLOYD-SANDERSON 
Textured Wallpapers 
ideal tor backarounds 
nad wall 


W rite Sone mple Hook 
16 East 52nd St., New York 








ORDER YOUR VERDANT GREEN 
"NATURALIKE" GRASS MATS 


and “TUPP-TURP”™ Grase Sprinklings from your dis 
play jobher NOW “Naeturalike’’ are the finest Grass 
Mate you can buy ack for “NATURALIKE.’ 


MEMORIAL GRASS COMPANY 


21 t jth St Phone 84 lt hricheville, Ohio 

















Same Day Shipment On Ali Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay-—order from LADON for immediate, same 
day shipment. Complete stock to fill your needs 


LADON COMPANY, INC. 


730 S$. Wabeth Ave., WA 2-0383, Chicege 5, Ill. 





EXQUISITE SMALL FLOWERS 


For Show Case end Interior Trims 
Produce display effects impossible with regular 
lines of display flowers Unsurpassed beauty 


Tremendous Varieties In Stock 
MILTON S. AHRENS, INC. 


Importers — Migs. — Exporters 
6 W. Mth STREET NEW YORE 14, BH. Y. 





@ PLEASE MENTION DISPLAY WORLD e 
e WHEN WRITING ADVERTISERS e@ 
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—New officers and board of directors of the Southern California Display Association. 





Left to right, 


Dick Jachim, Duren Jones, Damar Myers, Maureen Campbell, Ray Elliott, Bill Meissner (president), 


lrene Smaldino, Joe Blatt, Jim McCracken, Fred Furst, and Paul Due. 


Missing when the photograph 


was taken were Richard Franklin and Mel Keith— 


Southern Californians 
Elect Bill Meissner 
William Meissner. 
(Ohrbach’s. was 
dent of the 
Association at a recent meeting 


display director OT 


unanimously elected presi 
Southern California Display 
Other oth 
tollows 


i litott, 


cers named are as 


Desmond's 


| yseph I, 


Vice-president, Ray 
Wilshire: secretary-treasurer, 
Mlatt, Advance Printing publi 
relations Dick Lawatch 
Board of directors, James 


Roehur lk. \ { O., Ingle 


( ompany ; 
chairman, lachim, 
Display kixtures 


McCracken, 


“Cars, 


wood, chairman Paul Due, Desmond's 
Downtown; Damar Myers, |. W. Robinson 
(Company-Beverly Hills; Irene Smaldino, 


Dice, Ine Maureen Campbell, Robinson’s- 


Downtown: Duren Jones, Bullock’s-West 
wood; Mel Keith, Phelps Terkel Richard 
Franklin, Abbey Rents; Fred Furst, manu 


flacturer's representative 
At the 
change the 


meeting it voted to 
groups name trom Southern 
California Display Club to its present title 


samc Was 


























Spo 





Lad — 








It Was also decided to set aside $1,000 of 
the organization's money to start a building 
fund. Stanley Thompson, The May Com. 
pany, was named head of the building com- 
mittee, assisted by Harold Kelly, Desmond's ; 
Jim Reynolds, Printasign; James McCrack 
| Sidney Newhoff, Sidney Newhoft & 
Associates; Ray Fertig, Foreman & Clark, 
and Dick Fitzgerald, Displays 
All will serve 

Beautiful watches presented to 
Marge Fitzgerald, Fitzgerald Displays, who 
erved tor the past three years as 


Fitzgerald 
tor five years 
were 


secretary 
MecCrack 


treasurer of the group, and James 
en, president during 1955 


Fixture Mart Issues 
Elaborate Catalogue 


\ general display catalogue ot 112 pages 
has been released by The Fixture Mart, Inc., 
314 West Jackson boulevard, Chicago 6. It 
describes and pictures scores of display fix 
tures, mannequins, 
sories of all types. 


showcases. and ACCES 























—''Can you tell me where to find the display department?" — 


DISPLAY WORLD 































CHANGING DISPLAY 
[Continued from page 33] 
probably take at least five years to be gen 
erally accepted. 

Of 
needed to make changes 


amount of time is 
We learned that 
self-selection didn't mean piling merchandise 


CouTsSe a certain 


in bins. The whole selling approach had to 
be changed We learned to design new 
packages, new counters, new window and 


We learned to coordinat: 
with national local 
We learned to put showmanship in our sell 


interior properties 
these and advertising 
ing, showmanship to attract customers and 
to sell merchandise to them. 

Along with new materials came new tech 


the ot We 


learned to animate displays because anima 


niques in use color and light 


tion increased their effectiveness 
But new materials and techniques are only 
important in the way they We in 


the display business learned to look for ma 


are used 


terials that were imexpensive, lightweight 
and durable, for displays must constantly 
change if they are to be effective. Chang 
is part of the tempo ot the times, The 
buying public has come to accept change, 


even to expect and anticipate it 


In display, part 
ot this problem was solved through traveling 


(hange can be expensive 


displays loaned to stores on schedule by the 


manutacturer. [his another 


Was important 
display development in the last 25 years 
Once again, it was not a new idea. It was 


an old idea adapted to meet modern selling 
requirements 

(Our 
its 


has puStT completed qotic ae! 
itinerants the “kibet 


will promote 


Company 
most elaborate 


glas Color Cavalcade.” It 
“Fiberglas” products through closed-circuit 


TV and 


The whole promotion, from design through 


color an imtegrated tashion show. 
production, was completed in eight weeks 
I like to think that this he 
cause of the vast experience gained in the 
past 25 


our part in the development of today’s world 


was possible 


years - Expe4»ricnce gained through 
of display 

It is impossible to look back over the last 
quarter century without thinking forward to 
What lies ahead? 

There will undoubtedly be 
terials for display. Materials 
adaptable than 
formed plasti s and other syntheti s 


the next quarter century 


new Ma 


he 


VaCuunn 


many 
may even 
more present day 
\gain, 


these will be important only in the way they 


are used 

What else les ahead: (Certainly the 
growth of self-selection and improvements tn 
its presentation The glass curtain is being 
raised, but there is room tor the improv 
ment of open-space selling 

The advent of color TV is bringing vast 
new merchandising possibilities As this 
new medium enters the merchandising pi 
ture, display will reflect more of the publi 


trends. Jloday, display is already following 


and fashion 
off. If dis 
in the past 


trends im higher style, color 


Showmanship in selling pays 


playmen had learned nothing else 


quarter century, | would say, “Well don 
When I look ahead and consider the show 
manship to come, | hope that I can he 


around to share in it 
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FOLDING DISPLAY TABLES 








heavy plywood frame. 


the table till sold. 


Strong steel pedestal legs. 
ing PROJECTS FULL 7/16" ABOVE TABLE TOP—keeps your merchandise on 
IMMEDIATE SHIPMENT F.O.B. our Arkansas plant. 


For EXTRA SELLING at Your NEXT SALE 


Popular 30° x 72" size, 30" high—solidly built—smooth Masonite top on 








Folds to 3° thickness 
when not in use. 


1181 SOUTH BROADWAY 








LOW PRICED 
at only 


"- 


NATIONAL CHAIR & FURNITURE COMPANY 


sT. 


Oversize aluminum mould- 


75 
EA. 





LOUIS 4, MO. 











DESIGNED AROUND YOUR 


NEEDS! 


For the bold and dramotic or the small scole and precious qualities 


good taste combined with unmstokable ond unque effect we hove 
for immediate delivery o complete line of decorative wrlace treot 
ments, paper or fabric. Write for sample books 


LAVERNE ORIGINALS 


160 EAST 57th STREET + NEW YORK 22 Ploza 9.5455 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write fer Cetaleg 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 

















it’s Ne 


THE PRESTO 


Ghoe Cangp 




















There are innem- 
merable ways yeu 
can use Preete 
Shee Clamps, as 
varied and execit- 
ing as your weag- 
ination 


$6.50 


per dosen delivered 


‘60 


per gross delivered 





PRESTO STAPLE CO. 


925 Broadway, New York City 





w 
It’s Sensational! 


1#'s Like Magic! 


the magical clamp 
that allows you te 
put 6 single shoes 
around an 
8 inch circle 
Clamp the epring 







prongs onto glass, 
wood or any surface. 
The Presto Shoe 









Clamp forms an eye 
catching cradle for a 
woman's shoe, from 
casual playshoe to 
fancy evening pumps 
perfect too for 
strikingly handsome 
displays of men’s and 
children’s shoes! 




























LAMP PIPE & TUBING 


Steel « Aluminum « Plastic «¢ brass 
STEEL Piain of Cut & Threaded BRASS 
RO0S Complete Services RODS 


Bending Cutting Poi shing 
Prompt W afehouse Shipments 


COLUMBIA STEEL & GRASS CORP. Monroe NY 
Phone (NYC) 








liveadiv g ete 





STEEL BALLS 










WOrth 4.4350 + MOnree Siti 
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FOR SALE 


MICKEY MOUSE CLUB HOUSE 


ANIMATED XMAS UNITS 
, PRICE WEE WILLIE WINKIE 


































FOR SALE 


Animated Units Original Price Six Mechanical Christmas Windows 
|—Mickey Mouse Club House $1,675.00 
onald ! ( NDACO ; ie 25 , 
i—Donald Duck Space Rang $600 Ballroom scene, Rapunzel Tower, Town . 
|l—-Pinnochio Playing Xylophone S65 40 
]-Mickey Mouse Costumed 135.00 ~ ’ 
RE eee cn Shon ge ie 100.00 House, Hansel & Gretel, Three Bears’ House, 
|-—Plastic Character Head Chandelier 65.00 - <2 
| ies alt i Castell Clmater Cand 240) 0) Mother Goose Shop. Good condition, real 
lL nanimated Units ‘ , ot 
cee ts aR oes trafic stoppers. Made by Silvestri. Original 
i--Set of Plastic Disneyland Scenes 65.00 
$i lo rc HF hear * mr 47.50 cost $28,000. For sale $7,500 F.O.B. Wash- 
4.-Plastic Wigwams 15.00 ; . 
|—Plastic Enchanted Castle 38.50 ington. Photos on request. Call or write. 
2Z-—Plastic Tower Sections 42410) 
2-~Plastic Small Pylon Sections 39.90 
|.—Set Plastic Character Heads 775 
5—-Disneyland Sculptured Signs 45.00 ; 
6—Full Round Pink Elephants 129.00 D. L. HERNDON, Display Mer. 
&—Disneyland Ledge Comuras with Special Built . 
Castle Shadow Box 80.00 Woodward & Lothrop, Washington 13, D.C. 
Total Cost $3,909.65 





YY Price if entire group bought 





Photos on Request 


gee | FOR SALE IN FABULOUS LAS VEGAS 
Contact J. Morris, Display Director 


S. P. MCRAE CO., INC . Leading Decorating Display Business 
JACKSON, MISSISSIPPI Owner-Operator Must Sell Due To Illness 


4 MILLION DOLLAR CONVENTION HALL 
BOND ISSUE JUST PASSED 


FOR SALE MODERN, NEWLY CONSTRUCTED PLANT 
SIX PIECE MECHANICAL SANTA Present operations consists of Stage Props, Theatrical show 


changes, Parade Floats, Shadow Box Maintenance, Convention 


AND CLOWN BAND setups for Products, Display, etc. 


owner will sell business and lease plant on reasonable long term 
Sensational window stopper made by Messmore & basis, or will sell business and plant on terms. 








Damon (olortul clowns const ot trombonist, 


| pe ee C. D. BAKER REALTY CO. y f 
drummer, clarinetist, saxophonist, tuba and Santa LAS VEGAS, NEVADA 
wearing tuxedo plays the piano. (We used cande P. O. BOX 2069 PHONE DUDLEY 2-4774 
‘ f 





labra on piano). All are mechanically perfect. Com 


plete display worth $3,000.00. Will sell for $950.00, REPRESENTATIVES WANTED 


but without sound equipment which can always 





Representatives wanted throughout the UL. S. to call on 


be rented; or trade for another unit worth $3,000.00 : sin . 
its bbe.) veneer: ” $5,000. Chain, Department, Gift and Novelty stores with our line 


or pay difference for unit worth more, Snapshot of Flocked Branches and Foliage, Display Units, Christmas 
available upon request. Decorations, Lights, ete. Very liberal commissions with 
protected territories. Give complete details in first letter. 


All correspondence confidential. 


Address BOX 5FG 
Care of DISPLAY WORLD Address BOX 5BC 


Care of DISPLAY WORLD 

















DISPLAY WORLD 














DISPLAY MEN 


Qualified men needed in all sections of the country. We place 


more display men than any other office. 
and advise concerning salary requirements. 


cant at any time. 


Send complete resume 
No charge to appli- 


Present position fully protected 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 
(,eneral Manager Retail 


28 EAST JACKSON BLVD., CHICAGO 4, ILL. 





WANTED—Combination Salesman 
Windew Trimmer. Youne man 
able of trimming cloth ne and turn 


ishing winds ws Llane Té sell or 
floor iv) spare time Saiar’ tw start 
5 0 6h weekly pl ommission on 


sales. FIELDS CLOTHES, Ashe- 
ville, N. Car. 














Salesman Wanted 


Sensational line of unusual 
items and units in unique and 
varied mediums just completed. 
An excellent opportunity for 
the right man. Exclusive pro- 
tected territories. Midwest, 
including Chicago, southeast- 
ern states and some adjacent 
States open at present. 


Address Box 5LM 


(are of DISPLAY WORLD 


Position Wanted—Display manager. 
alert, capable and original. Over 12 
years versatile experience in plan 
ning, designing, constructing and 
installing attractive displays. Ex 
cellent card writer. Married, set 
5. References, photos and 
complete resume upon request 
Address BOX § 
(are of DISPLAY WORLD 


tled, age 35. 





LINES WANTED 


l am now covering the Display, 
Floral, Novelty and Toy fobbers as 
well as large retail outlets in 
Ohio, Mich., Ind., West N. Y. and 
Penn. for an importer of German 
Christmas mase im interested tt 
a non-conflicting line for all or a 
good part of the territory tor al! or 
good part of present § trad Am 
producing volume business and will 
wive reterences of present line 


Apt. 206 


12701 SHAKER BLVD. 
CLEVELAND, OHIO 

















FOR SALE 


One 5 piece ‘animated Christ- 


mas window. Three piece 
Circus Clown hand. one tight 
rope performing clown, one 
performing seal, (omplete 
with motors. Good condition. 


$450.00 


B. STERN CO., LTD. 
Amity, La. 


FOR SALE 


Mickey Mouse Club House 
animated (Christmas window 
display. Includes & animations 
and background properties 
Used only one season, excel 
lent condition Write tor 
photos and details to 


Gene Therkelson, 


Davidson’s 
7th and Walnut Streets 
Des Moines, lowa 





DISPLAY MECHANIC WANTED 
Must be a thorough crafteman and 
have a knowledge ot materials in 
display construction and installa 
tion. Chance tor right man to grow 
Write vyiving details ind salary cx 
pected. PETER WOLF ASSO 
CIATES, 1820 8S. Harwood, Dallas, 
Texas. 





DISPLAYS 
FOR SALE 
USED ONLY ONCE 


Mechanical Toad (Car trom 
Disneyland, with complet 


setting $1300.00 


Donald | Dune k Vechann al 


Spaceman $175.00 
Rosco W Mruneo Mechanical 
( lowns $305 00) 


2? Distorted Mirrors. tall and 
short set S1IZA0.00 


5 Flocked Xmas 


blinking lights each $15.00 


lrees with 


Write or wire for 
Detailed Description 
and Pictures 


Write to 


GORDON 
FRISCHKORN 


Display Manager 


THE RAU STORE 
1560 Otto Boulevard 
Chicago Heights, Illinois 




















SALESMAN WANTED—To carry 
highly styled and executed window 
and interior displays as side line. 
Can easily develop into substantial 
yearly income. Protected territories 
Write, giving informa 
tion, territory covered, lines car 
ried All replies conhdential!l Ad 
dress Box 5MN care of DW 


comple teé 





Assistant Display Mer. 


Wanted for high-grade de 
partment store. Preter man 
with display experience in the 
south. Show card experience 
helpful but not essential. Kx 


cellent working conditions 
Write fully about yourself, 
age, past experience, salary 
desired and enclose’ recent 


photo. 


Address Box 5CD 


(are of DISPLAY WORLD 


Top Salesman Wanted 


To cover Washington, Oregon, 
Idaho and possibly Salt Lake 
City, Utah area. To sell well 
established, high styled line to 
department stores and better 
shops. Line 1s covered exclu 
sively throughout the rest of 
the country and this will be a 
protected territory We re 
quest prompt application 


Address Box 5DE 


DISPLAY WORLD 


( argc ot 











Jobbers Wanted—lor a superb line 
of decorative display rings (for 


towels, drapery materials, etec.), and 


matching hook type hangers in 
hrass aT chrome finish ~e ahorse 
seashell, fleur cle 11s, horsesho« 


star and rosette designe ivailabl 
Free Brochure. Arthur V. Leonard, 
8944 Sagamore Rd., Kansas City 13, 
Missouri. 


FOR SALE 


Animated little girl in sleep 
ers. total unit 48” high, bends 
over and turns head to side 
{ an rock doll mh Arms of peek 
around doot New motor Photo 
on request, $35.00 
orest animals, Silvestri: Unit 
hunny eating salad, about 
” x 16” x 21°, mech Loni 


baby raccoon, squirrel, bun 


NN 


\ eating sundaes, approx 
24” x 24” x 14", mech. Unit 
}—1l fawn standing 
22” x 14” x 6", non mech, Unit 
4 raccoon 
tree stump, approx. 22 x 16° 
x | x mec lhese new tor 
(hristmas 1955. Photos on re 


j 
APPTOX 


cutting 


cake (ti 


quest, $500.00 
Address Box 5EF 
(are otf DISPLAY WORLD 








WANTED 


Quality window trimmer for 
Northwest Michigan's better 
grade specialty shop, featuring 
nationally advertised ladies’ 
and men’s apparel and shoes 
Permanent position, good liv 
ing conditions, in Michigan's 
finest resort city. Give quali- 
fications, past positions, and 
salary demand in your first 
letter. 


Address Box 5HI 


Care of DISPLAY WORLD 





Study Window Display At Home 
Karn good income. Easy home-study 
Employers: Sponsor our 
course tor one of your employees 
All will find this course the finest 
of its kind. School highly recom 
mended and established in 1905 
The Koester School, Koester Bidg., 
Dept. DW, 3710-12 N. Cicero Ave., 
Chicago 41, Illinois. 


course 




















WANTED Salesman wanted by 
leading display manufacturer to 
cover Illinois, Indiana, Michigan, 
Wisconsin, Western Ohio. lowa 
with an exclusive line of artificial 
foliage, display props and novelties 


Address BOX 5IJ 
Care of DISPLAY WORLD 








POSITION WANTED 


I'll work for peanuts (as long 
as they're gold plated.) Dis- 
playman thoroughly  experi- 
enced in all phases of display. 
Thirteen years with the 
World's Largest Store. Seek 
an appreciative audience in a 
new 22 kt. employer. 


Address Box 5JK 


Care of DISPLAY WORLD 


CANADIAN 
DISTRIBUTOR 


(Covering all major department 
stores desires additional lines 
of Christmas foliage, papers 
and novelty items for expand 


ing market 


Address Box 5AB 


Care of DISPLAY WORLD 


Used MANIKINS $10 
2-Piece Complete—as is. Crat 
ing charge $2.50, F.O.B. New 
Y ork 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 




















FOR SALE— entra! Florida, fully 
equipped emall plant for preserving 
plumosus fern ('nusual formula, 
sources of supply, know-how, et 
(ther interests, reason for selling 
200.0 will handle No curiosity 
seckers, please Address BOX 5GH, 
(are of DISPLAY WORLD 








CLOSING OUT 
FLOORING PAPERS 


50 In. Wide by 24 Feet 
$] QS pet roll 


Samples on request 


MARCUS DISPLAYS 


114 Lincoln Street 
Boston 11, Mass. 








MAY, 1956 





71 














FOR SALE 


I> ledge wnit Zi window 
mit Stylized, medieval, in 
terpretation ot well known 
(hristmas Carol (Original 
Cet S15.000 used ones 
\vailal'e i +5 (0K) kor 


lhurthetr miormation contact 


ty plas Vianaget 


RICH’S, INC. 


ATLANTA, GEORGIA 











Salesmen Wanted 


atished with vou ale posi 
hion if not, we have a 50-50 
profit sharing set-up for top 
notch, thoroughly experienced 


el] 
rack 
territori 
Yor) ie) 
parti ulal 
first letter 


Address Box 4DE 


DISPLAY WORLD 


mer tt fix 
AI 

New 

W rite all 


reicrences it} 


MiAanhiequins 
ete 


f ¢otiic t 


ture hangers 
Must 
Witerview 


and 


{ are (7 





WANTED 


f apat ‘ ag display 
linens and 


Fiorida he 


f omple té ly 


ertising and 


| arweat househs ld 
”— Ty dey store iT 


’ 
’ 
tablished 19} modern 


yea ~ensgaara Medium AnG 
better merchandise, Aggressive pre 
motion with restraint Starting 
AiR} SAR pet y@ur Send pho 
tograpl references and complete 


utiine of experience ( onfidential 


George Greenberg 
THE PIONEER COMPANY 
WEST PALM BEACH, FLA. 


For Those Who Wish 
To Live in Southern 
California 


Owner of mannequin manutac- 
turing firm retiring. Will sell 


established 20 year business 
fully equipped including vast 
assortment of molds. Fine 


opportunity. Reasonable price. 
( onvenient terms 


Address Box 5NO 


DISPLAY WORLD 


(are oft 





WANTED 


Sales representatives for Mid-West, 
Central, South-Western States. High 
style window and interior display 
props for department stores and 
better specialty shops. An original, 


created by top flite 
to-school, Fall & 
Highest 


line 
Tor 


diversihed 
designers 

Christmas 
commissions 


SYLVOR CO. 


540 W. 2ist Street 
New York City 11 


hack 
promot LOTS 

















WANTED 


h ane men * Store wi 0 Ocdmty Ol 


100,000 needs qualified display 


man capable of assisting with 


advertising 


Address Box 50P 


DISPLAY WORLD 


f Ate (9! 


LINES WANTED 
For North Carolina on jobber 
or commission hasi« All types 
W rite 
P. O. BOX 2282 


DURHAM, N. C. 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose 








Advertising & Display 
Manager Available 


Top record in both fields in Lan 
Sitiz, Mich., Alabama and \ irgzinia 
Top-notch ad writer and promotion 
man; expert window trimmer, pro 
fessional! show cards; well-sea 
soned, with initiative and drive tor 
a tough job in progressive depart 
ment store, iarge mens or women's 
store or small chain operation 


Impaired hearing but N© handicap 


Pleasing personality, alert, aggres 
sive, superb talent, practical know 
how for every job, 


Address Box 4FG 


Care of DISPLAY WORLD 














Advertising Ind 


Acme Hulletin €. 
Ahrens, In 
Allied 1) 
Alufoil Products C: 


Amer Ati } mtiTe 

I nv Hack (4 
American Stawe Equipment 

& tron Work 

Arnold Wood Turning Co., H 
Arrow rastener Cx lo 

Aw rt Productions Inve 


rT 

Hecker Sign Supply Ce 
Heat Devices Ce 
Hiies Dieplas Lory 
Hulkley Dunton & Co itr 

‘ 
‘a lite ¢ I hye 
(hic Diapla { 
f‘ohen { Art 
(solumbia Steel & Hra f 
fon-Don Cx 
f onet Mig. ¢ 

i} 
Variing Cs i \ 
Decorative Plant Ce 
Dispia Kquipment Co 
Display Ideas & Promotiona 

Service 
Dawe & A 
1} Dianla & Mig. (x 
} lie Nes { } i 


} 

| tat hire ke ' ; 
} 

rerro-Cratt 

Flair Plastwu ir 

Foliage Co. of America ih 

bFrankel Display, Lise 

Fredrika of America, In Sy 

rroatec Sno C4 ® 
{, 

(,arrison-W agnet ‘“ | 

(,eneral Display Cory th) 

(,race Letter C: (> 
Hi 

liambergey fit avid t) 

Handiftorm Plastic Cory it) 

Hiansen Mig. Co., A. I 7 

Hlerty. to 40 

Hlerzberg Robbin fir “) 

Hiexagon j 

lHiomasote (: 4) 
hy 

Ky ise 1) f A Vi, Tat a « { 

Kave {(*“ 1 nae » | (4 

Kendra Studi 

Koeste: cho Of 
| 

lad { ; 

| erie ‘} pit io 

Lid { i “~,. nn. S f 


ex—May, 1956 


\l 
Miacton Machinery (: f 
Madisonia Manikins. In fl) 
Maharam Fabri Cory 4 


Manhattan Motion Manikis 
Mirs 62 
Manhattan Wood Letter C« 64 
Masonite Corp 6 
Vemorial Grass Co oR 
Mich Co., Harry bt 
Morgan A. I he 
Muldner Co The 64 
N 
Nat onal Trt ot Display 
Industries 12 
National Chair & Furniture Ce Ww 
National Display Materials ce 
Nesbit Industries, Ime 63 
New York Display 
Mirs. Group 44. 45 
Noel Mi to i] 
{) 
(Ohihorst, KR A by, 
Opitz Display Co., Nita 62 
fnoportunity kK xchange su 
|’ 
Pana che Airbrush q 4 f 
Pat America Art School O4 
Vaper Plate Assoc 
Varalie!l Mig {( or} 
reste stay le C6 ‘4 
ke 
Rat nt « Floral Art ~f 


Ke ynold } iectric ‘4 4* 

Russel's of California be 

Rustic Furniture Co., In a 
~ 

Sansone, A 64 


Savage Universal Corp 6X 
Schack’s, Im Inside Front Cove 
Showcard Machine 
Co. Inside Back Cover 
Silvestri Art Miz. Co., The 4 
Stamtord Metal Spe ialty Co 
nc i) 
Stensgaard A Asso I me 
W. I 1 
| 
Duco Work shops 0 
I 
Uirich Bros a 
{ » sv] sul ‘¢ x g 
‘ 
Van Arde } / 
\ if Mii ‘ ‘ 
\W 
Weverhacuser Sales Ce 
W H Display (Cs ty; 
VA 1} iTrms Ii ‘ 1) {, 








DISPLAY WORLD 











wk 


More AND MORE merchandising and display men are finding 
that the surest way to get eye-catching, hard-working signs 
is with the Showcard Machine. 

First of all, the Showcard Machine puts your best foot forward. 
It produces type-set signs of finest quality — assures neat, uniform 
signing throughout. At the same time it gives free rein to your 
creative efforts— prints two or more colors, sets type at an angle, 
prints cuts or electros, combines with hand lettering or photos, etc. 

With the Showcard Machine you can put your ideas to work 
faster. Its unmatched speed leaves more time for planning and 
direction. You can handle price changes right now; change windows 
and counters more quickly, more frequently; tie-in with local events 
on a moment’s notice. 

And whiie it makes your work easier and more productive, the 
Showcard Machine makes your budget go further. It saves its own 
cost many times over. Make that your final reason for getting all 
the facts right now. 


- Write today for 20-page catalog with 
all the time- and money-saving facts. 


wg . + 
wt fe Xe . 7 £ 


French 
Burne Almonds 


33: Ib 


PLLOWs 


- 
wvesTIGATE 
serore YOU 


CHILDREN'S OVERAI 


y 


Model B Showcard Machine, 
one of a complete range of sizes 
that answer all needs. Each 
one is backed by a 
sweeping 5-yeor guarantee. 





MERCHANDISE MART, CHICAGO 54, WL. 


” 











...a new symbol 


of fashion 


Write for illustrated brochure to 


ATLANTA, GEORGIA 
Meivin 5. Roos & Co 
181 Pryor Street, $.W 
BALTIMORE, MARYLAND 
Baltimore Display industries 
7 S. Hanover St 
BOSTON, MASS. 
Eastern Displays, Inc 
5! Kneeland Street 
BUFFALO 2, NEW YORK 
Dutch Display Co 
265 Pear! Street 
CHICAGO, ILLINOIS 
Display Eavipment Corp 
220 West Adams 
CINCINNATI, OHIO 
Genera! Display Cérp 
25 Opera Piace 
DALLAS 2, TEXAS 
Southwest Fixt. Co. Ine 
907 Commerce $t 


DENVER, COLORADO 
Walter W. Martin 
1622 Arapahoe S$! 


DETROIT, MICHIGAN 
The Art Products Co 
1425 Broadway 
HAVANA, CUBA 
Cie. de Maderas Gancedo, $.A 
Avenida De Gancedo 
HONOLULU, HAWAII 
Bader's Display House, Ltd 
P. ©. Box 3949 


KANSAS CITY, MISSOURI 
National Equipment Corp. 
919 Broadway 





MIAMI 32, FLORIDA 
Morty Fay Displays, Inc 
853 N. E. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
L. E. Hier Displey Eavipm't Co 
23 N. 6th St 
MONTREAL, QUEBEC, CANADA 
Faye Perm Displays, Ltd 
8 St. Catherine St 
NEW ORLEANS, LOUISIANA 
Wray Williams Display Co 
534 Cana! St 


OAKLAND, CALIFORNIA 
Oakiand Displays 
1422 Jefferson Street 
OKLAHOMA CITY, OKLA. 
E. B. Jack Castle 
21 West Main Street 
PHILADELPHIA, PENNSYLVANIA 
Noythons Display Fixture Co 
909 Arch St 
PITTSBURGH, PENNSYLVANIA 
Art 8. Cohen Company 
810 Penn Avenue 
PORTLAND, OREGON 
Mr. Roderick S. Clancy 
P © Box 463) 
ST. LOUIS, MISSOURI 
Nu Era's Midwest Displays, Inc 
808 N. 7th St 
SAN DIEGO, CALIFORNIA 
Jay Displays 
228 'B Street 
SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co 
54!1 Market St 


A New Group of Exciting Action Mannequins 


KORRECTHAY 


ciactes 
\ ® 


T 
seen in THE ate 


American Fixture inc. 


- ‘very wit ae 
wa ‘ 





2300 Locust S?., 








40 New Junior and Misses Mannequins 


St. Lowis, Mo. © New York: 11 W. 42nd $+. © Chicago: 220 W. Adams $1 


